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Obvexm uccnedosanus — IBJICHUE IIOIIOTOJIN3M.

Ilpeomem: BO3HHKHOBEHHE, pa3BUTHE, MIPUYMHBI, MIPU3HAKH,
BUJIBIIIONIOT0JIM3Ma B COBPEMEHHOM MUPE.

Lenv uccnedosarnuss — N3ydeHue Mpolecca pacrpoCcTpaHEHUs IOTOT0IM3Ma
B COBPEMEHHOM MHPE U OTJIMYUTEIbHBIX YEPT LIOMOTOJIMKOB.

HabmromaeTcs mpsiMasi TeHIESHIMS K YBEJIMYCHHIO IIOMOTOJUKOB, HECMOTPS
JIa’)K€ Ha HEOCO3HAHHOCTH JICMCTBUI MHOTMX B OTHOILIEHUH COBEPIICHUM MOKYIIOK,
U KOJMYECTBEHHBIN (haKTOp MOAKpEIUIieTcs] KadecTBeHHbIM. Ha ceromnsiHui
JeHb (opMUpyeTCs 1iesiass MaccoBasl KyJabTypa norpebiaeHus. Jlroau mocpeacTsoM
COBEPIIICHHUS TOKYIOK HIIM MPOCTO OCCIEIbHBIX MOX0JI0B IO TOPTOBBIM IIEHTpaM
HaxomsaT cebs dopmy gocyra. Takum oOpa3om, IIONMOTOJHU3M — JIMIIb
COMYTCTBYIOIIUNA CMOCOO0 IPOBEACHUS JOCYyra, BIMSIOMIMK Ha MHOTHE acCHEKThI

KU3HECACATCIBbHOCTH UHINUBUIOB.
Shopogolizm as a social phenomenon / Ryabikova Maria E.; Faculty of philosophy

and social Sciences, Department of sociology; Kechina Eugene Arkadievna.

The object of study — the phenomenon of the Shopaholic.

The subject: the emergence, development, causes, signs, videoporama in the
modern world.

There is a direct tendency to increase shopaholics, despite even the lack of
awareness of the actions of many in relation to shopping, and the quantitative
supported by quality. Today the whole mass culture of consumption is formed.
People through shopping or just aimless trips to shopping centers find themselves a
form of leisure. Thus, shopaholism is only a concomitant way of spending leisure
time, affecting many aspects of the life of individuals.



