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Lenpt0o OUIIIOMHOM paOOThl SBIAETCS: OINPEACIUTh OCHOBHBIE KaHAJIbI
MaHUMYJSIUIA MacCOBBIM CO3HAHUEM B MPEABBIOOPHBIX KAMIIAHUSIX U BBIIBHUTH
CTeNeHb HX Bo3AeHCTBUS. (OOBEKTOM AUIUIOMHOM palOThl SIBISETCS TPOIIECC
MOJINTUYECKOTO0 MAHUITYJIMPOBAaHUSA CO3HAHWEM M TOBEICHHEM MacC B IpoLecce
ANEKTOpaJbHBIX  KamnaHui. [lpegmeTrom  AMIUIOMHON  paOOThI  BBICTYHAIOT
TEOPETUYECKHE U IPAKTUUECKUE ACTIEKThl MAHUITYJIUPOBAHMS MACCOBBIM CO3HAHUEM H
NOBEJACHUEM U30MpaTesiell B MpeABbIOOPHBIX KaMmaHusX (mpexe Bcero, B CLIIA).

B nanHO#l numioMHON paboOTe pacCMOTPEHO MOHSATHE MaHUIYJIUPOBAHUS
MacCOBbIM CO3HAHMEM KaK SIBJIEHUS B II€JIOM, BBISBICHBI CYLIECTBYIOLIUE BUbI
MaHUIYJSIIUA W ONpPEAENITh OCHOBHBIE KaHalbl MX BO3JACUCTBUS, PACKPHITHI
MEXaHU3Mbl JACHCTBUS MAHHUITYJSIUN B MPEABBIOOPHBIX KAMIIAHUSX U OMNPEEICHBI
KOHKpETHBIE MpUMepbl MaHUNyJsiuuid Ha BeiOopax B CILIA B 2016 u 2018 rr.

ANNOTATION

Theoretical and practical aspects of political manipulation in the United States
in the electoral process / Elena Aleksandrovna Botyan; Faculty of Philosophy and
Social Sciences, Department of Sociology; scientific hands Titarenko L.G.

Key words: manipulation, mass consciousness, stereotyping, elections, electoral
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The aim of the thesis is: to determine the main channels of manipulation of the
mass consciousness in election campaigns and to identify the extent of their impact.
The object of the thesis is the process of political manipulation of the consciousness
and behavior of the masses in the process of electoral campaigns. The subject of the
thesis is the theoretical and practical aspects of manipulating the mass consciousness
and behavior of voters in election campaigns (primarily in the United States).

In this thesis, the concept of manipulating mass consciousness as a whole is
reviewed, existing types of manipulations are identified and their main channels of
influence are identified, mechanisms of action of manipulations in election campaigns
are revealed, and specific examples of manipulations in the US elections in 2016 and
2018 are identified



