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[lenbto AUMIOMHON pabOTHI SBISIETCS aHAINU3 PEKJIaMbl KaK CpEICTBa
dbopMUpOBaHUS TEHJEPHBIX CTEPEOTUIOB. OOBEKTOM JUIIIIOMHOM paOOTHI SABJISIETCS
peKiiaMa Kak COIMaIbHBIA WHCTUTYT. [IpeaMeToM TUIIIIOMHON pabOTHI BHICTYIIAET
peKIiaMa Kak CpeicTBO (hOPMHUPOBAHUS T€HACPHBIX CTEPEOTHIIOB.

B nanHoli numnmomMHON paboTe paccMOTpeHa pekiiamMa KakK CpelCTBO
(dhopMUpOBaHUSI TEHIEPHBIX CTEPEOTUIIOB.

PesynbTaToM maHHON palOTHI SIBISETCS aHAIM3 PEKJIaMbl Kak CpeJCTBa
(dhopMUpOBaHUS TEHIEPHBIX CTEPEOTUIIOB.

3HaYMMOCTh PaOOTHI 3aKIIOYaeTCs B TOM, YTO B HEH paccMaTpUBaETCs
peKiiama Kak CpelcTBO (hOPMUPOBAHUS TE€HAEPHBIX CTEPEOTUIIOB B COBPEMEHHOM
MeJIha-TuCKypce.
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The purpose of the thesis is to analyze advertising as a means of forming
gender stereotypes. The object of work is advertising as a social institution. The
subject of the thesis is advertising as a means of forming gender stereotypes.

In this graduate work, we have considered advertising as a means of forming
gender stereotypes.

The result of this work is sociological analysis of advertising as a means of
forming gender stereotypes.

The significance of the thesis work lies in the fact that it deals with the
advertising as a means of forming gender stereotypes in modern media discourse.



