AHHOTaLUS

Coyuanvhas pexiama xak obvekm coyuonocuyeckoeo ananuszal Ceemaana
Cepeeesna Muxanesa; Daxynomem ¢hunocogpuu u coyuanvruvix Hayk, Kageopa
coyuonoeuu, nayy. pyk. T.B. [l]eaxosa.

KitoueBbie cioBa: colmaibHas pekjiaMa, Hapy»Hasi peKjama, COBpeMEHHasl
colMalibHas pekyiaMma, 3 (HEKTUBHOCTH COLIMAIBHON PEKIaMBbl.

Lenp aummomMHON pabOTBl COCTOMT B aHAIM3€ COCTOSIHUS COILIMATbHOU
pexnambl B PecnyOnnke benapyck. OObEKTOM IUIIIOMHON paOOThI MOCITYKHJIA
couuaibHas pekiama. [IpeagmeTroM paboThl cTana crHenu@uKa COBPEMEHHOMN
colMalibHOM peknambl B PeciyOnuke benapyce.

B nanHo# numioMHON paboTe Obljia pacCMOTpPEHA colluaibHas peKjiaMa Kak
OOBEKT COLIMOJIOTMYECKOTO aHaJln3a, OCHOBHBIE MPOOJIEMbl COLMAIBHOMN pEKJIaMBbl
1 ee 3O PEKTUBHOCTS.

Pesynbrarom pgaHHOM paboOThl SBJISETCS PACCMOTPEHHE COLMAIbHOMN
peKIIamMbl KaKk 00bEKTa COLMOJIOTHYECKOI0 aHAIN3a, €€ BIUSHUE Ha HAaceJICHHUE.

3HayuMOCTh pabOTBHl 3aKJIIOYaeTcs B TOM, YTO JaHHas TeMa OYEeHb
akTyasibHa. B He#ll paccMaTpuBarOTCSd OCHOBHBIE MPOOJEMBI COBPEMEHHOMU
COLMAIIBHON PEKIIAMBI.
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The purpose of the thesis is to analyze the state of social advertising in the
Republic of Belarus. The subject of the thesis was social advertising. The subject
of the work was the specifics of modern social advertising in the Republic of
Belarus.

In this thesis, social advertising was considered as an object of sociological
analysis, the main problems of social advertising and its effectiveness.

The result of this work is the consideration of social advertising as an object
of sociological analysis, its impact on the population.

The significance of the work is that this topic is very relevant. It examines
the main problems of modern social advertising.



