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OBIIAA XAPAKTEPUCTHUKA PABOTbI

PR; PEKJIAMA; I[POABWXEHUWE BPEH/JOB; IIOKOJIEHUA Z;
KOMITJIEKCHBIN ITOJIXO/1 B ITPOIBMKEHNHN EPEH/IOB

Llenv  uccnedosanus —  ONpPENENUTh BO3MOXHOCTH  KOMIUIEKCHOTO
ucroyib3oBaHusi pekiamMbl W PR B cucreme mnpoaBuxkeHuss OpeHAOB s
IIOKOJICHUS Z.

JUIst TOCTH>KEHMSI TOCTaBJIECHHOM 1ed HEeOOXOJMMO pPEIIUTh CIeAYIOIINe
3a0avu:

l. BBIOENUTH OCOOEHHOCTH UCIOJIb30BaHUsI pekinambl U PR B komruiekce
MapKETUHTOBBIX KOMMYHUKAIIHIA;

2. cUCTeMaTH3UpPOBAaTh OCHOBBI TEOPUHU IMOKOJEHUH, BBIACIUTH OTIUUYUTEIIbHbIC
4YepThl MOKOJEHUs Z;

3. MPOBECTH dMIUPUYECKUIA aHATU3 KOMIIAHUM M MO3ULIMOHUPOBAHUS BEAYIIUX
OpeHJI0B, BBIOpAHHBIX MPEACTABUTEISIMU TOKOJEHUS Z, ONPEeIuTh
XapaKTEePHBIN CTUIIL TOTpEOUTENICH MOKOJICHUS Z;

4. Ha OCHOBE MPOBEAEHHBIX UCCIEAOBAHUHN MPEITIOKUTH KOMIUIEKC HHCTPYMEHTOB
PR u pexiiambl B cucteMe MpoABUKEHUsT OPEHI0B JJ1sl TOKOJIEHUs Z.

Obvexm uccnedosanuss — PR u pexnama B cucteme NMpoJBHKEHUST OPEeH/I0B.
IIpeomem uccneoosanusi — KOMIUIEKCHOE wHcmoib3oBaHue PR u pexnambl B
MPOJBUKEHUN OPEHIOB ISl TOKOJICHUS Z.

Ilonyuennvie pezynomamuvl u ux HoeuzHa. bnarogaps mTpPOBEIEHHBIM
MCCJIeI0BAHUSIM U aHAIM3Y NOJyYESHHBIX JAHHBIX, ObUIH BBISIBJICHBI OTIIMYUTEIIbHbBIE
YepThl MOKOJEHUs1 Z KaK MoTpeOuTeseld, ¢ y4eTOM KOTOPBIX ObLI c(OpMUpPOBAH
KOMIUJIEKCHBIN MOJXO0/ MPOJABMKEHUS OPEHI0B JIJIsl JaHHOU ayJAUTOPHH.

Cmpykmypa uccredogeanus. Marucrepckas AuccepTalus COCTOUT U3
BBEJICHUS, OOLIEH XapaKTepUCTUKH pPAOOThl (Ha pPYCcCKOM, O€JIOpyCCKOM U
aHTJIMACKOM  fA3BIKaxX), TpeX TJIaB, 3aKJIIOYEHHs, CHHCKAa HCIOJIb30BAHHBIX
UCTOYHUKOB. OOt 06beM padboThl — 115 cTpanui. KonruecTBo HCTIONb30BaHHBIX
O6ubnuorpaduuecKkuX UCTOYHUKOB — 92, BKiItovast 1 myOauKaiuio aBropa.



AI'YJIBHAS XAPAKTAPBICTBIKA ITPAILBI

PR; POKJISIMA; IIPACOYBAHHE BPAHJIA; IIAKAJIEHHE Z;
KOMITJIEKCHBI TTAJIBIXO/JT Y IIPACOYBAHHI BPOH/Y

Mbma  oOacnedaséanns —  BbI3HAYblllb  MardbIMaclll  KOMILJIEKCHAra
BbIKapbhICTaHHS pakiaMbl 1 PR y cicTame npacoyBanHs 6paHnay asis nakajeHHs Z.

Jlist nacsrHeHHs macTtayjieHail MAThl HeaO0XOJHa BbIpAlIbIlb HACTYIHbISA
3a0ayvl:

1. BbUTyubIllb acalmiBacll BBIKApbICTaHHS pokidaMbl 1 PR ¥  kxommuekce
MapKEThIHTaBbIX KaMYHIKAIIbIN;

2. cicTaMaThi3aBallb ACHOBBI TI0PbIl MAKAICHHSY, BBUIYYBILb AJMETHbBIS PBICHI
MaKaJICHHS Z,;

3. mpaBecli 3MIIPBIYHBI aHANI3 KaMIaHIM 1 masilblsHaBaHHS BSAYYbIX OpaHAAY,
BBIOpaHbIX MpajJCcTayHIKaMl MaKaldeHHs Z, BbI3HAYBILb XapaKTIPHBI CThUIb
CIIXXBIYIIOY NaKaJICHHs Z;

4. Ha acHOBE MpaBE/I3eHBIX JlaciaeAaBaHHsY MpanaHaBalb KOMIUIEKC IHCTpYMEHTAY
PR 1 paknamsl ¥ cictame npacoyBaHHs OpaHAAY Uil MaKaieHHs Z.

Ab'exm oacneoasannsa — PR 1 pakiiama ¥ cictoMe mpacoyBaHHs OpaHay.
Ilpaomem Oacnedasannsi — KOMIUIEKCHae BbiKapbicTaHHe PR 1 poknambl ¥
npacoyBaHH1 OpaHIaY AJid MaKkajeHHs Z.

Ampuvimanvla 6bIHiKi 1 ix Hagi3Ha. JI39KyIOUbI IPABEI3EHBIM JacieaBaHHsIM 1
aHai3y aTpbIMaHbIX JaJA3€HbIX, ObUIl BBISYJIEHBI aIMETHBIS PBHICHI MMaKaJICHHS Z SIK
CHaXBIYIOY, 3 YIIKaM SIKiX ObIY cpapMaBaHbl KOMIUIEKCHBI MaAbIX0/]] IPACOYBAHHS
OpaHIay U1 AaA3eHal ayIbITOPHIL.

Cmpyxkmypa oacnedasannsi. Marictapckas JAbIcepTallblsl CKIajaciia 3
YBSI3€HHS, aryjibHAall XapaKTapbICThIKI paboThl (Ha pyckail, Oemapyckaill 1
aHTJACKall MOBax), TPOX KIpayHIKOY, 3aKIIOUIHHS, CIICY BBIKAPBICTAHBIX KPBIHII.
ArynpHpl  a0'ém  paGotei — 115 craponak. Koubkacip BBIKapbICTaHBIX
010m1ArpadYHBIX KPBIHIL — 92, yKiatoyaoubl 1 myOmikaipiio ayrapa.



GENERAL DESCRIPTION OF WORK

PR; ADVERTISING; PROMOTION OF BRANDS; GENERATION Z;
COMPREHENSIVE APPROACH TO BRAND PROMOTION

The purpose of the study is to determine the possibilities of the integrated use
of advertising and PR in the brand promotion system for generation Z.

To achieve this goal, it is necessary to solve the following tasks:

1. to highlight the features of the use of advertising and PR in the complex of
marketing communications;

2. systematize the foundations of the theory of generations, highlight the
distinctive features of generation Z;

3. conduct an empirical analysis of companies and positioning of leading brands
chosen by representatives of Generation Z, to determine the characteristic
style of Generation Z consumers;

4. based on the research carried out, propose a set of PR and advertising tools in
the brand promotion system for generation Z.

The object of the research is PR and advertising in the brand promotion
system. The subject of the research is the complex use of PR and advertising in
promoting brands for generation Z.

The results obtained and their novelty. Thanks to the research and analysis of
the data obtained, the distinctive features of Generation Z as consumers were
identified, taking into account which an integrated approach to promoting brands for
this audience was formed.

Study structure. The master's thesis consists of an introduction, a general
description of the work (in Russian, Belarusian and English), three chapters, a
conclusion, a list of sources used. The total amount of work — 115 pages. The number
of used bibliographic sources — 92, including 1 publication of the author.



