MUHUCTEPCTBO OBPA3OBAHUS PECITYBJIMKU BEJIAPYChH
BEJIOPYCCKUI I'OCYJIAPCTBEHHbBIN YHUBEPCUTET
OAKYJIBTET )XYPHAJIMCTUKU

Kadenpa TexHomoruit KOMMYHHUKAIIUK U CBSI3EH C 0OIIECTBEHHOCTHIO

XAHb

MO3UIIMOHUPOBAHUE TPAJTUIIMOHHBIX KHTAMCKHAX
TOBAPOB / YCJOYI HA MEXKIAYHAPOAHBIX PBIHKAX:
OCOBEHHOCTH, TEHAEHIINA

Marwucrepckast nuccepranus

1-23 80 11 Kommyrnuxayuu

HayuHbIll pyKOBOAUTEB:
Jlykwsurok FOnmus HukonaeBna,

KaHIuIaT (PUI0JIOTHYECKHX HAYK,
JTIOIIEHT



Jlonymiena K 3amure

« _» 2021 r.

3aB. kadeapoi
TEXHOJIOTUH KOMMYHUKAIIMH M CBSI3EH C 00IIECTBEHHOCTHIO

Jlyxpsntok FOnus HukonaeBHa,

KaHAuaarT (1)I/IJIOJIOFI/I‘ICCKI/IX HayK, JOLICHT

Munck, 2021

OI'VTIABJIEHHUE

BBEIEHUE ...t Error! Bookmark not defined.
OBIIAS XAPAKTEPUCTUKA PABOTDBI......ciiiiiiiiiie e 6

['JIABA 1 OCOBEHHOCTHU U TEHJAEHLIMU PA3BUTUS U JAEITEJIBHOCTD
KUTAUCKUX KOMITAHUI. ..., 8

1.1 CymHOCTh 1 0COOEHHOCTH MO3UITMOHUPOBAHUS MEKTyHAPOIHONW OpraHu3aIui .. 8
1.2 Tlpouecc MeXAYHAPOJHOM CTPATETHMU MO3ULUUOHUPOBAHUS MEXKIYHAPOIHOMU
KOMITAHUU «HA OCITOPYCCKOM PBIHKE ....eeeeeiiurrerreessutrereessasnseeessaasssneeessassseeessansnnees 17
I''TABA 2 CTPATEI'MM  KPEATHUBHOI'O  I[TO3ULIMOHMPOBAHUA
KOMITAHUN  «CITICGROUP» HA  BEJIOPYCCKOM  PBIHKE U
MEJJUATIPOCTPAHCTBE (HA TIPUMEPE KOMIIAHUU «CITICGROUP»)
................................................................................... Error! Bookmark not defined.



2.1 Ananu3 MapkeTHHTOBO# cpenbl B Peciyonmuke benapycsError! Bookmark not
defined.
2.2 Uctopus pa3BUTHsI OpeHAA «CIICGTOUP»....ouueeiiiiiiii i e, 53

2.3 PR-ctparerus komnanuu «CiticGroup» B Pecriybnuke benapycs ............... Error!
Bookmark not defined.

2.4 DddexruBHocTh mpoaBkeHus komnaHus «CiticGroup» B 0en0pyccKoM
MEIHATTPOCTPAHCTBE «.vvvveeisrreeessrreeessneeesanneeesasneeesnns Error! Bookmark not defined.
BAKIITFOUEHUE .......coooiiiiiiieeec e, Error! Bookmark not defined.2
CIINCOK HCITOJIb3OBAHHBIX UCTOYHUKOBETTror! Bookmark not
defined.5



OBIIAA XAPAKTEPUCTHUKA PABOTbI

KPEATHMBHOE I[MPOABMKEHUE " [MTO3NLTMOHMPOBAHUE
OPTAHU3ALINN, KPEATHUBHAA KOMMYVYHUKAILINA, CTPATEI'MN
KPEATHBHOI'O I[MPOABMKEHUA n [NO3ULIMOHNPOBAHNMA
OPTTAHM3ALINNA.

Obvexkm uccnedosanus — NO3UIMOHUPOBAHUE KUTAWCKUX TOBApOB / yCIYr Ha
0EJIOPYCCKOM PBIHKE.

IIpeomem uccneoosanusi — OCOOCHHOCTH TMO3WLMOHUPOBAHUS KUTAHCKHUX
peUIoKEeHHH / yeIyr Ha nmpumepe komranuu «CiticGroup».

Ilenv  pabomwr — TpoBeACHHE KOMIUIEKCHOIO  aHal3a  CTpaTerui
MO3UIIMOHUPOBAHUS OpraHU3aIMi Ha OEJIOPYCCKOM PBIHKE (HAa MpUMEpPe KOMIIAHUM
«CiticGroup»).

B pabore mnpuUMEHSIHCh CHUCTEMHBIH U  CTPYKTYPHO-()YHKIIMOHATBHBIN
MOJIXO/IbI, UCTIOIB30BAJIUCH OOIIEHAYYHbIE METOJIbI — TUIIOJIOTU3aluU, 0000IIeHM S,
CTAaTUCTHUYECKHM, OMUCATENbHBIM, CpPaBHUTEIBHBIM  METOJ, METOJl aHajau3a
CHEIUATM3UPOBAHHON JIMTEPATyphl, a TaKXKe CIENHUATbHBIII METOJ SKCIEPTHOTO
UHTEPBBIO.

Ionyuennvie  pesynomamol.  OUPENEICHBI  TCOPETHUCCKHE  ACIHCKTHBI
HO3UIIMOHUPOBAHUS OPraHU3aliH, a TAKKe€ PACCMOTPEHBI TEXHOJOTHH M METOJIBI,
UCIIOJIb3yEMbIC IO3UIIHOHUPOBAHMS KHUTAHCKOH OpraHM3alMu Ha OeIopycCKOM
pBIHKE, TPOBEAEH aHaIU3 OIbITa HCIOJb30BAHUS HHTECPAKTHBHOW KOMMYHHKAIUH
KaKk MHCTPYMEHTAa B MPOJABIKCHHH U  IO3UIMOHMPOBAHMS  OpPraHHU3AIHH,
PacCMOTPEHbI CTPATETUH, TCHACHIIMA ¥ 0COOCHHOCTH MO3UIIMOHUPOBAHMS KOMITAHUH
«CiticGroup».

Hayunas noeusna pabomer 3aKio4aeTcss B CHCTEMAaTH3allMM 3HAHWUK I10
peanu3alii  CTPATEeruil IMO3MIIMOHMPOBAHUS KHTAMCKUX TOBAapoOB / YCIyr Ha
OCIIOPYCCKOM PBIHKE.

Ilpaxmuyeckasa  3uauumocms  pabomel U NOJAYYEHHbIE  Pe3Yabmamvl
HCCIIEIOBAHUSI MOTYT HCIOJB30BaThCad B padbore PR M pexiaMHBIX CHEUalInCTOB B
CO3/IaHUU CTPATETHIN NO3UIIMOHUPOBAHUS.

ABTOp pabOThl MOJITBEPKIAET JOCTOBEPHOCTh MCCIEAOBaHUSA, a TaKXKe
00BEKTUBHOCTh CChUIOK Ha UICTOYHUKH, UCIIOIb30BaHHBIE B padoTe.






GENERAL DESCRIPTION OF WORK

CREATIVE PROMOTION AND POSITIONING OF THE
ORGANIZATION, CREATIVE COMMUNICATION, STRATEGIES FOR
CREATIVE PROMOTION AND POSITIONING OF THE ORGANIZATION.

The object of the research is the promotion and positioning of organizations in
the Belarusian market.

The subject of the research is the strategies of creative promotion and
positioning on the example of the company «CiticGroup».

The purpose of the work is to conduct a comprehensive analysis of the
strategies of creative promotion and positioning of organizations in the Belarusian
market (on the example of the company «CiticGroup»).

The work used systematic and structural-functional approaches, used general
scientific methods of analysis, typologization, generalization, statistical, descriptive,
comparative research methods, analyzed specialized literature and conducted expert
interviews.

The results obtained: the theoretical aspects of the creative promotion and
positioning of the organization are determined, as well as the technologies and
methods used to promote and position the organization in the Belarusian market are
considered, the experience of using interactive communication as a tool in the
promotion and positioning of the organization is analyzed, the strategies of creative
promotion and positioning of the company «CiticGroup» are considered.

The scientific novelty of the work lies in the systematization of knowledge on
the implementation of strategies for creative promotion and positioning of
organizations in the Belarusian market.

The practical significance of the work and the results of the research can be
used in the work of PR and advertising specialists in creating strategies for creative
promotion and positioning.

The author confirms the reliability of the study, as well as the objectivity of
references to the sources used in the work.
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