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OBIIAA XAPAKTEPUCTUKA PABOTbI

TPAJIUIINS, BPEHJ, MHU®OJIOTUS, KHUTAUCKAS KYJIBTYPA,
KUTAMNCKAS OITIEPA, MEXAHIN3M KOMMYHUKAITNN, MOJIEPHU3 AT

Llenvy pabomwl — poaHAIU3UPOBATH CHIEUU(PUKY MUDOTOTHUECKUX CIOKETOB B
KUTAiCKOW omepe, M Ha OSTOM Marepuaje OINpeleluTh  BO3MOXXHOCTH
paclpoCTpaHEHUs] KUTAMCKOW MBICIHU M KyJIbTypbl Kak OpeHma B Kurtae u apyrux
CTpaHax.

3aoauu uccnenoBaHus:

1. OG06MUTE OMBIT KUTAUCKUX HAIMOHAJIBHBIX OPEHJIOB MO KMCIOJb30BAHUIO
TPaAUIMOHHON KYJIBTYPHI JJIsl paCIpOCTPAHECHHUSI.

2. [Ipoananu3upoBaTh HJICOJOTUIO, KYJIbTYPy U IIEHHOCTH B HappaTHBE
KUTaCKOMN OIEPHI.

3. Onpenenutb MUGOMOITHKY B CrOkeTe «[[MOHOBUIHBIN MTaBUIIHLOH.

4. IlpoaHau3upoBaTh  KYJbTYpPHbIE KOHHOTAIlMU KUTAHCKUX  OIMEPHBIX
HappaTtuBoB «IlaBunboH mHoHOB», «Jlerenma o Oenmoit 3mee» u «IIpomait, mos
HAJIOKHUIIAY.

5. JlaTh OIIEHKY JApaMaTHYEeCKUM CIOKETaM pPas3HbIX IEPUOJ0B B HCTOPUU
Kurasi, cBsi3aHbIM ¢ KUTaWCKUM MUPOBO33PEHHEM U PETUTUEH.

6. BbIssBUTH TPYAHOCTH W METOJABI PACHPOCTPAHEHMS] KUTAHCKOW OMEphl B
Kwutae u 3a pyoexom B XXI Beke.

Obvekmom  ucciedosanus SIBISIIOTCS  TPATUIIMOHHBIE MH(POMOITUICCKUE
[IEHHOCTH KHUTANCKOW KYyJbTYpPbl, KOTOPBIE COCTABISIOT OCHOBY OJHOTO W3 CHJIbHBIX
OpennoB Kurtas — HallMOHATIBHOM OMEPHI; npedmMemom UcCCcied08aHus — 0COOCHHOCTU
ATOr0 OpeH/la U MEXaHU3Mbl €ro (QYHKIMOHUPOBAHMS B KOMMYHHKAIIMU BHYTPH U
BHE Kuras.

Memoowi uccredosarnus’. COBOKYITHOCTh OOIIEHAYYHBIX METOJIOB UCCIIETIOBAHUS
HMCTOPUYECKUM, METOAbl MOJEIUPOBAHUS M NPOTHO3UPOBAHHUS, a TAKXKE JIOTHKO-
dbopManbHBII METON B COYETAHUU C KOMIUIEKCHBIM M CHCTEMHBIM aHAJU30M
uccleayeMbIX TPo0JIeM, U YaCTHBIE METO/Ibl UCCIIEIOBAHUSI.

Ilonyuennvie pezyromamol u ux HosusHa. B manHoW paboTe ObUIO MPOBEICHO
KOMITJIEKCHOE MCCIIEJIOBAaHUE O TOM, KaK KUTalCKue OpeHAbl MOKHO KOMOMHHPOBATH
C OTIepO I TOCTYKEHUS 11eJIM OOIICHMSI, M KaK KATalCKas ornepa CIy>KUT MOITHBIM
OpeHI0M, TPOABUTAIOIINM MHUPOBO33peHre Kurtas Bo Bceil cTpaHe W BO BCEM MHUPE;
OpeHIT KHWTalCKOW OIepsl MPEJACTABIEH KaK OCHOBA I MEXKKYJIbTYPHOU
KOMMYHHKaIIHH.

Cmpyxkmypa maeucmepckou oOuccepmayuu. padora wu3JIoxkeHa Ha 69
CTpaHUIAX, COCTOUT U3 pa3zienoB «BpeaeHue», «O0mas xapakTepuUCTUKAa padbOThHI»,
NBYX TJIaB, pa3feioB «3akimtoueHre» U «CIHCOK MCIOIb30BAaHHBIX UCTOYHUKOB» M3
46 HaMMEHOBaHHUI.



GENERAL DESCRIPTION OF WORK

TRADITION, BRAND, MYTHOLOGY, CHINESE OPERA, CHINESE
CULTURE, MECHANISM OF COMMUNICATION, MODERNIZATION.

The purpose of the work is to analyze the history of the formation of
mythological stories in Chinese opera and how the spread of Chinese thought and
cultures as a brand in China and other countries.

Research objectives:

1. Summarize Chinese national brands use traditional culture to spread.

2. Analyze the ideology, culture and values in the stories of Chinese opera.

3. Analyze the power of thought in the story «The Peony Pavilion».

4. Analyze the cultural connotation of the Chinese opera stories «The Pavilion
of the Peonies», «The Legend of the White Snake» and «Farewell, My Concubine».

5. Consider the dramatic stories of different periods in Chinese history
influenced by religion.

6. Identify the difficulties and methods of spreading Chinese opera in China
and abroad in the 21st century.

The object of the research is the traditional mythopoetic values of Chinese
culture, which form the basis of one of the strong brands of China — the national
opera; the subject — the features of this brand and the mechanisms of its functioning
in communication inside and outside China.

Research methods: a set of general scientific research methods: historical,
modeling and forecasting methods, as well as a logical-formal method in combination
with a complex and systematic analysis of the problems under study.

The results obtained and their novelty. In this paper, a comprehensive study
was conducted on how Chinese brands can be combined with opera to achieve the
goal of communication, and how Chinese opera serves as a powerful brand that
promotes the Chinese worldview throughout the country and around the world,
identifying the Chinese opera of this brand as a basis for intercultural communication

The structure of the master's thesis: the work is presented on 69 pages, consists
of sections «Introduction», «General characteristics of the work», two chapters,
sections «Conclusion» and «L.ist of sources used» of 46 titles.
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