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PE®EPAT

Junnomuas pabora: 56 c., 13 puc., 2 Tabmn., 3 AUCTUHra, 5 UCTOYHUKOB, 8
IIPUII0KEHUM.

Kirouessie ciioBa: MYJIbBTUAT'EHTHASA CUCTEMA, JADE, FIPA, AT'EHT,
MAPKETHUHI'

OO0beKT uccjieI0BaAHNSI — MYJIbTHATEHTHBIE CUCTEMBI U UX pa3padoTKa.

Leanb padoThl — IPOBECTH aHAIU3 MPEIMETHOMN 00JIACTH, U3YyUUTh HEOOXOIUMbIEC
TEXHOJIOTHHU, PEATM30BATh CUCTEMY MOJIICPKKU MPUHSTHSI MAPKETUHTOBBIX PEIICHUH.

MCTO)]I)I HCCJICA0BAHUA — U3YUYCHUC N aHAJIN3 NCTOYHHUKOB, MOACIIMPOBAHHUC.

Pe3yabTaTomM SBIMETCS MYJIbTHAr€HTHAs CHUCTEMA IS TOPrOBOM ILIOIIAJKH,
IPUMEHHUTEIIBHO K MAapKETHHIOBOH 3ajadye OOOCHOBAaHHMS BBIOOpA HECKOJIBKHUX
MEJIKOOIITOBBIX IOCTABIIMKOB 3aIldyacTedl IS aBTOMOOMJIEH M3 MHOXKECTBA
MPEJI0KEHUN.

O0JacTh NPUMEHEHUS — MAPKETHHT.



ABSTRACT

Diploma: 56 p., 13 figures, 2 tables, 3 listings, 5 sources, 8 appendices.
Keywords: MULTI-AGENT SYSTEM, JADE, FIPA, AGENT, MARKETING
The object of research is multi-agent systems and their development.

The purpose of the work is to analyze the subject area, study the necessary
technologies, and implement a marketing decision support system.

Research methods - study and analysis of sources, modeling.

The result is a multi-agent system for a trading platform, applied to the marketing
task of justifying the selection of several small wholesale suppliers of auto parts from

a variety of offers.

Application area - marketing.



