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AHHOTALMSA

1. Ctpykrypa 1 00beM TUILIOMHOM padoThI

Jlumomuasi paboTa COCTOUT U3 3aJlaHUsl Ha AUILIOMHYIO paboTy, OTJIaBICHHUS,
pedepara AUMIIOMHON paOOTHI, BBEJCHHS, TPEX IJIaB, 3aKioueHus, 20 uumoctpanuii,
5 tabnwu, 1 mpunokeHusi, CIMCKa UCITOJIB30BAHHBIX UCTOYHUKOB. OOMmHii 00beM pa-
00Tl coctaBisier /6 crpanull. CHUCOK HCHOJB30BAHHOW JHUTEpAaTyphbl 3aHMMAET
5 cTrpanur u BKItodaeT 49 mo3uimi.

2. IlepevyeHb KIII0OYEBbIX CJI0B

TEPPUTOPUAJIBHBIM  BPEHJIMHI, JECTUHAIIUSA, KOHTEHT-
AHAJIN3, KVYJbTYPHOE HACJIEJUE, HAIIMOHAJIBHBIMI BPEH/I,
PEUTUHI, 3APYBEXHbIN OIIBIT.

3. Tekcr pedepara

O0beKT ucciaeaoBaHuA: OPCHAUHT JAECTUHAIMNA HAa OCHOBE KYJBTYPHOTO IO-
TEHLHATA.

IIpeaMer ucciie0BaHUA: MEXKIYHAPOAHBINA ONBIT (POPMHUPOBAHUSL OpEHIMHTA
TYPUCTCKUX JECTUHAIMN M HCIOJb30BaHUE KYJIbTYPHOTO HAcleIusi B paMKax Ipo-
necca OpeHIMpPOBaHUS.

Henanr wmcciienoBaHMA: aHaIu3 BO3MOXHOCTH HCIOJIB30BAaHUSA KYJIbTYPHOTO
HacJeausl B Ka4eCTBE OCHOBBI (POPMUPOBAHUS UICHTUYHOCTH U MPOABUKEHUS HALU-
OHAJIBHOTO OpeHJ1a Ha MEXIYHAPOJIHOM PbIHKE.

MeTtoabl ucc/Ie0BAHUA: KOHTEHT-aHAIM3, COLMAIbHBIA OIpPOC, ONHUCAHHUE,
CpPaBHUTENbHBIA aHATN3, MHAYKIUA U KJaccupUKanus.

IHonydyeHnHble pe3yJbTaThbl U MX HOBH3HA: CUCTEMATU3MPOBAH Marepuanl O
METOJAMYECKUX TMOJX0/IaX 3apyOeKHbIX aBTOPOB K OLIEHKE TYPHUCTCKOTO OpeHjaa jae-
CTUHAIUM, BBISIBJICHA POJIb KYJIBTYPHOIO Hacienus npu (opMHpOBaHMU OpeHaa
CTpaHbl, HM3y4Y€HO U NPOAHATUZHPOBAHO BOCHPUATHE TYPUCTAMH KYJIbTYPHO-
UCTOPUYECKOr0 TMOTeHUuana bemapycu MeTOJOM KOHTEHT-aHaldu3a WHTEpHET-
OT3BIBOB, MPEJIOKEHBI HAMIPABJICHUS IO COBEPILEHCTBOBAHUIO MPOLIECCOB OPEH INH-
ra B bemapycu.

Obs1acTh BO3MOKHOTO NPAKTHYECKOI0 NMPUMEHEHUsI: PE3YyJIbTAThl TUTLIOM-
HOU paboThl MOTYT OBITh KCIOJB30BaHbI JJISl MPOJOJIKEHUS UCCIEIOBAaHUNA HalHUO-
HaJIBHOTO OpEHAMHIa, a TAKXKe MPHU MPOBEJICHUHN JEKIMOHHBIX U CEMUHAPCKUX 3aHS-
TUU 1o aucuuiauHam «l'eorpadus MexXIyHapOAHOTO Typu3Ma» U «MapKeTHHT Ty-
PUCTCKHUX JECTUHAIUI.

ABTOp pabOThI MOATBEPKAAET, UTO NPUBEACHHBIA B HEH aHATUTUYECKUN MaTe-
pHUaj IpaBUIbHO U OOBEKTUBHO OTPAXXaeT COCTOSIHUE MCCIIEyeMOro Mpolecca, a Bce
3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U APYTHX UCTOUHUKOB TEOPETHUUECKUE, METOJ0-
JIOTUYECKUE U METOJIMYECKUE MOJOKEHUSI M KOHUEMINUN COMTPOBOKIAIOTCS CChIIIKaAMU
Ha X aBTOPOB.



AHATALBIS

1. Ctpykrypa i a6'ém abinjoMHail npamnbl

JlplIioMHas mpana CKJIajaenua 3 3aJaHHs Ha JbIIUIOMHYIO Mpaiy, 3MecTa,
padepaTa IBITUIOMHAN TIpallbl, YBOA3IHAY, TPOX TUIay, 3aKiI0udHHS, 20 UTIOCTpAIlbIi,
5 Tabmin, 1 gamartak, cmicy BBIKApBICTAHBIX KPBIHIIL. ATYJIbHBI a0’ €M Mpalisl cKiIaae
76 craponkak. Cric BBIKapbICTAHBIX KpBIHII 3aiiMae 5 crapoHak 1 ykimtouae 49
na3ilbIil.

2. llepaJiik KJIOYaBBIX CJI0Y

TOPBITAPBIAJIbHBI BPOH/BIHI, JOCHIHALBIA, KAHTOHT-AHAJIIS,
KVJIbTYPHASL CITAJUBIHA, HAIIBISIHAJIBHBI BPDHJ], POUTHIHT,
3AMEXHEI BOIIBIT.

3. Taker padepara

A0'ekT aacaemaBaHHsi: OpAIHABIHT JIOCIIHAIBIA HA acHOBE KYyJbTypHara
NATIHUBISITY.

Ipaagmer aaciaexaBaHHsA: MI)KHAPOJIHBI BONBIT (hapMipaBaHHs OpAHABIHTY TY-
PBICIIKIX JICIIHAIBIA 1 BBIKAPHICTAHHE KYJIbTYPHAH CHaIYbIHBI ¥ pamMKax MpandCcy
Op3HIbIpABAHHS.

Mbra [acjeqaBaHHsSI: aHall3 MardeiMaciil BBIKApBICTAHHS KYyJIbTypHail
CHAJYbIHBI ¥ SIKACLl ACHOBBI (papMaBaHHS 1A3HTBHIYHACII 1 MPAacOyBaHHS HalbISIHAIb-
Hara OpaH/1a Ha MI)KHAPOJIHBIM PBIHKY.

MeTtaabl AaciiefaBaHHs: KaHTIHT-aHAIII3, CAllbISJIbHAE allbITaHHE, alliCaHHE,
napayHaJ bHbBI aHaNI3, IHIYKIBIS 1 KJIaci(iKaIlbIs.

ATpbIMaHbIA BBIHIKI | IX HABI3HA: CicTAMATHI3aBaHbl MATAPBISLT a0 METaIbIY-
HBIX MMAJBIX0aX 3aMEXKHBIX ayTapay Jia aldHKI TypbIcIKara OpIHaa JecIiHAIbIi, BbI-
sAyJeHa poJito KyJIbTypHall CiaAublHbI PhI papMipaBaHH1 OpsHAA KpaiHbl, BEIByYaHa i
IpaaHaii3aBaHa YCIPbIMAHHE TYpbICTaMi KyJIbTypHa-TiCTapblYHara natsHubisuty be-
Japycl MeTajJaM KaHT HT-aHalli3y I1HTIPHAT-BOATYKay, MpanaHaBaHbIA KIPYHKI Ma
VaackaHaneHH1 mpanpcay opaHabiHTy ¥ benapyci.

BoOsacub mMarysiMara NpakThIYHATa NPbIMSHEHHSI: BBIHIKI JBITUIOMHAR
npaibl MOTYIb OBbIllb BBIKAPBICTAHBI ISl MpAlsry JaciefaBaHHSAY HalbIsHaIbHara
OpAHIBIHTY, a TaKCaMa MpbI MPaBsIA3€HH] JEKUBIAHBIX 1 CEMIHAPCKIX 3aHATKAY Ia JbI-
cupliuiinax  «l'earpadiss MikHapogHara Typbe3MY» 1 «MapKeThIHT TYpPBICHKIX
TACLIHALBIN.

A¥Tap mpatpl manBspAKae, IITO NMPBIBEA3EHbI Y € aHANITBIYHBI MaTIPbISI
npaBlJibHA 1 a0'eKThIVHA aJJIIOCTPOYBae CTaH JOcJeaHara mpamijcy, a yce 3amnasblua-
HBIS 3 JIITAPATYPHBIX 1 THIIBIX KPBIHIL TAAPITHIYHbISA, METAIAIar1uHbIs 1 METAIbIYHbIS
Maja)XX HHI 1 KaHIPIIBI1 CyIpaBaKaroIllla Criachlikami Ha 1X ayTapay.



ANNOTATION

1. Structure and scope of the diploma work

The diploma thesis consists of the diploma thesis assignment, table of contents,
diploma thesis abstract, introduction, three chapters, conclusion, 20 illustrations,
5 tables, an application, reference list. The total scope of the thesis is 76 pages. The
reference list covers 5 pages and includes 49 items.

2. Keywords

TERRITORIAL BRANDING, DESTINATION, CONTENT ANALYSIS,
CULTURAL HERITAGE, NATIONAL BRAND, RANKING, FOREIGN
EXPERIENCE.

3. Summary text

The object of the research: destination branding based on cultural potential.

The subject of the research: international experience in the formation of
branding of tourism destinations and the use of cultural heritage as part of the brand-
ing process.

The purpose of the research: analysis of the possibility of using cultural her-
itage as the basis for the formation of identity and promotion of a national brand in
the international market.

Methods of the research: content analysis, social survey, description, bench-
marking, induction and classification.

Obtained results and their novelty: the material on the methodological ap-
proaches of foreign authors to the assessment of the brand of tourism destinations
was systematized, the role of cultural heritage in the formation of the country's brand
was revealed, the perception of the cultural and historical potential of Belarus by the
method of content analysis of Internet reviews was studied and analyzed, directions
for improving the branding processes in Belarus were proposed.

Area of possible practical application: the results of the research may be
used for further studies of national branding, as well as during lectures and seminars
on such disciplines as «Geography of International Tourism» and «Marketing of
Tourism Destinations.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated pro-
cess, and all the theoretical, methodological and methodical positions and concepts
borrowed from literary and other sources are given references to their authors.



