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AHHOTALIUA

Jumiomuas pa6ora: 86 c., 11 puc., 4 Tabmn., 52 uctounuka, 4 mpui.

1. Crpykrypa n 00beM TUIIJIOMHOH PadoThI

Jummomuast paboTa COCTOUT W3 3aJaHUsl Ha AUIJIOMHYIO pa0boTy, OTJIaBJICHUSA,
pedepaTta TUIUIOMHOM pabOTHI, BBEACHMS, TPEX TJIaB, 3aKaoueHus, 11 wutocTpaiui,
4 Tabmui, 4 TPWIOKEHWH, CIHCKA HCIOJB30BAHHBIX MCTOYHUKOB. OOmmiA 0O0beM
pabotel coctaBisier 86 crpamwn. CHHCOK WCHOJB30BAHHBIX WMCTOYHUKOB U
JUTEPATYPHI 3aHUMAET O CTPAHUL] M BKIIOYAET 52 MO3ULIHH.

2. IlepevyeHb KJIKOYEBBIX CJIOB

CTPATEI'us HOU®POBOI'O MAPKETUHI'A, MAPKETUHI'OBBIE
VCCJIEJJOBAHMS, CTPATETMYECKUI AHAJIM3, BHYTPEHHSS CPEJA
OPTAHM3ALNN, WHOOPMAIIMOHHBIE TEXHOJIOI'MHX, KOMIUIEKC
MAPKETHHT'A.

3. Tekcr pedepara

Obvexm uccredoganus — TMPPOBON MAPKETUHT HA IPEANPUATUN CPEPBI YCIYT.

Llenv uccnedosanusi — pa3pabOTKa METOAUYECKUX PEKOMEHAALMI 10
COCTABJICHHIO U YJIYUYLIEHUIO CTPATETUU LHUPPOBOr0 MApKETUHTA Ui MPEANPUATAN
cdepsl yeiyr Ha npumepe [T-kommannu «IBA 1T Park».

Memoowl uccneoosanusi — cpaBautenbHbd 1 SWOT-ananmm3, aHaTUTHIECKOE
0000111eH1Ee, METO/Ibl MAPKETUHTOBBIX UCCIIEAOBAHMIA.

llonyuenunvie pezynomamvl U uxX HOBU3SHA — PACKPBITA CYIIHOCTb MOHATHMA
B KOHTEKCTE LU(PPOBOrO MAPKETHHIA, OMNpEIEIeHa €ro pojb M MyTH peanu3aluu
Ha OPEANpUATUN; ONUCAaHA CYIIHOCTh JUDKUTAI-CTpAaTeruy, MOAXOAbl K €€
pa3paboTKe U OCOOCHHOCTU peann3aluu; BbIJECIECHbI KIIFOUEBbIE TEHACHIIMN U TPEHIbI
nM(pPOBOr0 MapKETHHra B MUPE; BBISBIECHBI OCHOBHBIE (DAKTOpBI, BIUSIOIIME Ha
uuppoBoil MapkeTuHr kommnanuu Ha mnpumepe «IBA IT Parky»; ompenenens
npoOJeMbl, C KOTOPHIMH CTaJKMBAETCS NpPH peanu3alii KOMIUIEKCa MapKEeTHHIa
komnanusa «IBA IT Park», npemioxkeHbl BO3MOXHBIE pPEUICHUS C YYETOM
UMeEIOIIEHCS pecypcHOM 0a3bl; pa3paboTaHbl MPAKTHUUECKHUE PEKOMEHIAIUU TI0
sTanam peaau3aluuu HudpoBOM CTpaTeruu, BKIOYas aHAIN3, KOHTPOJIb MTOKa3aTenen
3¢ HEeKTUBHOCTH U 1Ip.

Jlocmoseprocme  mamepuanos u  pe3yrbmamos  OUNJIOMHOU  pabomol.
Hcnonb3oBaHHbIE MaTepuanbl M pPe3yJbTaTbl JTUIJIOMHOW pabOThl SBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuro pezyrbmamos pabomsi. Pe3yIbTaThI
UCCJIEIOBAHUSI MOTYT OBITh HCIIOJb30BaHbl NPEANPUATUSIMU — TMPEUMYIIECTBEHHO
OpraHu3alusMH, padoTalIMMH B cdepe yciIyr, — B HX MapKETUHTOBOU
NEeSATEITbHOCTH.



AHATALBIS

1. Crpykrypa i ad'ém apiniaoMHai npanbl

JlplIioMHas mpana CKJIajaenua 3 3aJaHHs Ha JbIIUIOMHYIO Mpaiy, 3MecTa,
padepaTa IBITUIOMHAN TIpallbl, YBOA3IHAY, TPOX TUIaY, 3aKI0udHHS, 11 UTrocTparbli,
4 Tabmil, Cmicy BBIKAPBICTAHBIX KPBIHII 1 JiTapaTypbl. ATYIbHBI a0’¢éM Mparbl
ckianae 86 craponak. Criic BBIKAPBICTAHBIX KPBIHIIL 1 JiTapaTypsl 3aiiMae 5 cTapoHKI
1 YKirouae 52 masiipbli.

2. llepaJiik KJIOYaBBIX CJI0Y

CTPATOI'TA  JIIMBABAT'A  MAPKETBIHI'Y, MAPKETBIHI'ABBIA
JACJIIEAABAHHI, CTPATOI'TYHBI AHAJII3, VYHYTPAHAA CEPAJIA
APT'AHI3ALIBII, TH®APMAIBIMHBIA TOXHAJIOTI'I, KOMIUIEKC
MAPKETBIHI'Y.

3. Takcer pagepara

Ab'exkm oOacneoasanusi — n14OaBbl MApKETHIHI Ha NPAANPBIEMCTBE c(epbl
HacJIyT;

Ipne  Oacnedasamnsi — pacuparioyka METaIbIYHBIX pAKaMEHJAlbId Ta
CKJIaJaHH1 1 MAJAMNIIAHHIO CTPATATil JiubaBara MAapKETBIHTY IJisl MpagIpbleMCTBAY
cdepsl nacayr Ha npbikianse [T-kammanii «IBA IT Parky.

Memaowt oOacneoasannss — mapayHanmbHbl 1 SWOT-aHami3, aHaTiTEIYHAC
abaryJibHEHHE, META/Ibl MAPKETHIHTABbIX JaCIEIaBaHHAY .

Ampuvimanvia  6bIHIKI | IX HaBI3HA — PACKPBITAsl CYTHACUb MAaHSILLSY
y KaHTIKCIIe JliubaBara MapKEThIHTY, BbI3Ha4YaHa SIr0 POJIO 1 HUISX1 pdralii3allbli
Ha MPaJNpbhIEMCTBE; alicaHa CyTHAaCclb JbLIKBITAI-CTPATATil, MaAbIXOAbl Ja sie
pacrpanoyiisl 1 acadaiBacill paajizallbli; BbUTyYaHbIsl KJIFOYaBbIsS TOHIDHIIBI 1 TPIH/IBI
aiybaBara MapKeTBIHTY ¥ CBELE; BBIAYJICHbI ACHOYHbIA (DaKTapbl, SIKisl YIUIBIBAIOLb
Ha 1i40aBbl MapKeThbIHI Kammadii Ha mnpbikinaaze «IBA 1T Park»; Bbi3HauaHsbl
npabJieMsbl, 3 SIKIMI CyThIKaella Mpbl plali3albli KOMIUIEKCY MapKeThiHTy KamriaHis
«IBA IT Park», mpananaBaHbl MardsIMbIsl palidHHI 3 yJiKaM HasyHaill pacypcHaii
0a3bl; pacrpaliaBaHbl MPAKTHIYHBIS PIKAMEHAAIBI Ma dTanax plaii3albll JiubaBaid
CTpATAril, YKJIIOYat04bl aHaJ3, KAHTPOJIb MaKa3ubIKay 3(PEKThIYHACIII 1 1HIIL.

Jlaxnaonacyb mamopwvisinay i 6ulHIKA)y ObINIOMHAU npaysl. BbIKapbICTaHBIS
MaTAIPbISIIBI 1 BBIHIKI ABIIIIOMHAN Mpalsl 3’ syndionua qakaagaeimi. [Ipara Beikanana
CaMacCTOMHA.

Poxamenoaywli na evikapvicmanni ewinikay npaywvl. AOaryibHEHbIS BbBIHIKI
JacieaBaHHs MOTYIb Oblllb BBIKAPBICTaHBl MPAANPLIEMCTBAMI — I[E€paBa)kHa
apraHizalbismi, siKisg Mpayons y cepbl naciyr, — y iX MapKeTbIHTaBal A3eHHaCIII.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 11 illustrations, 4 tables
and list of references. Total scope of work is 86 pages. The list of references occupies
5 pages and includes 52 positions.

2. Keywords

DIGITAL MARKETING STRATEGY, MARKETING RESEARCH,
STRATEGIC  ANALYSIS, INTERNAL ENVIRONMENT OF THE
ORGANIZATION, INFORMATION TECHNOLOGIES, MARKETING
COMPLEX.

3. Summary text

Object of research — digital marketing in the service sector.

Purpose of research — development of methodological recommendations for
the development and improvement of the digital marketing strategy for service sector
enterprises, based on the example of the IT company «IBA IT Parky.

Research methods — comparative and SWOT-analysis, analytical generalization,
marketing research methods.

Obtained results and their novelty — the most significant results include:
revealed essence of concepts in the context of digital marketing, its defined role and
ways of implementation at the enterprise; described essence of digital strategy,
approaches to its development and features of implementation; highlighted key trends
of digital marketing in the world; identified factors influencing the digital marketing
of the company on the example of «IBA IT Park»; identified problems that «IBA IT
Park» faces when implementing the marketing complex, proposed possible solutions
that take into account the available resource base; developed practical
recommendations on the stages of implementation of the digital strategy, including
analysis, monitoring of performance indicators, etc.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the work can be used by
enterprises, mainly organizations working in the service sector, in their marketing
activities.



