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AHHOTAIUA
1. Ctpykrypa 1 00beM IUILIOMHON padoThl

JlumiomHast paboTa COCTOUT U3 3aJIaHUs Ha TUIUIOMHYIO pa0doTy, OTJIaBICHMS,
pedepara JUIIIOMHON pabOThI, BBEACHHUS, TPEX IJ1aB, 3aKI0YEHUs, 29
WUTIOCTpaLyi, 2 TabJInL, CIIMCKa UCIIOIb30BAaHHBIX HCTOUHUKOB U JINTEPATYPHI.
OO6muit 06beM paboThl cocTaBisieT 74 crpaHullbl. CIIUCOK UCTIOIh30BAaHHBIX
VMCTOYHUKOB U JINTEPATYPHI 3aHUMAET S5 CTPAHMI] U BKIIFOYAET 59 MO3UIUM.

2. Ilepeuens kiaoueBbIx ciaoB. PEKJIAMA TYPU3MA, ITPOJABNKEHUE
[TPOJIYKTOB U YCJIYT, MTHTEPHET, PEKJIAMHBIN KABUHET,
COLAJIBHBIE CETHU, OHEHKA DOOEKTUBHOCTU PEKJIAMHBIX
KAMITAHMI, BIOJ[KET PEKJIAMBI, COBPEMEHHbBIE MAPKETUHI OBBIE
TEHAEHIIMN.

3. Texkcr pedepara

Obvexm uccredosanusi — peKiIaMHasl JeSTEIIbHOCTb NPEANPUATUN UHTyCTPUU
Typu3Ma.

L]env uccnedosanus — BBIIBIIGHHE OCOOEHHOCTEH U BO3MOKHOCTEH PEKIIaMHOTO
NPOJBHKEHUA B cpepe TypusMa, co3aanue 3PPeKTUBHON PEKIIaMHON KaMITaHUH.
Memoowl uccneoosanus — KnacCU(pUKaLMsl, CPABHUTEIbHBIN aHAIIN3, TpaduUeCKuid
aHaIN3.

Ilonyuenuvie umoau u ux HogusHa. B xoJie MPOBEIEHHOIO UCCIEA0OBaHMS ObLIa
U3ydeHa pekiaMa Kak UHCTPYMEHT MapKETUHTOBOTO MTPOJIBHIKEHUS TYPUCTCKUX
NPEeANPUATUANA, 0XapaKTEPU30BaHbl €€ 0COOEHHOCTH, BU/IbI U BIMSIHUE Ha
COBPEMEHHOM 3Talle, IPOaHaJIU3UPOBAaHbl BO3MOKHOCTH JJIs pealn3alun
MapKETHHIOBBIX cTpareruii B IHTepHeT-cpeie, pacCMOTPEHBI BAPHAHTHI
IUTAHUPOBAHUS U OLIEHKH 3(PPEKTUBHOCTU PEKIAMHOMN J1€ATEIBHOCTH B TYpHU3ME.
[TpakTHyeckast HOBU3HA 3aKJIIOUAETCS B pa3pabOTKe PyKOBOJCTBA 110
UCIIOJIb30BAaHUIO PEKIIAMHBIX KaOMHETOB JUIsl co3laHus IHTepHeT-pekiaMbl U
BBISIBJICHUHM OCHOBHBIX TEHACHLUN B 001aCTH PEKIAMHOTO TPOABMKEHNUS
NPEANPUATANA HHIYCTPUN TypU3Ma.

Locmogeprocms mamepuanos u pe3yibmamos OUnIOMHOU pabomal.
Hcnonb3oBaHHbIE MaTepUalbl U PE3YNbTAThl AUTUIOMHON pabOThI SBIISIOTCS
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuto pesyrbmamog pabomol. Yitorn paboTel MOTYT

OBITH UCTIOJIB30BaHbI B YYEOHOM MPOIIECCE MPU U3YUEHUN PEKJIaMbl 1 MapKETHUHTa
B TYPU3ME, A TAKIKE UCITOJIb30BATHCS B KAUECTBE MPAKTHYECKOTO PYKOBOJICTBA 10
PEKJIaMHOMY MPOJIBUKECHUIO HA TPEAIPUATUSAX UHIYCTPUU TypHU3Ma



AHATAIBIS
1. Ctpykrypa i a0'ém AbIIIIOMHAN NpaLbI

JIpITIIIOMHAS TIpala CKIIaaeliia 3 3a/IaHHs Ha IBITUIOMHYIO Tpally, 3MecTa,
padepara ApITUTIOMHAN Tpallbl, yBOA31HAY, TPOX Tiay, 3aKII0UdHHS, 29
UTrOCTpalibli, 2 TabJIill, CIICY BBIKAPBICTAHBIX KPBIHIIL 1 JIITAPATYPhI. ATYJIHHBI
a0’ém npansl ckianae 74 craposki. Cric BBIKApbICTAHBIX KPBIHIIL 1 JTITApaTyphl
3aiiMae 5 cTapoHak i Ykirodae 59 masiisri.

2. Mepanik kmo4aseIx cioy : POKJIAMA TYPBI3MY, IIPACOYBAHHE
ITPAJIYKTAY 1 TIACJIYT, IHTOPHOT, POKJIAMHEI KABIHET,
CAIBISJIBHBIA CETKI, AIIPHKA DOEKTBIYHACIII PAKJIAMHBIX
KAMITAHIH, BIOJKDT PAKJIAMBI, CYUACHBISI MAPKETBIHT ABBISA
TOHADHIIBII.

3. Takcr padepara

A6 ’exm dacneoasanms — poKIIaMHas J3eMHACIb MPAIPHIEMCTBAY 1HTyCTPbI
TYpbI3MY.

Mb>ma oacnedasanus — BIsTyIIEHHE acabiBacIlsy 1 MardybIMaciisly pakjiaMmHara
npacoyBaHHs ¥ chepbl TypbI3MY, CTBApIHHE PEKThIYHAN pAKIaMHal KaMIaHil.
Memaovwl oacnedasanus — kiacidikanpls, napayHalbHbI aHaTI3, TpadiuyHbl aHATI3.
Ampowimanvia eviHiki i ix Hasi3Ha. Y X0J13€ TIpaBe3eHara aacjie/1aBaHHs Obluia
BBIBYYaHA pIKJIaMa K IHCTPYMEHT MapKeThIHTaBara nmpacoyBaHHS TYPBICIIKIX
MpaanpbIeMCTBAY, axapakTapbl3aBaHbl sie aJIMETHACII, BiAbI 1 YIIIBIY Ha Cy4aCHBIM
JTarne, npaaHajizaBaHbl MardybIMaclil JIJIsl p3ajii3albli MApKETHIHTaBbIX CTPATITIN y
[HT3pHAT-acApOAA31, pa3riie/KaHbl BAPbISHTHI IJIAHABAHHS 1 alPHK1 A(EKThIYHACI
paKIamMHai a3erHacul ¥ Typsidme. [IpakTeiuHas HaBi3Ha 3aKiI0vyaenia y
pacnparoyisl KipayHIITBa 1a BHIKAPBICTAHHI PIKIAMHBIX KaOlHeTay aiis
CTBapAHHS [HTIPHAT-PIKIIAMBI 1 BBISIYJIEHHI ACHOYHBIX TOHPHIIBINA Yy chepbl
pAKJIaMHAara npacoyBaHHs MPAANPLIEMCTBAY 1HAYCTPbII TYPhI3MY.

Jaxnaonacyb mamapuianay i blHIKA) ObINIOMHAU npaybl. BeIKapbICTaHBIS
MaTAPBISIIBI 1 BBIHIKI ABITIJIOMHAM Mpalibl 3’ SyIsroIia Jakiaaabimi. [Iparma
BBIKAHAHA CAMAaCTOMHA.

Paxamenoaywii na evikapvicmanui evinikay npaysi. BeiHiKi paboThl MOTYIIb OBIIb

BBIKAPBICTaHbI ¥ HABYYAJIbHBIM MPALICE MPbl BEIBYYIHHI PIKIIAMBI 1 MAPKETBIHTY ¥
TypbI3Me€, a TaKcaMma BhIKapbICTOYBAIIIa ¥ SKaCIll MpaKThlYHAra KipayHilTBa na
pAKIIaMHal TpacoyBaHHI HA MPAANPIEMCTBAX 1HAYCTPHIl TYPBI3MY.



ANNOTATION
1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents, diploma
work summary, introduction, 3 chapters, conclusion, 29 illustrations, 2 tables and
list of references. Total scope of work is 74 pages. The list of references occupies 5
pages and includes 59 positions.

2. Keywords : TOURISM ADVERTISING, PROMOTION OF PRODUCTS
AND SERVICES, INTERNET, ADVERTISING MANAGER, SOCIAL
NETWORKS, EVALUATION OF THE EFFICIENCY OF ADVERTISING
CAMPAIGNS, ADVERTISING BUDGET, MODERN MARKETING TRENDS.

3. Summary text

The object of the research is the advertising activity of the companies in the
tourism industry.

The purpose of the research is to identify the features and possibilities of
advertising promotion in the tourism, to create an effective advertising campaign.
Methods of the research — classification, comparative analysis, graphical analysis.
The results of the work and their novelty. The study observed advertising as a tool
for marketing promotion of tourism companies, characterized the features, types
and impact of ads nowadays, analyzed the possibilities for implementing marketing
strategies in the Internet, considered options for planning and evaluating the
effectiveness of advertising activities in tourism. Practical novelty lies in the
development of guidelines for the use of advertising managers for creating Internet
advertising and identifying the main trends of advertising promotion of companies
in the tourism industry.

Authenticity of the materials and results of the diploma work. The materials used
and the results of the diploma work are authentic. The work has been put through
independently.

Recommendations on the usage. The results of the work can be used in the

educational process when studying advertising and marketing in tourism and used
as a practical guide for advertising promotion at the companies in the tourism
industry



