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OBIIAA XAPAKTEPUCTHUKA PABOTbI

3JIOPOBBIII OFPA3 XXW3HU, BEJAPYCH, KUTAM, IIPOJABIKEHUE,
CPEJICTBA MACCOBOI NTH®OPMAIMN (MEJIMA), TEXHOJIOI U

L]env uccneoosanuss — BHISIBICHUE OCOOCHHOCTEH HMCMOJB30BAHUS TEXHOJIOTHI
MPOJIBIXKEHUU 3JI0POBOTO 00pa3a >KU3HU OEJOPYCCKUMH U KHUTAHCKUMHU MeIua |
BBIJIBMYKEHHE PEKOMEH AU 110 €r0 ONTUMHU3AIINH.

JI1st JOCTHKEHUS JAaHHOM 11eJTM He0OXO0AUMO PEIIUTh credyroujue 3a0adu.

1) mnpoaHaIM3UpPOBaTh IMOHITHE M OCHOBHBIC COCTABISAIONIUE 30POBOTO
o0Opasza KU3HH;

2)  OLEHHUTH POJb OCHOBHBIX TEXHOJIOTHMIA, B TOM YHCJIE MEIUATEXHOJOTHH, B
IIPOJIBMXKCHUU 3I0POBOTO 00pa3a *KU3HM;

3) BBIABHTh W HM3YyYUTh OCHOBHBIC TEXHOJOTHH IPOJIBUKCHHS 3JI0POBOTO
oOpasa XU3HU B OCJIOPYCCKHMX M KUTAWCKUX CPEACTBAX MACCOBOW HMH(pOpMAIUU U
CETEBbIX U3/IaHUSIX;

4) BBIIBUTH OCHOBHBIC MPOOJIEMBbI MEIMANPOABIIKEHHS 3J0pOBOr0 o0Opa3a
*u3Hu B bemapycu u Kurae;

5) BBIBUHYTh pPEKOMCHIAIMM TI0  YJIYYLICHHIO  MEIUAIpPOIBUKCHUS
3I0pOBOT0 00pasa >KU3HHU.

Obvekmom uccied008anuss SIBISIIOTCS MaTepHabl OETOPYCCKUX M KUTAHCKHUX
MeJna, TOCBSIICHHBIE TEME 3I0pOBOro o0pasza ku3HHu. [Ipedmem ucciedosanus —
O0COOEHHOCTH MCIOJIb30BaHUS TEXHOJIOTHI MPOJBIKEHHUS 3I0pPOBOTO 00pa3a >KU3HU
OeNIOpYyCCKMMHM W KUTAaUCKUMHM MeJua U BBIIBI)KCHHE PEKOMEHIAIMM 10 €ro
ONTHUMU3ALUY.

Ilonyuennvie pezyromamul u ux HosusHa. B pabore mpoaHaTU3UPOBAHO TOHSTHE
U OCHOBHBIE COCTaBISIIONIME 3/I0POBOTO 00pasa >KW3HM, OIEHEHA POJb OCHOBHBIX
TEXHOJOTUHA B TPOJBMKEHUU 3J0pPOBOTO OOpa3za »KU3HU;, HW3YYCHBl TEXHOJOTHUU
MPOJBIKEHUS 3I0POBOTO 00Opa3a KU3HU B OCIOPYCCKHX M KHUTAWCKUX CpEICcTBax
MaccoBO HMH(pOpPMAIMU U CETEBbIX W3JaHUM; BBISIBIEHBI OCHOBHBIE MPOOJIEMBI
MEeIMANPOJBUKEHHS 30pOBOr0 oOpa3a xku3Hu benapycu um Kutae; mpensiokeHb
PEKOMEHJAIMU MO COBEPIICHCTBOBAHUIO MEIHUANPOJBUKEHHS 30pOBOrO o0pasa
KU3ZHHU.

Cmpyxkmypa uccredosanus. Ilomaeiii 00beM paboOTBl — 53  CTpaHMIIBL
KonmdecTBo ncmonp30BaHHBIX OMOIHOTpauecKiuX HCTOYHUKOB — 32,



GENERAL CHARACTERISTICS OF THE WORK

HEALTHY LIFESTYLE, BELARUS, CHINA, PROMOTION, MASS
MEDIA (MEDIA), TECHNOLOGY
The purpose of the study — is to identify the features of the participation of
Belarusian and Chinese media in the promotion of a healthy lifestyle and make
recommendations for its optimization.
To achieve this goal, you need to solve the following tasks:
1) analyze the concept and the main components of a healthy lifestyle.
2) evaluate the role of key technologies, including media technologies, in
promoting a healthy lifestyle.
3) identify and study the main technologies for promoting a healthy lifestyle in
the Belarusian and Chinese mass media and online publications.
4) identify the main problems of the media promotion of a healthy lifestyle in
Belarus and China.
5) offer recommendations for improving the media promotion of a healthy
lifestyle.

The object of the study is the materials of the Belarusian and Chinese media
devoted to the topic of a healthy lifestyle. The subject of the study is the peculiarities
of the use of technologies for promoting a healthy lifestyle by Belarusian and Chinese
media.

The results obtained and their novelty. The article analyzes the concept and the
main components of a healthy lifestyle; evaluates the role of the main technologies in
promoting a healthy lifestyle; studies the technologies for promoting a healthy
lifestyle in the Belarusian and Chinese mass media and online publications; identifies
the main problems of the media promotion of a healthy lifestyle in Belarus and
China; offers recommendations for improving the media promotion of a healthy
lifestyle.

The structure of the study. The structure of the study. The full volume of the
work is 53 pages. The number of bibliographic resources used is 32.
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