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BBEJAEHHUE

OBIIAA XAPAKTEPUCTHUKA PABOTbI

KmoueBsle cinoBa: TPAJIMIIMOHHASL KUTAMCKAS KVJIBTVYPA,
BBIIIIMBKA ,MUCTOPUA BBIIUBKU,IIPOJABMKEHUE KUTANCKUX
BPEH/IOB ,TOPI'OBBIE MAPKN,KYJIbTYPHASA KOMMYHUKAILIUA

AKTYyanbHOCTh TEMbI HCCIIEIOBaHUS OOYCJIOBJICHA YCHJICHHEM KHUTAMCKOM
TPaJAMIIMOHHON KYJBTYphI BBIIIMBKH B MUPOBBIX KYJIBTYPHBIX OOMEHaX U OBICTPBHIM
Pa3BUTHEM TPATUIIMOHHBIX KUTAWCKUX HAIIMOHAJIBLHBIX OPEHJIOB B MHUPE.

OOBbexT uccnenoBanus: bpeHibl KUTaHCKON TIPOIYKIIMK HAa MEXIYHAPOTHOM
PBIHKE.
Tema uccnenoBanus: Ha npumepe KUTalCKOTO PHIHKA BBIIIMBKU KUTAHCKHE
KyJbTYPHBIE 3HAKH U CUMBOJIbI UCTIONB3YIOTCS JIJIsl CO3JJaHUS YCTICIIHBIX OPEHIOB.

Ilens Marucrepckoil pabOThI - TPOBECTH KOMIUIEKCHOE UCCIIEIOBAHUE
TPAJIULIMOHHON KUTANCKOU KyJIbTYPHOU LIECHHOCTH IPOJABMKECHUS KUTAMCKUX TOBAPOB
Ha MEXIYyHAapOJHOM PBIHKE.

JIJist TOCTHKEHUS ATON T[N HEOOXO0IUMO PELIUTh CIIEAYIONINE 3a/1a4u:

1. A3yunTe UCTOPUIO KUTAMCKOMN BBIIIMBKU, U3yYUTE COBPEMEHHBIE METOIbI U
MOMMHUTE HalMOHAIbHBIE OCOOCHHOCTM M 3HAYEHHE COBPEMEHHOW KHUTaWCKOU
BBIIIMBKHU.

2. N3yunTe B3aMMOCBSI3b MEXIYy TOBAPHBIMHU 3HAKAMHM KUTAUCKUX OPEHIIOB,
JIOTOTUIIAMH U UX CUMBOJIMYECKUMU 3HAYEHUSIMU.

3. Tlonsars oOuue XapakTEpUCTUKU OpeH/Ia W M3YYHUTh BIUSHUE KYJIbTYpbI
BBIIITMBKY Ha OpEeHI.

Marucrepckasi aucceprainus COACPKHUT 58 CTpaHUIlbl U COCTOUT M3 0OIIeH
XapaKTEPUCTHKHU, BBEICHUS, TPEX TJIaB, BKIIOYAIONIUX O pas/esioB, 3aKIIOUCHUS H
CIIUCKA HUCTIOIh30BaHHBIX HCTOYHUKOB, BKIIIOUAIOIIETO 36 HAaWMEHOBAHHUH.



GENERAL DESCRIPTION OF WORK

Keywords: TRADITIONAL CHINESE CULTURE,
EMBROIDERY, HISTORY OF EMBROIDERY, PROMOTION OF
CHINESE BRANDS, TRADEMARKS, CULTURAL
COMMUNICATION

The relevance of the research topic is due to the strengthening of
the Chinese traditional culture of embroidery in world cultural
exchanges and the rapid development of traditional Chinese national
brands in the world.

Research object: Brands of Chinese products in the international
market.
Research topic: Using the example of the Chinese embroidery
market, Chinese cultural signs and symbols are used to create
successful brands.

The aim of the master's work is to conduct a comprehensive study
of the traditional Chinese cultural value of promoting Chinese goods in
the international market.

To achieve this goal, it is necessary to solve the following tasks:

1. Study the history of Chinese embroidery, study modern
techniques and understand the national characteristics and significance
of modern Chinese embroidery.

2. Explore the relationship between Chinese brand names, logos
and their symbolic meanings.

3. Understand the general characteristics of a brand and explore
the impact of embroidery culture on a brand.

The master's thesis contains 50 pages and consists of a general
description, an introduction, three chapters, including 6 sections, a
conclusion and a list of used sources, including 30 titles.



