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OI'JTABJIEHHUE

BBEJIEHUE ... OHINBKA! 3AKJIAIKA HE OITPEJAEJIEHA.
I''TABA 1 TEOPETHUKO-METOJOJIOTMYECKHUE OCHOBbBI
NCCIEAOBAHIA KOMMYHUKAILIMN BPEH/IOBOILINBKA! 3AKJIA/IKA HE O]
1.1 bpenn: onpezenenue, 3Ha4€HNUE, OCHOBHBIE (DYHKIIUU B ACSITEILHOCTU

OPTAHUBALIMH .....cvvveeeeeeieeeneesannneeeeessnnneeeessnnneeas Omuodka! 3akiaaaka He onpeeJieHa.
1.2 bpenng kak mnOpeaMeT  UCCIECNOBAaHUM B COBPEMEHHOU
KOMMYHHMKATUBHUCTUKE ...vvvviiiinriinesiiinineesiinnenas Ommoka! 3akiagka He onpeneseHa.

I'JTABA 2 JESATEJIBHOCTb KHUTAMCKUX KOMITAHUI HA

PBIHKE PECITYBJIMKU BEJIAPYCHbOILIUBKA! 3AKJIAJIKA HE OITPEJAEJIEHA.
2.1  Hcrtopusi 5KOHOMHYECKOTO COTpyAHUYEeCTBa Mexnay Kurtaem u

PecnyOnukoit benapyce. [IpuunHbl pacimpeHusi COTpyITHUUECTBA MEXTY

CTPAHAMM .. ceeeeeeeeessannnnneeeeeaeeeessssnnnnrnneeeeeeeessnnns Ommuodka! 3akiaaka He onpeaeeHa.

2.2 XapakTepuCTUKa KWUTAWCKUX KOMIIAHHWM, IIPEICTABICHHBIX Ha

oenopycckom peiHke. Llenu u 3anaum ux nesrenbHoCcTHOmMOKA! 3akiiaaKka He onpeaeie
2.3 OcHOBHBIE KOMMYHHUKAIIMOHHBIE MPOOJIEMbl KUTAaHCKUX OpEHIOB B
BeMapYCH....ocviiiiiii Oummoka! 3akiiagka He onpeneseHa.
I''TABA 3 METOJAbl MW TEXHOJIOTUN KOMMYHUKALIMN
KHUTAVMCKNX BPEH/IOB B BEEJIAPYCUOIIUBKA! 3AKJIAJIKA HE OITPEEJIE]
3.1  KoMMyHHKaIMOHHBIE CTpaTeTuu KuTaiickux OpeHoB B bemapycnOmmuoka! 3aki:
3.2 Kommynukauuss komnanum Huawei B benmapycu: Meroasl u

§1). €5 (011 (0) % 0, (RN Ommodka! 3akiagka He onpejaeJieHa.

3.3  Pexomenpamuu 1o moBbIIIeHNIO () (HEKTUBHOCTH KOMMYHUKAIIUN

kuTalickux OpeHnoB B Pecriyonnke benapyces.. Ommuoka! 3akiaaka He onpejesieHa.
SBAKIIFOUEHHUE ... OHINBKA! 3AKJIAIKA HE OITPEJAEJIEHA.
CIIMCOK HCIIOJIb3OBAHHBIX NCTOUHUKOBOLINBKA! 3AKJ/IA/IKA HE OIII
[MPMJIOXKEHUA ... OHINBKA! 3AKJIAIKA HE OITPEJAEJIEHA.



OBIIAA XAPAKTEPUCTUKA PABOTbI

KmroueBeie cinoBa: KOMMVYHUKALIMS, BPEH]/I, KUTA,
KOMITIAHMA, METOJH, TEXHOJIOTUA, AHAJIN3, OILEHKA,
CPEJICTBA MACCOBOI UIHOOPMAILIUU

Henbro wuccjeq0BaHusl SBISIETCS HCCIEAOBAaHHE METOAOB U
TEXHOJIOTHIl KOMMYHUKallMK OpeHI0B KUTaCKUX KoMmmaHuii B benapycu.

JInst DOCTHXKEHHsSI TOCTAaBICHHOW UENH HEO0OXOAMMO PpELIUTh
CIEAYIOIINE 3a4aYH:

— HU3Y4YUTh TEOPETUKO-METOJI0JOTMYECKNE OCHOBBI MCCIEIOBAHUS
KOMMYHUKAIIUU OpPEH/IOB,;

— 0XapaKTepU30BaTh UCTOPUIO HKOHOMHUYECKOTO COTPYAHHYECTBA
Mexay Kuraem u Pecnybnukoit benapycs;

— HCCIIEIOBAaTh KHUTAWCKME KOMIIAHWHU, TIPEJCTABICHHbIE Ha
OEJIOPYCCKOM PBIHKE;

— TPOaHaJU3UPOBATH METOABl W TEXHOJIOTUUM KOMMYHUKALIMH
BEJIYIINX KUTACKUX OPEHA0B Ha OEJI0PYCCKOM PHIHKE;

—  copMynupoBaTh  pPEKOMEHJALUU o MOBBIIIEHUIO
3((PEKTUBHOCTH KOMMYHUKALIMM KUTaUCKUX OpeHnoB B PecmyOnnke
benapycs.

O0beKTOM HaAIIEro MCCICOOBAaHUS SBISETCA KOMMYHUKAIUS
OpEH/I0B KUTAMCKUX KOMIaHUH.

IIpeamer uccienoBaHus — METOABI U TEXHOJIOTMM KOMMYHHUKALUU
OpeHI0B KUTaWCKUX KoMNaHuil B benapycu.

Hay4yHasi HOBH3HA MarucCTepCKOM IUCCEPTALHU 3AKIIFOYAETCSA B
(GopMyIMpOBaHUH U 0OOCHOBAHUU OCHOBHBIX MOJIOKEHUNU U PE3yJIbTaTOB
UCCJIEIOBaHMs, OCHOBAaHHBIX Ha MW3YyYEHUHU METOJOB W TEXHOJIOTUH
KOMMYHUKAIIMM KUTaiickux OpeHnoB B bemapycu. Bnepseie B
OTEUECTBEHHOW  HAyKe  HCCIEJOBaHbl METOABbl M  TEXHOJIOTHH
KOMMYHHKAIIMU KUTalckux 0peHaoB B PecnyOnuke benapycs.

Marucrepckasi nuccepTaivsi BBIMOJHEHAa Ha (4 cTpaHUIax U
COCTOUT M3 NEPEUHs YCJIOBHBIX 00O3HAUEHM, 00IIEl XapaKTepUCTHUKH,
BBEJICHUSI, TPEX TIJaB, BKIIOYAIOMIMX CEMb pa3/IeNiOB, 3aKIIOUECHHS U
CIMCKA  HCIOJIb30BaHHBIX  MCTOYHUKOB,  cocrosimiero w3 /8
HaVMEHOBAHUM.



GENERAL CHARACTERISTICS OF THE WORK

Key keywords: COMMUNICATION, BRAND, CHINA,
COMPANY, METHOD, TECHNOLOGY, ANALYSIS, EVALUATION,
MASS MEDIA

The purpose of the study is study methods and technologies of
communication of brands of Chinese companies in Belarus.

To achieve this goal, it is necessary to solve the following tasks:

— to study the theoretical and methodological foundations of
brand communication research;

— describe the history of economic cooperation between China
and the Republic of Belarus;

— research Chinese companies represented on the Belarusian
market;

— to analyze the methods and technologies of communication of
the leading Chinese brands in the Belarusian market;

— to formulate recommendations for improving the effectiveness
of communication of Chinese brands in the Republic of Belarus.

The object of our research is the communication of brands of
Chinese companies.

The subject of the research is methods and technologies of
communication of brands of Chinese companies in Belarus.

The scientific novelty of the master's thesis consists in the
formulation and justification of the main provisions and results of the
research based on the study of methods and technologies of
communication of Chinese brands in Belarus. For the first time in
Russian science, the methods and technologies of communication of
Chinese brands in the Republic of Belarus have been studied.

The master's thesis is made on 74 pages and consists of a list of
symbols, general characteristics, introduction, three chapters, including
seven sections, conclusion and a list of sources used, consisting of 78
titles.



