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PED®EPAT JUIIJIOMHOM PABOTHI

JunomHast paboTa: cTpanuil — /7, pUCyHKOB — 18, Tabiun — 1, npritoxXeHuit
— 5, HCTIOIBL30BAHHBIX HCTOYHUKOB — 45,

PEKJIAMHAA KOMMVYHUKALINA, PEKIIAMHAA KOMMYHUKAILIMA
B NHAYCTPUU KPACOTHBI, PR-KOMMVYHUKAILINA, PR-
KOMMVYHUKAIIMA B HHAYCTPUM KPACOTBI, OCOBEHHOCTU U
TEHAEHLIUU B3ANMO/IEVMCTBUS PEKJIAMHOU u PR-
KOMMVYHUKAIIMN B UHAYCTPUU KPACOTBI.

OOBeKT wuccienoBaHusl — pekiaMHasg M PR-koMMyHHKanuss B WHAYCTPUHU
KpacOTBHI.

[Ipenmer uccrmemoBaHus — TEHICHIMUA B3aUMOJAECHCTBUA pekinaMHOW u PR-
KOMMYHUKAIIMHU B UHTyCTPHUH KPACOThI Ha O€J0PYCCKOM PBIHKE (Ha IPUMEPE CaIOHA
KpPacoThbl «AKCaMUT»).

[lear paOoThl: MpoaHaIM3UMpPOBaTh pekiIamMHyr0 U PR-koMMyHukanuio B
WHIYCTPUU KpPacoThl Ha OEIIOPYCCKOM pBhIHKE (HAa MpUMEpEe CajoHa KpacoTbl
«AKCaMUT») W J1aTh PEKOMEHJAMH IO TPAMOTHOMY HCIOJIb30BAHUIO JAHHBIX
KOMMYHUKALIUH.

Meroabl HUCCeOBaHUA: OCHOBHBIE IMOJIOKEHUS W MPUHLMIBI METOJIOB
HAy4YHOro OO0OOUIEHUS W aHalu3a HAYYHBIX [JaHHBIX, CIEUUAIbHBIE METOJbI
(PKCcTIepTHOE WHTEPBBIO, AaHKETHBIN OMpPOC, ayAWUT, aHaIU3 KEHCOB, COOCTBCHHOEC
HaOJIIOICHUE).

[TomyyeHHblE pe3ynabTaThl: MO JAHHBIM 3KCIIEPTHOIO HMHTEPBHIO, AHKETHOI'O
OIpoca, ay/uTa U aHalu3a KeWCOB pa3padOTaHbl PEKOMEHIAIMUA MO ONTUMHU3ALUU
peknaMHoOi 1 PR-KOMMyHUKaIMK canoHa KpacoThl «AKCaAaMHT.

Hoeusna memvr  3axniouaemcss 6 ucnonvzosanuu pexiamuot u PR-
KOMMYHUKAYUU KAK IPDeKmUBHbIX Memo008 NPOOBUNCEHUS.

OO6sacTb MPaKTUYECKOTO MPUMEHEHUS: PEKOMEHAALMH JUIsl MPOABUKEHUS
caJioHa KpacoThl «AKCAMUT» C UCIIOJIb30BAHUEM COBPEMEHHBIX TPEHI0B PEKIAMHOM
u PR-kxoMMyHMKamu.

ABTOp paboThl MOATBEPKAAET JOCTOBEPHOCTh MCCIEIOBAHUSA, a TaKXKe
O00BEKTUBHOCTh CCHIJIOK HA HICTOYHUKHU, UCIIOJIb30BAHHBIX B padoTe.

benoycosa E.B.




PO®EPAT JABIMJIOMHOM MPALBI

JIpITiioM 3MsiiI4ae: cTapoHak — 7 7, MaintoHkay — 18, tabmin — 1, mpbIkiagaHHsy
— 5, BBIKapBICTaHBIX KPBIHII — 45.

POKIIAMHAA KAMVYHIKALBIA, POKIIAMHAA KAMVYHIKALBIA Y
IHAYCTPBII IIPBIT'AXKOCLI, PR-KAMVYHIKAILBIA, PR-KAMVYHIKAILIBIA ¥V
IHAYCTPBII [TPBIT"AXKOCLI, ACABJIIBACHI I TOHADOHILIbII
Y3AEMAJIBESIHHSI POKJIAMHBIX 1 PR-KAMVYHIKAILIGIA V THIYCTPHII
[TPBIT"AXKOCLI.

AOG'ekt pacnemaBaHHs — pakiamHas 1 PR-kamyHikaneiss ¥ 1HAYCTpBI
IPBIFKOCLI.

[Ipagmer pacienaBaHHs — TOHADHIBIL Yy3aeMaA3€saHHS piakiamHail 1 PR-
KaMyHIKalpll ¥ IHIYCTPbIl MpBITaXocll Ha OenapycKiM pPBIHKY (Ha MpPBIKIAI3e
CaJloOHa MPBITAKOCI «AKCAMITY)

MbTa mpausl: npaaHanizaBaib pakiIamMHyro 1 PR-kamyHikaneiro ¥ iHIyCTpbIl
IPBIFAXKOCII1 Ha OeJIapyCKiM PhIHKY (Ha IPBIKIIAI3€ CATIOHA MPBIraXoCIl « AKCaMIT)
1 Jalp paKaMeHAalbll 1a BEIKAPBICTAHHI 1aJI3€HBIX KaMyHIKaIlbI.

Mertanpl fgaciefaBaHHs: AaCHOYHBIS MaJAXXAOHHI 1 TMPBIHIBIIB MeTaaay
HaBYKOBara a0aryJjabHEHHS 1 aHaJ13y HaBYKOBBIX JaJ3€HBIX, CIICUbISUIbHBIA METAIbl
(PKCIepTHAE IHTIPB'I0, aHKETaBaHHE, ayIbIT, aHAJTI3 BBIMAAKAY, yJlacHae Ha31paHHe).

ATpbIMaHbIg BBIHIKI: MABOJUIE 3BECTaK SKCIEpPTHAra 1HTIPB'I0, aHKETaBaHHA,
aynpITy 1 aHami3y BBIMAJKay paclpalaBaHbl pIKaMEHAAIbIl IMa anThIMi3allbll
pakiamMHai 1 PR-kaMmyHiKalbll caloHa IpbIraXoci « AKCamiT.

Hagi3Ha TAMBI — BBIKapbICTaHHE poIKJIaMHai 1 PR-kamyHikanen sk
7(EKTBHIYHBIX METaJay MpacoyBaHHS.

Bob6nacup mnpakThluHara OPBIMAHEHHS: PIKaMEHJAlbll i MPacoyBaHHS
CaJIOHA MPBITAKOCII «AKCaMiT» 3 BBIKAPBICTAHHEM CYYaCHBIX TPIHJAY paKiIamMHail
1 PR-kamyHikaripIi.

A¥Tap npaiibl nanBsapAKae NdyHacllb Jacie/laBaHHi, a TakcaMa a0'eKThIyHACb
CHachUIaK HA KPBIHIIbI, BBIKAPBICTAHBIX Y MpallbI.

benaycaBa A.Y.




ABSTRACT

The graduate work includes: 77 pages, 18 figures, 1 table, 5 appendices, 45
sources.

ADVERTISING COMMUNICATION, ADVERTISING
COMMUNICATION IN THE BEAUTY INDUSTRY, PR-COMMUNICATION,
PR-COMMUNICATION IN THE BEAUTY INDUSTRY, FEATURES AND
TRENDS OF INTERACTION BETWEEN ADVERTISING AND PR-
COMMUNICATION IN THE BEAUTY INDUSTRY.

The object of the research is advertising and PR-communication in the beauty
industry.

The subject of the research is the trends in the interaction of advertising and
PR-communication in the beauty industry in the Belarusian market (on the example
of the beauty salon "Aksamit").

The purpose of the work: to analyze advertising and PR-communication in the
beauty industry in the Belarusian market (on the example of the beauty salon
«Aksamity) and to give recommendations on the proper use of these
communications.

Research methods: basic principles and principles of scientific generalization
and analysis of scientific data, special methods (expert interview, questionnaire
survey, audits, case analysis, personal observation).

The results: according to the expert interview, questionnaire survey, audits,
case analysis recommendations for optimizing advertising and PR-communication
of beauty salons were developed.

The novelty of the topic lies in the use of advertising and PR-communication
as effective methods of promotion.

The field of practical application: recommendations for promoting the beauty
salon «Aksamit» using modern trends in advertising and PR-communication.

The author of the work confirms the authenticity of the materials of the
graduate work, as well as the independence of its implementation.

Belousova H.VV






