MHMUHHUCTEPCTBO OBPA30BAHUS PECITYBJIMKU BEJIAPYCb
BEJIOPYCCKHWM I'OCYJAPCTBEHHBIV YHUBEPCUTET
OAKYJIBTET KYPHAIUCTUKH
Kadeapa TexHonoruii KOMMYHMKAILMU U CBSI3el ¢ 001ECTBEHHOCTHIO

BOJIKOBA
Enena CepreeBHa

PECYPCbBI BUJIEO-KOHTEHTA B POPMUPOBAHUU U
MPOJIBUKEHUU UMUJIP)KA OPTAHU3ALIUA CHEPHI YCAYT
(HA ITPUMEPE KOMITAHHMMU A1)

JlunimomHuas pabota

Hayunsb1ii pykoBOAUTENS:
CTapLIMi IPENOIABATEID
A. B. Konuk

JomyiieHa k 3ammure

« _» 2021 .

3aB. kadeapoil TEXHOJOTUN KOMMYHUKAIIUU U CBSI3€H C O0IIECTBEHHOCTHIO
KaHauAaT ¢punosorundeckux Hayk, noueHt 0. H. JIlykpsaHiok

Munck, 2021



PE®EPAT

JunuioMHas padoTa coaepxuT: 63 cTpaHULbl, 2 pUCYHKA, 69 HCTOUHHUKOB.

UMUK, UMUK OPI'AHU3 ALY, BUJIEOKOHTEHT,
BUJEOPEKJIAMA, ®OPMHNPOBAHUME U IMTPOABWXEHUE NMUWJIXA.

OOBEeKT HAyYyHOTO UCCIEIOBaHHUS JUIUIOMHOW paboTbl — pecypcehl
BUJICOKOHTEHTA B JOPMUPOBAHUU U MPOJIBUKEHUN UMUK OPraHU3aLUH.

[Ipenmer wuccrnenoBaHMs — PECypchl BHUACOKOHTEHTa B  KOHTEKCTE
dbopMUpOBaHUA U TPOABIKEHUS UMUKA OpraHU3aIiii cepsl ycryr.

Lenp nUMIOMHON paboOThl — HCCIEAOBAaTH PECYPChl BUICOKOHTEHTA IO
(GbOopMUPOBAHUIO W TPOABIKEHUIO UMHUKA OpraHu3auii chepsl YCIayr, a Takxke
IPEJIOKUTh YHUBEPCAbHBIE peKOMEHAANH 10 3(P(HEKTUBHOMY HCIIOIH30BAHHIO
pECYpCOB BUACOKOHTEHTA B (POPMHUPOBAHUH U MPOIBIKEHUN UMUKA OPTaHU3aluN
cdepsl yCIIyT.

B paboTe wucmonb3yloTcs ClEIyOIIMe METOJbl HCCICIOBAHUS: aHalu3,
CUHTE3, CpaBHEHUE, HAOIOICHUE, IeAYKIUs, 0000I1IeHHE, OIIPOC.

[TomydeHnHble pe3yabTaThl U MX HOBH3HA: PACKPBITHI XapPaKTEPUCTUKH U
CYITHOCTh TOHSATHH «BUJACOKOHTCHT», «HUMHIDK OpraHU3aluN»; HN3yUCHBI
TEXHOJOTHH CO3JaHUsl ¥ PACHpOCTPAHEHUS COBPEMEHHOTO BHICOKOHTEHTA;
00OCHOBaHa 3HAYUMOCTH BIHMSHHUS BHJCOKOHTEHTA HA HMMHIK OpTaHHU3alliH,
pPaccMOTpPEHBI Clydyad UCIOJIb30BaHUS BUACOKOHTEHTa B KoMMyHHKanuu YII mo
OKa3aHUI0 ychnyr «Al» ¢ 1eneBbIMH ayJUTOPUSMHU; JaHBl PEKOMEHIAIUH TI0
UCTIONb30BAHUIO BHUJICOKOHTEHTA B KOMMYHHUKAIIMOHHOW JIEATEIHHOCTH TIO
(GOpMHUPOBAHUIO U MPOABUKEHUIO UMHJIXKA OpraHU3aluid cepbl yCayr.

HoBuzna numnimomMHON paboOThl 3aKIIOYaeTCs B aHAIW3€ HCIOIb30BaHUS
pPECYpPCOB BHICOKOHTEHTa B JCSATENbHOCTH oOpraHm3anuu Al u BBISIBICHUH
pPEKOMEHIAIMi 10 HMCIOJIb30BAaHUIO BUIACOKOHTEHTA JUIsI APYTMX OpTaHU3aIMid
chephbl yCIyr.

O6macth  BO3MOXXHOTO  MPAKTHYECKOTO  MPUMEHEHUS:  PE3yJIbTaTh
JUTUIOMHOTO MCCIIEI0OBAHUSI MOTYT OBITh MCIIOJIb30BAaHbI B pab0OTE CHEIHAIMCTOB B
chepe cBszeil ¢ OOIIECTBEHHOCTHIO, PEKIaMbl U CMEXKHBIX OOJIacTei, a TaKkKe
UCCIIEIOBATEeNsIMA ~ JaHHOW  mpoOJeMbl, MpemnojaBaTeNiIMU, AaClUpaHTaMHU,
MarucTpaHTaMH, CTYACHTaMH, H3y4YalOUIUMH TMaOJMK pPHIEHIIH3, MapKETHHT,
peKIamMy U UMHIKEIOTHIO.

ABTOp pabOTHI MOATBEPKIAAET JOCTOBEPHOCTh MATEPHAIIOB M PE3YJIbTATOB
JTUTUIOMHOU paboThI, a TAK)KE CAMOCTOSITEIIBHOCTh €€ BBITIOTHEHMS.

Boaxkosa E. C.




PODEPAT

JIpITIOMHAs TIpana 3Msiirgae: 63 crapoHki, 2 MalltoHKa, 69 KPBIHIII.

IMIJDK, IMIJIDK APTAHI3ALLBIL, BIIIDAKAHTOHT, BIIDA-POKIIAMA,
®APMIPABAHHE I IIPACOYBAHHE IMIJXYV.

AG'exkT HaByKkoBara JaciieflaBaHHS JBIIJIOMHAald TMpanbsl — PICYPCHI
BIJIPAKaHTAIHTY ¥ (apMipaBaHHi 1 PACOYBaHHI IMIJ)Ky apraHizaiibli.

[Ipanmer nmaciemaBaHHS — PACYPCHl  BIAPAKAHTIHTY Y  KAHTIKCIIE
dbapmipaBaHHs 1 TPacOYBaHHS IMIJIKY apraHi3aiblii cepbl MacyrT.

MbhTa nplmiioMHal mpaibsl — JaciefaBallb pPICYpPChl  BIAPAKAHTIHTY IIa
(dapmipaBaHHI 1 MpacoyBaHHI IMIJKY aprasizaublii cepbl Mmaciyr, a Takcama
nparnaHaBallb YHIBEpCAJbHBIS pIKaMEHAAlbll Ma 3(EKTHIYHBIM BbIKAPBICTAHHI
pacypcay BiJIPaKaHTAIHTY Y QapmipaBaHHI 1 MpacoyBaHHI IMIJKY apraHizaiibli
chepbl maciyr.

VY mpaiisl BBIKapBICTOYBAIOIIA HACTYIHbBIS METaJbl JacieaBaHHs: aHaI3,
CIHT?3, IapayHaHHE, Ha31paHHE, A3AYKIIbIsA, a0aryJIbHEHHE, albITAHHE.

ATpbIMaHbIA BBIHIKI 1 1X HaBi3HA: PACKPBITHIS XapaKTapbICTHIKI 1 CYyTHACIb
NaHALLAY «B1I2aKaHTIHTY, «IMIJIK apraHizallbll»; BbIBy4aHbl TAOXHAJIOT11 CTBAPIHHS
1 pacnaycCroJKBaHHs CydacHara BIJDaKaHTIHTY; aOrpyHTaBaHa 3HaYHACUb YIUIBIBY
BIJIPAKAHTOHTY Ha IMIDK apraHi3allbli; pas3riie/KaHbl BBIMAJKI BBIKAPBICTAHHS
BIJIPAKaHTOHTY y KamyHikaupli YII ma akazanHi macmyr «Al» 3 M3TaBbIMI
aybITOPBISIMI; TAA3€Hbl p3KaMEeHAAlbll Ma BBIKAPBICTAHHI BIADAKAHTIHTY ¥
KaMyHIKalbplifHal A3eiHacll na ¢papMmipaBaHHI 1 IPAacoOyBaHHI IMIIKY apraHi3alblii
chephl maciyr.

Hagi3Ha apimioMHail npaiibl cKIagaeia ¥ aHaii3e BIKapbICTaHHS pacypcay
BIJIPAKAHTAOHTY ¥ J3eiHacii apradizaibeli Al 1 BBIAYJIEHHI pIKaMeHAALbIA Ma
BBIKaPBICTAHH1 BIJIPAKAHTIHTY JJIs 1HIIBIX apraHizaiblid cPephl MaciyT.

BoOnacip mMarysiMara mpakThlyHAra MPBIMSHEHHS: BBIHIKI JAbIIJIOMHAra
JacieiaBaHHs MOTYIlb ObIIb BRIKAPHICTAHbI ¥ TIpAllbl CHEUbIUTICTAY Chepbl CYyBA3SY
3 TpaMaJICKacIllo, pIKJIaMbl 1 CyMEXHbIX alijacieil, a Takcama JacielyblKami
nan3eHai mpabiieMbl, BBIKJIQIUbIKaMi, aclipaHTaMi, MariCTpaHTami, CTyJIPHTaMi,
SKisl BBIBYYarOIb MA0MIK PUIICHIIH3 1 IM1/IKaJIOTIIO.

A¥Tap npainsl nauBspaxkae AakiaaJHacllb MaTIphIsuIay 1 BEIHIKAY ABITIJIOMHAM
npaiibl, a TaKCamMa CaMacTOMHACHD i€ BbIKAHAHHS.

Bonkasa A. C.




THE ABSTRACT

The thesis contains: 63 pages, 2 pictures, 69 sources.

IMAGE, IMAGE OF THE ORGANIZATION, VIDEO CONTENT, VIDEO
ADVERTISING, FORMATION AND PROMOTION OF THE IMAGE.

The object of scientific research of the thesis is the resources of video content
in the formation and promotion of the image of the organization.

The subject of research is video content resources in the context of the
formation and promotion of the image of organizations in the service sector.

The purpose of the thesis is to explore the resources of video content for the
formation and promotion of the image of organizations in the service sector, as well
as to offer universal recommendations on the effective use of resources of video
content in the formation and promotion of the image of organizations in the service
sector.

The work uses the following research methods: analysis, synthesis,
comparison, observation, deduction, generalization, survey.

The results obtained and their novelty: disclosed the characteristics and
essence of the concepts of "video content”, "image of the organization"”; the
technologies of creation and distribution of modern video content have been studied,;
substantiated the importance of the influence of video content on the image of the
organization; considered the cases of using video content in communication of the
UE for the provision of services "Al" with target audiences; recommendations are
given on the use of video content in communication activities for the formation and
promotion of the image of organizations in the service sector.

The novelty of the thesis lies in the analysis of the use of video content
resources in the activities of the Al organization and the identification of
recommendations for the use of video content for other service organizations.

Area of possible practical application: the results of the diploma study can be
used in the work of specialists in the field of public relations, advertising and related
fields, as well as researchers of this problem, teachers, graduate students,
undergraduates, students studying public relations, marketing, advertising and
imageology.

The author confirms the authenticity of the materials and results of the thesis,
as well as the independence of its implementation.

Volkava A. S.




