MHMUHHUCTEPCTBO OBPA30BAHUS PECITYBJIMKU BEJIAPYCb
BEJIOPYCCKHUIM I'OCYJAPCTBEHHBI YHUBEPCUTET
®UJIOJOTMUYECKUN ®AKYJIbTET

Kadeapa npukiaagHoil JUHTBUCTUKH

Tanp FOanp
OCOBEHHOCTb TEPMUHOJIOT'UU B COEPE JTU3AHHA U MO/IbI
AHHOTaIMA K MaruCTEPCKOM JUCCEPTALUN

crieraiibHOCTE 1-31 80 03 «J3pIKO3HAHUEY

Hayunsb1it pykoBoauTENSH

Kouesuu Cgernana CepadhrmoBHa
KaHIugaT  (UIoNOrMYecKux  Hayk,
JOLICHT

Mumnck, 2021



OBLIASA XAPAKTEPUCTUKA PABOTbI

[Iepeuennb KJIFOYEBBIX CJIOB! TEPMMWHOBEJIEHUE,
TEPMMHOCHUCTEMA, TEPMHWH, CEMAHTUYECKASA TPVYIIIIA, MOJA,
J3AMH OJEX]IbI, CJIOBOBPA30OBAHUE, OBPA30OBAHUE,
ITAPAJUT'MA

[lens maHHOM pPaOOTHI: BBISIBUTH OCOOCHHOCTH TEPMHUHOJIOTHHU B cdepe
3aiHa U MOJIBL.

OOBEKT UCCIIeIOBaHUS: JUCKYPC MOBI U TU3aliHa.

[Ipenmer ucciienoBaHus: TEPMHUHOCUCTEMA JUCKYpPCa MOJIBI U JU3alHA.

MeTtoapl  HCCIEAOBAaHUS:  OMNHUCATENIbHBIM, IIOMCKOBOM, CHCTEMHBIM,
COINOCTABUTEIIbHBIM.

[IpakTyeckass 3HaUUMOCTh palbOTHI: Pe3ynabTaThl UCCIEIOBaHUSI MOTYT
OBITh HCIOJB30BaHbI B OOIMIMX M CHCIUAIbHBIX Kypcax TEPMHUHOBEICHHS, B
pa3paboTke MmocoOuil Mo JIEKCUKOJIOTHUH, JEKCUKOTpaduu, JTUHTBOKYIbTYPOJIOTHH
Y KOTHUTUBHOM JIMHTBUCTHUKE, & TAKXKE B U3yueHHUU si3p1ka CMU u Teopun Moabl.

Hayunas HoBH3HA padoTel: HayuHas HOBH3HA pabOTHI COCTOUT B TOM, YTO
B HEH BIEPBBIC MPOBEIAEH KOMIUICKCHBIA aHAJIW3 HEKOTOPBIX TEPMHHOB MOJbI U
JU3aifHa Ok IbI B PYCCKOU MPOQECCHOHAIBHON JICKCHKE.

Crpykrypa pabotel: Pabora cocTouT u3 BBEICHUS, TPEX IJIaB, 3aKIIOUCHHUS,

oubmorpaduuecKoro Crucka.
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The purpose of the study: to identify the features of terminology in the field of
design and fashion.

The object of the study: discourse of fashion and design.

The subject of the study: the terminological system of the discourse of fashion
and design.

Research methods: descriptive, search, systemic, comparative.

The practical significance of the work: The research results can be used in
general and special courses in terminology, in the development of textbooks on
lexicology, lexicography, cultural linguistics and cognitive linguistics, as well as in
the study of the language of the media and fashion theory.

The scientific novelty of the research: The scientific novelty of the work lies
in the fact that for the first time a comprehensive analysis of some terms of fashion
and clothing design in Russian professional vocabulary is carried out.

The work structure: The work consists of an introduction, three chapters, a
conclusion, a bibliography.



