MPUEMBI IEPEBOJJUECKUX TPAHC®OPMAIIMIA
IPU JIOKAJIM3AIIMM TEKCTOB AHIJIOSI3BIYHOM
PEKJIAMBI

TRANSLATION TRANSFORMATIONS IN THE LOCALIZATION
OF ENGLISH-LANGUAGE ADVERTISING TEXTS

B.B. ’Kypaenéesa
V.V. Zhuravliova
MuHckul rocy1apCTBEHHbIN JIMHTBUCTUYECKUN YHUBEPCUTET
Musnck, benapycs
Minsk State Linguistic University
Minsk, Belarus
e-mail: veronika3558@gmail.com

B pabote paccMaTpuBarOTCsl MOHATHE JIOKAIM3AIMH, €€ aKTyalbHOCTh H
0COOCHHOCTH HCIOJIB30BAHMSI IIPH IIEPEBOJAE AHIJIOSN3BIYHBIX PEKIAMHBIX
TeKcToB. [IpuBeeHB! IPUMEPHI HCIIOIB30BAHUS MEPEBOJIECKUX TpaHCHOP-
Malui B KOHTEKCTE JIOKAJIN3aIHH.
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HUMHUYECKHUil IePEeBO/I; KalbKUPOBAHHUE.

This paper is devoted to the concept of localization, its relevance and the
specifics of its use in the translation of English-language advertising texts.
Examples of the use of translation transformations in the context of localiza-
tion are given.

Keywords: localization; advertising text; translation transformations; concretiza-
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B xaxxmoit cTpaHe ecTh CBOM KyJIBTYPHBIE IEHHOCTH, TPAAULIUH, 00bIuan,
OTIpeNeIeHHBIN yKIaa Ku3HU Joned. Takum oOpa3om ompernenserca yHH-
KaJIbHOCTh U HEMOBTOPUMOCTD KYJIBTYpPbI CTPaHbl, KOTOpask NEPEKIIabIBAECTCS
Ha pekjaMmy, €€ TeKCT, TEM CaMbIM CO3/aBasi TPyAHOCTH B nepeBojie. B nepe-
Bojie TpeOyeTcs YUYUTHIBATh HAIIMOHAIBHBIC ACMIEKTHI CTPAHBI, aleKBATHO X
OCMBICITUTE M TIEPEBECTH (JIOKAIHM30BaTh) TEKCT PEKJIAMBI, HE YTPATHB CIIe-
IU(PUKA CTPAHBI UCXOIHOTO S3BIKA.

Jlokanuzaius noapaszyMeBaeT aJanTaluilo TEKCTa K KOHKPETHBIM PEruo-
HaJIbHBIM CTaH)IapTaM, KaK A3BIKOBBIM, TaK U BHCA3BIKOBBLIM. HpI/I 3TOM BOC-
TPUHUMAEMOCTb TEKCTa YJIYUIIaeTCs] HE CTOJIbKO HOCUTEINISIMHU NIEPEBOISILIETO
SA3BbIKA, CKOJIBKO l'[pe)ICTaBI/ITeJ'ISIMI/I KOHerTHHX HAIIMOHAJIBHO-
TePPUTOPHAITBHBIX OOIIHOCTEH M COIMANBHBIX aapecaTHoix rpym [1, ¢. 49].

TpanuiMOHHO TOHSATHE MEPEBOIA BKIIOYAET B ceOsl HE TOJIBKO MPOIIECC,
HO W pe3yJbTaT, KOTOPbIM, KaK MPaBMUJIO, MCIIOJIB3YETCS NMPEACTaBUTEISIMU
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WHOTO COIIMyMa, ITO3TOMY HEOOXOAMMO YYHTHIBATH OCOOCHHOCTH KOHKPET-
HOTO JMHIrBOTOMNA [2].

[Ipu mepeBoae pekIaMHBIX TEKCTOB Ba)KHO YUYHUTHIBATH TPAJUIOHHEIC,
HAIlMOHAJIFHBIC W COIHUAJIbHBIE OCOOCHHOCTH, CTEPEOTHUIB TOBEACHUS KOH-
KPETHOW ayAUTOPHH, C YeM CBS3aHO YaCTOE MCIIONB30BAaHIE IIEPEBOIUYNKAMHU
npuémoB Tpanchopmarmu [3]. PaccMOTpuM MX OpHMEHEHHE B KOHTEKCTE
MepeBo/ia aHTJIOA3BIYHBIX TEKCTOB KOMMEPUYECKOH PEKIIaMBl.

1. Konkperunzarpusi.

Be sociable, have a Pepsi — ‘Byas o6murensHbiM, neii [emncu’.

B nanHOM ciyuae aHrumiickuii riaroi to have mepesenu He ero nepBbIM
3HaYCHHEM ‘UMETh’, a KOHKPETH3MPOBAIN IIPOIECC; TaK Ha TOTpeOHTENs
BO3ACUCTBYIOT U MOOYKIAIOT €ro MpHoOpecTr U BRIUTE [lermcn.

Carlsberg! Probably the best beer in the world. — ‘Kapnc6epr! ITompo-
Oyt myurree MuBO B MUpe’.

B manHOM ciioraHe B epeBoie KOHKPETH3UPYETCs 3HAUCHHE, TEM CaMbIM
HE TPOCTO 3aMCHSCTCS CIIOBO, a yNydIlaeTcs PEKIaMHBIA TEKCT: Hapeune
probably mepeBoauTCst Kak ‘BO3MOYKHO’, B IEPEBOIE MbI BUAUM TTOBEIUTEIb-
HBIl U TOOYAMTENBHBIN Tiaros ‘nonpoOyii’. 31eck BEIOpaHHAs JIEKCHYECKast
TpaHchOpMaIUs MOJIOCTHIO ONPABIBIBACT Ce0sl, TOTOMY YTO CJIOBO ‘BO3MOXK-
HO’ BBI3BIBAET COMHEHHS Y MMOTEHINAIBHOTO MOKYTIaTeIsl.

2. CMBICTIOBOE pa3BUTHE.

Wireless. Effortless. Magical. — ‘Hukakux npoBomoB. HuUKakux cioxHO-
creil. Yucras marus’ (Peknama nHayniaukoB Airpods komnanuu Apple).

[pu mepeBojie aHHOTO CIOraHa aHIJIMICKUE NpuiiaraTeibHbie Wireless,
effortless, magical Geu 3aMEHEHBI CIIOBOCOYETAHUSMH, TO €CTh OBLIA HC-
MOJIb30BaHA 3aMEHA TIEPEBOAMMOI EIMHUIBI Ha KOHTEKCTYalbHOE, JIOTHIC-
CKU CBSI3aHHOE C HEH CIIOBOCOUYCTAHUE.

3. LlemoctHOE TIpeoOpazoBaHHUE.

Mr. Clean will clean your whole house and everything that’s in it. —
‘C Mr. Proper Beceneii, B JoMe YUCTO B JiBa pasa ObICTpeii!’

B naHHOM TekcTe pekiiaMbl IPUCYTCTBYET HPHEM ILIEJIOCTHOTrO Ipeodpa-
30BaHus. OYEBUIHO, YTO JIOKAIN3ATOPHI XKENaJIl COXPAHUTh OPUTHMHAIBHYIO
Menoauio 50-X rooB, OJJHAKO B pe3yJibTaTe COOOIIEHHE MPHUoOpesIo Apyroi
CMBICI: K yOOpKe 100aBIIsieTCsl BECEIbE U CKOPOCTh YOOPKH.

4. AHTOHUMHYECKHI MIEPEBO/I.

Gillette. The best a man can get. — “Gillette. JIyumre s MyK4YuHBI HET .

It’s a Skoda. Honest. — ‘IlIkona. be3 oomana’.

[Ipy aHTOHUMHYECKOM MEepeBOE MPOUCXOJUT 3aMEHa Kakoro-jubo Io-
HSTHUS [TPOTUBOIIOJIOKHBIM ITOHSITHEM B IIEPEBOJIE C COOTBETCTBYIOIINM Mpe-
00pa3oBaHKeM LIEJIOr0 BBICKa3bIBaHMsS HIIM NpeasiokeHus. Yarie Bcero ymo-
TpebiieHne NPOTUBOMOJIOKHOTO MOHITHS TOPOXKIAET COO0H 3aMeHy OTpulia-
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TENBHOTO NMPEUIOKEHUS YTBEPAUTEIBHBIM UM YTBEPAUTENBHOIO — OTPHIA-
TEJNFHBIM. B pexiiaMHOM SI3bIKE PEAKO BCTpEdaeTcs JacTHIa ‘HET’, TaK Kak
OHa MMEET HETaTHUBHBIA 3(QEKT, N Ha IOJCO3HATEIbHOM YpPOBHE IOTEHIIH-
AJIBHBIA TTOTPEOUTENH MOXKET 3aCOMHEBATHCS B MPABHIIBHOCTH BBIOOpA TOBA-
pa unu yciyru. B pycCcKos3bIYHON peKslaMe BCE e MOXKHO BCTPETUTh OTPH-
L[aHWE, HO B IMOJOOHBIX AHIJIOA3BIYHBIX TEKCTax OTpPHUIATENbHbIE (HOPMBI
MIPAKTUYECKHU HE UCIOIb3YIOTCS.

5. KanbkupoBanue.

I am loving it. — ‘BoT uto st r00:110°.

Outstanding stain removal in the 1% wash. (Ariel) — ‘TIpeocxoanoe yua-
JICHHE TATEH ¢ 1-0# cTupku’.

The responsive touch-screen of a new Blackberry Storm vodafone. An in-
credible power is in your hands. — ‘UysctBuTenbHbiii touch-screen HoBoro
tenedona Vodafone Blackberry Storm. HeseposiTHasi cuiia — B TBOMX pyKax .

IIpuéM kanbKMpOBaHUS TaKKe Hallel MECTO B IEPEBOAE HEKOTOPBIX
CJIOTaHOB, TAaK KaK TaKWE DPEKIaMHbIC COOOLICHWS, KaK IPaBHIIO, XOPOIIO
3aIIOMHMHAIOTCS ¥ TIPOYHO OCEAAI0T B CO3HAHUM MOKyHaTesIeH.

Ha coBpeMeHHOM 3Tare pa3BUTHS 3KOHOMHKHU IMpodieMa JIOKaJH3aluu
TEKCTOB PCKIIAMBbI SABJIACTCA aKTyaanoﬁ. I[J'ISI JOCTHXKCHHUA aJCKBATHOCTHU
IIepeBOJla CO3/1aeTCs aallTUPOBAHHBIM K MHOM KyJIbTYPHOW Cpele peKiaM-
HBI TEKCT, TO €CTh 3aMEHSIOTCS HEKOTOPbIE 3JIEMEHTHI, COCTABIISIONIUE HC-
XOOHOC PCKIIAMHOC COO6HICHI/IC B COOTBETCTBUU C TpaaAUIUAMU U LICHHOCTA-
MU KyJlbTypbl-afipecata. TakuM 00pa3oM, IpH JIOKAIU3AIUN CIEAYET yUUTHI-
BaTh HE TOJIBKO JIEKCHYECKHE U TpPaMMaTHIECKHE TPaHC(HOPMAIHH, IPHMEHSI-
eMbI€ K TEKCTY, HO ¥ KyJIbTYpHO-cIIeli{puieckiue 0coOOEHHOCTH PErHOHa.
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