Takum 00pa3oM, HanOOJIbIIAs HACKIIIIEHHOCT 3aMMCTBOBAHISIMH HAaOIIONAeT-
Csl B HAyYHOM CTHIIE, KOTOPBIN TpeOyeT TOYHOCTH M HEM3MEHHOCTH HMEHOBAHHSI.
Kpome Toro, 5TOT (yHKIMOHATBHBIA CTHIIbL UMEET ¥ MEXKSI3BIKOBYIO XapaKTepH-
CTHKY, ITOCKOJIBKY €T0 TeKCTBI MOT'YT MCIIOIBE30BaThCs HE TOJBKO B aHIIOSI3BIYHBIX
cTpaHax. B To BpeMsi kak HHOCTPaHHBIE TEKCTBI MOTYT HCIOJIB30BATHCS B aHIVIO-
SI3BIYHBIX cTpaHaX. [IyONUIIMCTHYECKUI CTHIIb XapaKTepU3yeTCs CPEIAHEH, HO 10~
CTaTOYHO BBICOKOHM HACBHIIIEHHOCTHIO 3aMMCTBOBAHUSIMH, IMOCKOJIBKY Ta3eTHBIC
TEKCTBI JIOJUKHBI COOTBETCTBOBATH ONPEACICHHOMY KYyJIBTYPHOMY YPOBHIO IS
TOTO, YTOOBI OHM BOCIPHHUMAIINCH KaK JOCTOBEpHBIe. HanmeHbIIyIo 107110 3a-
MMCTBOBAHUI MMeEET Xy/JI0KECTBEHHBIH CTHIIb, IOCKOJIBKY B COBPEMEHHOIT JInTe-
parype oH NpHOJIMKACTCSI K TIOBCETHEBHO-O0MXOIHOMY He(hOopMallbHOMY CTHITIO.
HacpimeHHoCTh pa3nuuHbIX QyHKIMOHATBHBIX CTHIIEH 3aMMCTBOBAHMSIMH 3aBHU-
CHT OT MParMaTH4eCcKON yCTAaHOBKH CTHIIS.

IToxBoAs MTOT, XOUETCS OTMETHTH, YTO MHOCTPAHHBIC CIOBA MPEACTABISIOT
co0ol CBOEro pojia MPHU3HAKK OIPEACICHHBIX (DYHKIIMOHAIBHBIX cTHIICH. Yerno-
BEK HACTPAMBACTCs Ha ONPEIETICHHBIH cO0CO0 MBIIUICHNUS U, BIIOCIEACTBHHU, PEUH
P TPOYTEHHHU TEKCTA TOTO WIIX HHOTO CTHIIS.
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The Analysis of the Theory of Basic Human Values

Kynux A. I1., Ioyypaii A. A., cmyo. IV k. BI'Y,
Hayu. pyk. ooy. younko C. A., kano. ghunon. nayk, npogheccop

The purpose of this study is to identify value orientations that are recognized
across cultures and can help explain diversity and conflict in values in personal
and business communication.

There are six main features, relevant to all values, which are described
according to Schwartz’s Theory of Basic Human Values [1]. This is followed by
an outline of ten basic personal values, with a guide to which features those values
are congruent and to which they are conflict.

Schwartz’s theory of basic values identifies ten broad personal values which
are differentiated by the underlying goal or motivation. These values are likely to
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be universal because they help people around the globe cope with one or more of
the following three universal requirements of existence:

* needs of individuals as biological organisms;

* requisites of coordinated social interaction;

* survival and welfare needs of groups.

In order to visualize these relationships better, the theory constructs ten
values into circular structures. There are two bipolar dimensions: o.ne “contrasts
‘openness to change’ and the other-‘conservation’ values (Fig.1).
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Fig. 1. — Schwartz’s Theory of Basic Human Values (Schwartz, 2003)

The survey was conducted among the students of the 4th year of the specialty
“World Economy” of the International Relations Department of the Belarusian
State University.

The response rate was 47.5%, or 19 out of 40 people. The majority of
participants (73.7%) were 20 years old at the time of the survey. In the gender
ratio, 73.7% of the respondents were women and 26.3% were men; the option:
“I prefer not to specify” was not chosen by anyone.

The first values to be analyzed are self-direction and stimulation. The result
shows that in 5 years’ time these values will decrease in value, but will be stable
for both ideal life and working life. In 2020 the importance of self-direction was
estimated at 5,3; 4,3; 4,2; 4,2 points in the current work environment and in the
future, in the personal life and in the perfect world respectively. As for stimulation,
it gained 5,4; 4,9; 4,6; 4,2 points in each category respectively.

According to the results of the quiz, hedonism will decrease in its influence
(from 5,5 to 4,3 in five years), so will the achievement (decrease in 0,7 points from
5 to 4,3). And it has been found out that achievement plays and important role in
students’ personal life (5,4 points).
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According to the results of the survey power will lose its competitive edge
at work (from 5 to 4,5 points in five years), but the role of safety remains quite
low (it is estimated to fall from 4,3 to 4 points). Both at work and in personal life
values of benevolence and universalism are low and have been falling over the
years (decrease in 0,6 points for benevolence and in 0,3 points for universalism).
We can see a rather significant discrepancy between the way people evaluate their
importance in their personal life and in the perfect world (one point higher in the
perfect world for benevolence and 0,3 points higher for universalism).

People don’t value conformity in their personal life (4,6 points), and in the
work environment, the levels are the same even in a five-year period (5,4 points).
Traditions would be of high importance in an ideal life (5,7 points), but fewer
people showed a high level of appreciation as compared to other dimensions
(4,1 points).

The result of the second block of the quiz showed a weak commitment to the
value of tradition among those surveyed.The answers also showed a low degree
of conformity. The evaluation of the value of influence, on the contrary, was very
high.

The value of achieving success among the participants is also high. When
asked how important it is for you to be successful and to impress others, 33.3%
chose “like me “, but one participant refrained from answering.

Having a good time is important to him/her. S/He likes to “spoil” himself.

19 oTBeTOB

@ Very much like me
@ Like me

@ Somewhat like me
@ Alittle like me

@ Not like me

@ Not like me at all

47 4%

Fig. 2. — Value picture (results)

Hedonism is a value that has received the highest number of high marks.
When asked how important it is to have a good time and “treat yourself” 47.4%
answered “very like me”. (Fig. 2)

The most frequent combination of values among the respondents was the
combination of the values of influence, achieving success and hedonism, which
points to the balance between doing-oriented and being-based tendencies.
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IIpobsema camonaeHTH(PU KA H
B n033un CuiabBum Ilinar

Kynaxosey I I, macucmpanm BI'Y,
Hayuy. pyk. Jlamexo H. B., kano. gunon. nayk, doyenm

ITpobnema camouaeHTH(UKAIMK — OJIHA U3 KJIFOYEBBIX B JiuTeparype XX B.,
TaK Kak CBs3aHa C KOPEHHOM CMEHOI1 11o/1X0/1a mucaTesel K MOHATHIO «YEeJIOBEK».
WHTepec K IMIHOCTH OTpakaeT TaKue U3MEHEHHUs B OOIIECTBE, KaK CyIIeCTBEH-
HBIE JOCTMDKEHHUS HAYYHO-TEXHHUUECKOTo Iporpecca (HanpuMep, B 00IacTH Icu-
XOJIOTUH) M COOBITHSI MUPOBOTO MacmiTaba, KOTOPHIE 3aCTaBWIN MEPECMOTPETh
OTHOIIEHHUE Jroel k cebe. JlanHas mpobiaeMa HaXOIUT XyI0KECTBEHHOE OCMBIC-
nenne u B TBopuecTBe CunbBuu ITnar. OHa xuiia B aMEpHKAHCKOM OOIIeCTBE
50-x rT. XX B., KOTOPOE OTPAHMYMBAIO BO3MOKHOCTH ISl CAMOPEaTN3aIuH JKEH-
muHbL B cuiy atoro [Tnar octpo nepexuBana HEOOXOAUMOCTH CAMOYTBEPIUTHCS
B KaueCTBE IMOJHOICHHOW TBOpYECKoi juyHOCTH. [Ipobiiema camoomnpe/iesieH st
CTaja OHOM M3 BEAYIIHUX B TEKCTAaX MHUCATEILHUIIBI, HAllJIA OTPAXKEHUE KaK B TIO-
93UH, TaK U B IPO3€ aBTOpA.

[Ipu ananuze mpoOieMbl caMOMICHTU(UKAIIMK BaXKHO 3aJ]IeiiCTBOBATh OHO-
rpaduUecKuil MOAXOA K N3YUEHHIO JIUTepaTypHOro Tekcra. OH MOXKET JIedb B OC-
HOBY KOMIUIEKCHOTO aHaJIN3a MPOM3BEACHHS. DTO TMO3BOJIUT HE TOJIBKO U3YUHThH
npobneMy caMOMJIeHTH(GHKANK, HO U BBICTPOUTH B3aHMOCBSI3b MEXy aBTOPOM
U €ro NMPOM3BEACHHSAMH, a TaKXKe IPOaHAIN3UPOBATh BHETEKCTOBYIO NECHCTBHU-
TEJIbHOCTb, UMEIOLIYIO OTHOIICHHE K TEKCTaM M K OIIYLICHHUIO IMHcaTeneM ceds
kak muaHocT. Cioyyait CuneBun [nat — Harmsnuenii npuMep stomy. JKu3HeHHBIH
MyTh MHUCATENBHULBI ObUT HEMPOCTBIM, M AL IyOMHHOTO NPOYTEHHs ee Ipo-
u3BelieHUI Tpebyercs 3HaHHMe ee Ouorpaduu. s Gosee MOJTHOTO MOHUMAHHS
poOIeMbl CaMOUACHTU(HKALIMY B €€ MOI3UH HEOOXOIMMO HCCIIeI0BATh B3anMO-
JieficTBHE aBTOpa ¢ mpousseaeHueM. I1o crocoly opraHu3anu TEKCTOB MOXKHO
3aMETUTb, YTO JTUYHOCTH [lar Gosblne, yeM JMYHOCTH JTUPUUECKUX I'ePOHHb e
ctuxoTBopeHuil. Ha mponsBeneHus aBropa okasaiu BIUSHHE UCTOPUIECKUH, JTN-
TEpaTypHBIN 1 OMOrpaPrUeCKU-OBITOBOM KOHTEKCTHI, YTO OTPAKEHO Kak B JopMme,
TaK U B COZICp’KaHUM cTUXoTBOpeHni. CunbBus [lnar siBisier co0oi, ¢ OTHOM CTO-
POHBI, KJTACCHUECKHM IpuMep nucaress cBoei snoxu. C 1pyroit CTOpOHBI, HENb3sI
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