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PE®EPAT

Jumomuass paborta comepxut: 63 crpaHuiel, 46 WCTOYHHMKOB, 7 Tabmuil, 4
PUIOKEHUS.

[lepeuens kmoueBbix cin0B: MOJIOAEXXHBIE CMU, ITOAPOCTKOBBIE CMU,
KYPHAJIbI JIA TIOAPOCTKOB, MOJAEJIMPOBAHUE XYPHAJIA, CTPATEI'NU
[MPOABMXEHU A, TIOPTPET AY AIMTOPUN.

OObeKkT wuccrenoBaHMs — TOAPOCTKOBBIE O KypHanbl  «Pa3BnekaTenbHBbIi
KanmaMOyp», «BonmeOnsrity, «bsiposkay.

[IpeameTr ucciaenoBaHWs — CpPEACTBA PENPE3CHTAUMM KOHTEHTa W CTpPaTEruu
MPOJBUKEHUSI  MOJPOCTKOBBIX HW3JaHUN Ha  OEJIOPYCCKOM  pPBIHKE MacCOBOM
uH(popManuu.

Lenps paOoThl — BBISIBUTH CHEUU(DHUKY COAEPKATEIBLHOTO MOJEIUPOBAHUS U
TEXHOJIOTUM YCIIEIIHOW peanu3aluy KOHTEHT-CTpaTeru mnoapoctkoBeix CMMU  Ha
nH(opmMarimoHHOM pbiHKe benapycu.

Metonsl uccnefgoBaHus: oOOIIeHay4yHble (aHalu3, CpaBHEHME), YacCTHbIE —
COLIMOJIOTUYECKHE (AHKETUPOBAHUE LEIEBOM ayJUTOPHUH), KOHTEHT-aHAJIH3.

[lonyyeHnHsle  pe3yapTaThl M WX  HOBHM3HA: PAacCCMOTPEHBl  OCHOBHbBIE
XapaKTEPUCTUKK W OCOOEHHOCTHM NOJApOCcTKOBBIX CMUM, wu3ydeHbl KaHpbl U
NPUOPUTETHBIE  TEMbl, TMPU TMOMOUIM AHKETUPOBAHMUS  COCTABJIEH  MOPTPET
CPEIHECTaTUCTUYECKOIO YUTATENS MOAPOCTKOBOIO KypHania, olleHeHa 3()()EKTUBHOCTh
IIPOJBMKEHHUS KypHaNIoB «Pa3BnekarenbHblil kanamOypy», «Bommeonslit», «bspo3ka» B
cety MuTepHeT. HoBU3HA pabOTHI 3aKIH0YAETCS B ONPEACIICHUH YCIIEIIHBIX TEXHOJIOTHI
NPOJABMKEHUS  MOJAPOCTKOBBIX  KypHajioB bemapycu Ha  OCHOBE — aHalu3a
MEIMANPEANOYTEHNA  YWUTATENbCKOM  ayJAUTOPUM  JKypHaJoB  «Pa3BieKkaTenbHBIN
KanaMOyp», « BonmeOnsiity, «bsiposkay.

O6acTb BO3MOXKHOTO MPAKTUYECKOTO NMPUMEHEHHUS: pe3yJbTaThl HCCIIEIOBAHUS
OPUMEHUMBI TP  CO3JaHUM y4eOHO-METOJIMYECKHX KOMIUIEKCOB JHJisi CTYJIEHTOB
crenuabHOCTH <«OKypHanucTuka (1o HampaBJIEHUSIM)», Pa3pad0TKe CTPATErHYeCKOro
miaHupoBanus aesrenbHocth CMU, mporpamMM uX NpOJABMXKEHHUS HA PBIHKE, a TaKXkKe
opranu3anuu 3pPEeKTUBHON BHYTPUPEIAKIIMOHHOMN JESITEIbHOCTH.

ABTOp pabOTBhl MOATBEPKIAET JOCTOBEPHOCTh MAaTEPHUAIOB U PE3YJIbTATOB
JTUTIIIOMHOM pabOoThI, 8 TAK)KE CAMOCTOSITENIbHOCTD €€ BBITTOJIHEHHUS.



PED®EPAT

JIpirutoMHas mparna yxiarouae: 63 ctapoHki, 46 KpeiHil, 7 Tabil, 4 1aaarTki.

Iepanik kmouasbix cioy: MAJIAJIBEXXHBISL CMI, TTAJJIETKABBISA CMI,
YACOITICHI JJId TIAJUIETKAY, MAJIDJISIBAHHE YACAITICA, CTPATOITII
[TIPACOYBAHHS, TAPTPOT AV IbITOPBIL.

AOG'exT nacnenaBaHHA — MaJIETKaBBIsl Yacomichl «Pa3BiexarenbHbI KamaMOypy,
«Bonmeonslity, «bapo3kay.

[Ipanmer nacnemaBaHHS — CPOAKI PANPAI3CHTAIBIl  KAHTIHTY 1 CTpaTarii
MpacoyBaHHS MaJIJICTKABBIX BBIIAHHSY Ha OellapyCKiM PHIHKY MacaBail iHhapMaIllsli.

Mbara mparbl — BBISBIIE CHElBIQIKY 3MACTOVHAra MajidJisiBaHHS 1 TIXHAJOTI
MacIsAXoBail paalizalbll KaHTIHT-CTpaTirid maaietkaBbix CMI Ha iH(apManbIiiHbIM
peiHKY benapyci.

Mertaspl gacienaBaHHs: aryJibHAHABYKOBBIS (aHaji3, MapayHaHHE); IPbIBATHBIS —
calplsUIariyHbisl (AaHKeTaBaHHE MATaBai ayIbITOPHI1), KAHTIHT-aHA13.

ATpbIMaHbIS BBIHIKI 1 1X HaBI3HA: pa3riie/pKaHbl aCHOYHBIS XapaKTapbICTBHIKI 1
acabmiBacii maanetkaBbix CMI, BbIBydaHBI XKaHpPbl 1 MPBIIPHITITHBIS TAMBI, MPBI
JanaMo3e  aHKeTaBaHHS  CKIAJ3€Hbl MapTPAT  CAPITHECTATHICTHIYHATA  YbITaua
nmajyieTkaBara  4acomica, ampHeHa  A(eKTBhIYHACI[b  MpacoyBaHHS  dacoricay
«Pa3BnekarenbHbIi KanamOyp», «Bommeonsiity, «bspo3ka» y cerubl [HTopHAT. HaBizHa
mparlbl CKJIaaeIia y BhI3HAYIHHI MACTISIXOBBIX TIXHAJIOTIN MPAcOYBaHHS MaIJIETKABBIX
yacomicay bemapyci Ha acHOBe aHai3y MebIArepaBar yblTalKai ayapITOpbll Yacomicay
«Pa3BnekatenbHbIi KanaMOyp», « Bonmeonslity, «bsiposkay.

BoGnacis MardpiMara mpaxkThluHara MpbIMSHEHHS: BBIHIKI Jaclie/JaBaHHs MO>KHA
OPBIMSIHIIL TIPBl  CTBApPIHHI BYY20HA-METAJIBIYHBIX KOMIUIEKCAY ISl CTYADHTAY
cnenpisuibHACI «OKypHamicThika (TIa HampamKax)», MPbl pacmpanoyibl cTpaTITivyHara
miaHaBaHHsa a3edHacii CMI, mparpam iX mpacoyBaHHS Ha PBIHKY, a Takcama JJis
apraHizarbli 9(peKTeIYHAN YHYTPBIPIAAKIIbIHAN A3€HHACIII.

A¥Tap mpaisl manBsp/Kae BEparogHACIhb MaTAIPhIiIay 1 BBIHIKAY JBITIJIOMHAM
mparipl, a TakcaMa caMacTOWHACIIb SI€ BHIKAHAHHS.



ABSTRACT

The graduate work contains: 63 pages, 46 sources, 7 tables, 4 applications.

The list of key words: YOUTH MEDIA, ADOLESCENT MEDIA, MAGAZINES
FOR TEENAGERS, MODELING OF THE MAGAZINE, PROMOTION
STRATEGIES, PORTRAIT OF THE AUDIENCE.

The object of study is the teenage magazines "Razvlekatelnyj kalambur”,
"Volshebnyj", "Byarozka".

The subject of the study is the means of presenting content and strategies for
promoting teenage publications on the Belarusian mass media market.

The purpose of the work is to identify the specifics of meaningful modeling and
technology for the successful implementation of teenage media content strategies in the
Belarusian information market.

Research methods: general scientific (analysis, comparison); private -
sociological (questioning of the target audience), content analysis.

The results obtained and their novelty: the main characteristics and features of the
teenage media were examined, genres and priority topics were studied, a questionnaire
was used to compile a portrait of the average reader of a teenage magazine, and evaluate
the effectiveness of promoting the magazines “Razvlekatelnyj kalambur”, “Volshebny;”,
“Byarozka” on the Internet. The novelty of the work lies in the definition of successful
technologies for promoting teenage magazines in Belarus on the basis of an analysis of

the media preferences of the readers of the magazines " Razvlekatelnyj kalambur",
Volshebnyj", "Byarozka".

The area of possible practical application: the results of the study are applicable
when creating educational-methodical complexes for students of the specialty
“Journalism (in areas),” developing strategic planning for media activities, programs for
their promotion in the market, and organizing effective intra-editorial activities.

The author confirms the accuracy of the materials and the results of the thesis, as

well as the independence of its implementation.



