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Lenpto AuIIOMHON paboOThl ABISIETCS pa3pabdoTKa MNPEAJIOKEHUN 110
opraHuzanuu pexyiamHou aestenbHocTH 3A0 «Anbpa-baHk» Ha BHEIITHEM pPhIHKE.

JIns MOCTHXKEHHMSI TIOCTaBJIEHHOW 1€ HEOOXOJWMO PEIIUTh CIEeAYIOIINe
3a/1a4un:

— OXapaKTepU30BaTh BUJIbI PEKIAMHBIX KaHAJIOB;

— IPOaHAJIN3UPOBATh PeKIaMHYI0 AesTenbHOCTh 3A0 «Anbda-bank»

— pa3paboTaTh NPEeAJIOKEHUS TT0 OPTaHU3alMK peKJIaMHON aestenbHoctu 3A0
«Anbda-bank» Ha BHEUTHEM PBIHKE.

OOBEKT HccneOBaHus: peKIaMHas JeATEIbHOCTh MPEANPUATHS HA BHEITHEM
PBIHKE.

[Ipenmer wuccnenoBaHWs: OpraHu3anus pekiaaMHou aestenbHocTH  3A0
«Anbda-bank» Ha BHEUTHEM PBIHKE.

B mnpouecce BbinonHeHUs pabOThl MPOBEJEHBI CIEAYIONIME HCCIEAOBAHUS
(pa3paboTKM): U3y4YeHbl TEOPETUUECKHE OCHOBBI PEKJIaMbl U €€ CO3JaHusl, IPOBEICH
aHanu3 pekigamHoil gestenbHocTH 3A0 «Anbda-bank, pa3paboTaHa pekgamHas
komnanusa 3A0 «Anbda-baHk» Ha BHEIIHEM PHIHKE.

O06sacTb BOBMOYKHOTO MPAKTUYECKOTO MPUMEHEHHUSI: pa3paboTaHHbIe B padoTe
NPEAJIOKEHUs]T MOTYT OBIThb HKCIIOJNIB30BAaHbl B  IMPAKTHYECKOW JESATEIHHOCTU
opraHuzaiuii 6aHKOBCKOM OTpaciu.

ABTOp paboThl NOATBEPXKAAET, YTO MPUBEJAEHHBI B paboTe pacyeTHO-
aHAIMTUYECKUI MaTepuan 00bEKTUBHO OTPAXKAET COCTOSTHUE UCCIIEyeMOro mpoliecca
(pa3pabaTeiBaeMOTO 00BEKTa), BCE 3aMMCTBOBAHHBIE U3 JINTEPATYPHBIX UCTOYHUKOB
TEOPETUYECKHE U METOHOJIOTMYECKHUE IOJOKEHUS M KOHILENUUUA COMPOBOXKIAKOTCSA
CCBUIKaMH HA X aBTOPOB.
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The aim of the thesis is to develop proposals for organizing the advertising
activities of Alfa-Bank CJSC in the foreign market.

To achieve this goal it is necessary to solve the following tasks:

- describe the types of advertising channels;

- analyze the advertising activities of Alfa-Bank CJSC

- develop proposals for the organization of advertising activities of Alfa-Bank
CJSC in the foreign market.

Object of study: advertising activities of the enterprise in the foreign market.

Subject of research: organization of advertising activity of Alfa-Bank CJSC in
the foreign market.

In the process of carrying out the work, the following studies (developments)
were carried out: the theoretical foundations of advertising and its creation were
studied; an analysis of the advertising activities of Alfa-Bank CJSC was carried out, an
advertising company Alfa-Bank CJSC was developed in the foreign market.

The field of possible practical application: the proposals developed in the work
can be used in the practical activities of organizations in the banking industry.

The author confirms that the calculation and analytical material presented in the
work objectively reflects the state of the process under study (the object being
developed), all theoretical and methodological positions and concepts borrowed from
literary sources are accompanied by references to their authors.



