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Juriomuast pabora: 66 c., 9 puc., 7 Tadi., 59 UCTOYHUKOB, 2 TIPUIL.
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enp aunnomMHo#N paboThL: aHaIM3 U pa3paboTKa peKIaMHON KaMIIAHUU B CETH
Nurepuer nns Ul «I'ycapos I pynim» u npeayioxkeHust o €€ COBEPLICHCTBOBAHUIO.

Jnisa peanu3anuu 3TOM 1er ObLIN MOCTAaBJICHbI CIEAYIOIINE 3aa4uu:

1. Onpenenutb CyniHOCTh U BUJIBI PEKIAMHBIX KaMITaHHIA.

2. IIpoBecTH CpaBHUTEIBHYIO XapaKTEPUCTUKY ITANOB pa3pabOTKU peKIaMHON
kammnanuu B Off-line u On-line u ouenky ee 3¢ hexTUBHOCTH.

3. Ilpoananu3upoBaTh MPaBOBBIE JOKYMEHTHI, peryiupyromue HHTepHeT-
pexiamy B PecniyOnnke benapyce.

4. PaccMoTpeTh pekiiaMHyr0 KamnaHuto, nposeneHHyro UlI «I'ycapos I'pymm»
JUISL 3aKa34MKa;

5. Pa3paboTaTh peKOMEHAAlMU MO MOBBIIICHUIO PPEKTUBHOCTH PEKIAMHON
KaMIaHuM B ceTh MHTepHeT.

OOBbeKT nccaeoBaHus: peKIaMHas HHTEPHET-KaMIIaHusl.

[Ipenmer uccrnenoBanus: pa3paboTKa peKIaMHON KaMnaHuu B ceTu MHTepHeT.

MeToasl  HCCNEAOBaHUA: OINMCAHUE, CHUCTeMaTH3alus, Kiaccudukams,
aHAJIMTUYECKU  MeToA, MeTol cOopa  (aKkTOB, aHANUTHUYECKUH, METOJbI
VCCIICIOBAHMUS.

O6macth  BO3MOXKHOTO  MPAKTUYECKOTO  MPUMEHEHUSA: MapKETHHTOBas
nearenbHocTh UII «I'ycapos ['pynm».

ABTOp paboOThl TONATBEPXKIAET, 4YTO NPHUBENCHHBII B HEH pacyeTHO-
AHAJIMTUYECKU MaTepuad OOBEKTHBHO OTPaXaeT COCTOSHUE HCCIETyeMOro
IIpoIecca, a BCE 3aMMCTBOBAHHBIC W3 JINTEPATYPHBIX M JPYyTMX HCTOYHUKOB
TEOPETUYECKUE, METOJOJIOTMYECKME W METOAUYECKHUE IIOJOKEHUS WM KOHILENIUU
CONPOBOKJIAOTCA CCHIJIKAMH HA UX aBTOPOB.



Thesis work: 66 p., 9 fig., 7 tab., 59 sources, 2 adj.

ADVERTISING, ADVERTISING CAMPAIGN, INTERNET ADVERTISING,
INTERNET, EFFICIENCY, TREND, SERVICE.

The purpose of the thesis: analysis and development of an advertising campaign
on the Internet for PE "Gusarov Group" and suggestions for its improvement.

To achieve this goal, the following tasks were set:

1. To determine the nature and types of advertising campaigns.

2. Conduct a comparative description of the stages of development of an
advertising campaign in Off-line and On-line and evaluate its effectiveness.

3. To analyze the legal documents governing Internet advertising in the Republic
of Belarus.

4. Consider an advertising campaign conducted by PE "Gusarov Group" for the
customer;

5. Develop recommendations to improve the effectiveness of an advertising
campaign on the Internet.

Object of study: online advertising campaign.

Subject of research: development of an advertising campaign on the Internet.

Research methods: description, systematization, classification, analytical
method, method of collecting facts, analytical, research methods.

The area of possible practical application: marketing activities of PE "Gusarov
Group".

The author of the work confirms that the calculation and analytical material
presented in it objectively reflects the state of the process under study, and all
theoretical, methodological and methodological positions and concepts borrowed from
literary and other sources are accompanied by references to their authors.



