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Llenpr0 AUIUIOMHOM padOTHI SBISIETCSS HAa OCHOBE TEOPETUYECKOIO U
PAKTHUECKOTO aHajn3a BbIPaOOTaTh U OOOCHOBATh PEKOMEHJIAIIMY, HAPaBICHHBIC
Ha obOecrieueHue >(H(PEKTUBHOCTH MPOTPaMMBbl NMPOABMKCHUS HA BHEIIHUN PBIHOK
HepTenpoayktoB 3A0 «benopycckast HepTAHAS KOMITAHUS.

JIIst  TOCTYDKEHMsI TOCTABJICHHOW IeNM HEOOXOIWMO PEeUIUTh CIICTYIOIIHNE
3a/1a4H:

— 0XapaKTEPU30BaTh IPOJIBHKEHUE MTPOAYKA,;

— MPOAHAIN3UPOBATh U OLIEHUTh CUCTEMY MPOJIBHKEHUS HePTenpoaykToB 3A0
«BHKY;

—  TPEIJIOKUTh MEPONPUATHS 1O  COBEPIICHCTBOBAHHMIO  YIPABIICHUS
npoaswxkeHus HegrenpoayktoB 3A0 «bHK».

OOBEKTOM  HCCIENOBAaHUSA JUIUIOMHOM pabOThl  SIBISIETCS  Iporpamma
npoasmxkeHus ToBapoB 3A0 «benopycckas HeQTAHAsS KOMITAHMS.

[Ipu HanMcaHUK AUIIIOMHOM PabOThI OBLTU UCIIOIB30BaHbI CIEAYIOINE METO/IbI
VCCIICOBAHUS: aHAJTUTUYECKUM, CPAaBHUTEIbHBIN, CTATUCTUYECKUN, METOJI CUHTE3a,
METOJ AEAYKLHMH, METOJl TEXHHKO-3KOHOMUYECKHX pAacyeTOB U JIpYyTM€ Hay4yHBIE
METO/BI.

[IpakTHueckoe 3HA4Y€HHE JaHHOM JUIUIOMHOM paboThl  OOYCIIOBJIEHO
BO3MOKHOCTBIO BHEJPEHHE MPEAJIOKEHUH 10 YITYyUIIEHUIO TPOTrPaMMBbI ITPOJIBHKEHHUS
HedrenponykroB 3A0 «benopycckas HeTsHAS KOMMAHUS» TO3BOJUT YBEIUYUTH
o0BeMBbl  peanu3aluuud  HEePTENpOAYKTOB Ha  BHEIIHUM  PBIHOK, MOJY4YUTh
JOTOJHUTENBHYIO MPUOBLIb, YTO MOCITYKHUT 3aJI0TOM JJis1 00eCreYeHus! yCTOMYUBOTO
Pa3BUTHS NPEIPUATHUS.

ABTOp pabOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacyeTHO-
aHAIMTUYECKUI Marepuad OOBEKTUBHO OTPAXaeT COCTOSIHUE HCCIEAYyEeMOro
IIPOIIECCa, a BCE 3aMMCTBOBAHHBIE W3 JINTEPATYPHBIX M JPYTUX HCTOYHUKOB
TEOPETUYECKUE, METOJOJIOTMYECKHUE W METOAUYECKHUE IMIOJOKEHUS M KOHLENIUU
CONPOBOKJIAKOTCS CCHIIIKAMM Ha UX aBTOPOB.
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The aim of the thesis is, on the basis of theoretical and practical analysis, to
develop and substantiate recommendations aimed at ensuring the effectiveness of the
program of promotion of the Belarusian oil company on the foreign market of oil
products.

To achieve this goal it is necessary to solve the following tasks:

- Describe the progress of the product;

- analyze and evaluate the system of promoting petroleum products of JSC
"Belarusian oil company";

- propose measures to improve the management of the promotion of petroleum
products of JSC "Belarusian oil company"..

The Object of study of the thesis is a program of promotion of goods of the
Belarusian Oil Company.

When writing the thesis, the following research methods were used: analytical,
comparative, statistical, synthesis method, deduction method, method of technical and
economic calculations and other scientific methods.

The practical significance of this thesis is due to the possibility of introducing
proposals to improve the program for promoting petroleum products of the Belarusian
Oil Company CJSC, which will increase the volume of petroleum products sold on the
foreign market and earn additional profit, which will serve as a guarantee for ensuring
the sustainable development of the enterprise.

The author of the work confirms that the calculation and analytical material
presented in it objectively reflects the state of the process under study, and all
theoretical, methodological and methodological positions and concepts borrowed from
literary and other sources are accompanied by references to their authors.



