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OBILIAA XAPAKTEPUCTHUKA PABOTbBI

Marucrepckas aquccepranus: 98 c., 24 ta6:., 33 puc., 63 UCTOYHUKOB, 3 TIPHUII.

Ilepeyenb KIHOYEBBHIX CJIOB: MHHOBALIMOHHAA ITPOAYKIM A, PBIHKI
CbbITA, MHTEPHET-CAUT, MWHTEPHET-MAPKETHUHI, BAHHEPHAZ
PEKJIAMA, KOHTEKCTHA PEKJIAMA

OO0bekT uccienoBanus - npoamwkenue B cetu Matepuer Huaptec GmbH.

IIpeameTr mcciieOBaHUSI - CBSI3M W OTHOILICHHMS, YCTAHABJIMBAEMbIE B XOJE
npoaBwkenus npoayknuu Huaptec GmbH B cetu MHTEpHET.

Heap MarucTepckoM AUCCEPTAMU - HU3YYUTHh NPOJABMIKEHUE MNPOLYKIIUU
Huaptec GmbH B ceru WuaTepHeT u pa3paboTatb peKOMEHJAIMU 10 €ro
COBEPILIEHCTBOBAHMUIO.

Metoasl  McCleIOBaHMS: METOJAbl CUCTEMHOIro, (DYHKIIMOHAJIBLHOTO U
CTaTUCTUYECKOTO aHalln3a, TPyNIUPOBOK, MOJIETUPOBaHUE, HAOIIO/ICHUE, TAOIUYHBIN
METOJl, MHIYKIMU U JACAYKIMU, METOJ MPOTHO3UPOBAHUS, OOOOIIECHMS, CHUHTE3,
AKCIIEPUMEHT.

UccnenoBanust ©  pa3pabdOTKU: pPaCCMOTPEHbl TEOPETUUYECKUE aACHEKThI
MIPOJIBUKEHUS B CETH; POBE/ICH aHAIN3 MHTEPHET-NPOABUKEHUS Tpoaykuuu Huaptec
GmbH; pa3paboTtaHbl TpeaOKEHHS TTO COBEPIICHCTBOBAHUIO MPOJBMKCHUS B CETH
untepHeT Huaptec GmbH.

O061acTh BO3MOKHOTO TIPAKTUYECKOTO IPUMEHEHUS: MAPKETUHTOBAs CTPATEr sl
Huaptec GmbH.

ABTOp paboOThl TOATBEPXKIAET, YTO TNPUBEACHHBIA B MAarucTepCKOM
JMCCEPTAIIMOHHOW paboTe pacu€THO-aHATIMTUYECKUNA Martepuasl MPaBWIbHO U
00BEKTUBHO OTPAXKAET COCTOSIHUE HCCIEAYEMOTO IIPoIecca, a BCE 3aMMCTBOBAHHBIE U3
JUTEPATYPHBIX U JPYTUX UCTOYHUKOB TEOPETUUECKUE, METOUUECKUE MOJIOXKECHUS U
KOHIICTIIUU COMTPOBOXKIAIOTCA CChLIIKAMU HA UX aBTOPOB.



AI'YJIBHAS XAPAKTAPBICTBIKA PABOTbBI

Maricrapckas asiceptaisisi: 98 c., 24 tad:., 33 mai., 63 KpbIHil, 3 TPHIM.

Mepanik kmouasbix _caoy: IHABALBIMHAN TIPAJIYKLBII, PbIHKI
3BBITY, IHTOPHOT-CAWUT, IHTOPHAOT-MAPKETHIHI, BAHDPHAS
POKJIAMA, KAHTOKCTHAS PAOKJIAMA

AO'eKT nacjeraBaHHs - ipacoyBanHe ¥ cetiibl [HTapHAT Huaptec GmbH.

IIpagMeT maciegaBaHHs - CyBs3l 1 aHOCIHBI, SIKis YcTanéyBaroiua ¥ xo3e
npacoyBanHs npaaykueii Huaptec GmbH ¥ cetubl [HT3pHAT.

Mbsra maricrapckail abicepTanbli - BbIBYYbIb I[PACOYBAHHE MPATyKLbI
Huaptec GmbH ¥ cerusl IHTOpHAT 1 pachnpanaBanb p3KaMeHAalpll Ha  Aro
VnackaHaJICHHI.

Meranpl  nmacienaBaHHS:  METajabl  CiCTAOMHara, (yHKIbITHaIbHara i
CTaTBICTBIYHATA aHAJI3y, TPYNOBaK, MaJAdJIIBaHHE, Ha31paHHE, TaOIIYHbBI

MeTaJ, 1HAYKIBI 1 JPAYKIBI, MeTaja IparHazaBaHHs, a0aryJbHEHHS, CIHTI3,
DKCIIEPBIMEHT.

JlacnenaBanHi 1 pacmpanoyki: pasrjeKaHbl — TIAPAITHIYHBIA  ACHEKThI
IIpacoyBaHHs ¥ CETKI; IPAaBEI3eHbI aHaJI3 IHT3PHAT-IIpacoyBaHHs npaaykubi Huaptec
GmbH; pacnpanaBanbl panaHoBkI a y1aCKaHAJICHH] IPACOYBAaHHA ¥ CETKI IHTAPHAT
Huaptec GmbH.

Bo6nacip MarysiMara mpakThluHara MpbIMSHEHHS: MapKETbIHIaBasi CTPATATisd
Huaptec GmbH.

Ay¥Tap npaupl nanBsipaxkae, ITO MPbIBEA3EHBI ¥ MaricTapckail apicepTanbliiHan
Ipalibl pa3TiKoBa-aHATITHIYHBI MATIPHISUIT IPaBisibHA 1 a0'eKThIYHA aTIOCTPOYBae CTaH
JoclieIHara Tpaipcy, a yce 3amas3bluaHbld 3 JITapaTypHbBIX 1 I1HIIBIX KPBIHII
THAPITHIYHBISA, METAJIBIYHbIS MAJaXXIHHI 1 KaHLPIIBI CyNpaBa/Karollia crachblIkami
Ha IX ayTapay.



OVERALL OVERVIEW OF WORK

Master's thesis: 98 pp., 24 tab., 33 fig., 63 sources, 3 ad;.

A list of key words: INNOVATIVE PRODUCTS, SALES MARKETS,
INTERNET SITE, INTERNET MARKETING, BANNER ADVERTISING,
CONTEXT ADVERTISEMENT

The object of research: is the promotion of Huaptec GmbH on the Internet.

The subject of the study: is the connections and relationships established during
the promotion of Huaptec GmbH products on the Internet.

The purpose of the master's thesis: is to study the promotion of Huaptec
GmbH products on the Internet and develop recommendations for its improvement.

Research methods: methods of system, functional and statistical analysis,
groupings, modeling, observation, tabular method, induction and deduction, method of
forecasting, generalization, synthesis, experiment.

Research and development: the theoretical aspects of network promotion are
considered; An analysis of the online promotion of products Huaptec GmbH; receive
suggestions to improve the promotion of the Internet Huaptec GmbH.

Possible practical applications: marketing strategy of Huaptec GmbH.

The authors confirm that the calculation and analytical materials presented in the
master's thesis correctly and objectively testify to the state of the processes being
studied, as well as to all expected literary and other sources.



