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OBIIAA XAPAKTEPUCTHUKA PABOTbI

PEKJIAMA, PEKJIAMHAS JIEATEJBHOCTDH, CTPATEIMYECKUIA
AHAIJINS, KOHKYPEHTOCIIOCOBHOCTD, OAKTOPDLI
NHHOBAIIMOHHOI'O PA3ZBUTUSA, THHOBAIIMOHHASA JEATEJIBHOCTD,
OODOEKTUBHOCTD, CTPATEI'UA PA3BUTHUA, IMTPOAYKTOBBIE
NMHHOBALIMM, TIIPOLUECCHBIE WHHOBAIIMHU, MAPKETHUHI'OBBIE
NMHHOBALINU, ACCOPTUMEHT, DOOEKTUBHOCTH YIIPABJIEHUA

Hean padoTbl — pa3paboTKa NPEIJTIOKCHUA IO COBEPIICHCTBOAAHUIO
peknamuont aestenpHoctr OO0 «Kammapu».

OobexT nccaenoanus — OO0 «Kammapu».

IIpeamer mccaenoBaHus — OpraHu3alMs pekiaMHOM aesresnsHoctd OO0
«Kammapwm».

AKTYyaJbHOCTh PadoThbl 00YyCIIOBIEHA TEM, YTO pEKJIaMHas JEATEIbHOCTh
SBJIIETCSI HEOTHEMJIEMOM COCTABHOM YacThIO KOMMEPYECKOM M MapKETUHIOBOU
nesTenbHocTH Jitoboro mnpeanpustus. IlpaBuiabHO pa3paboTaHHas peKIaMHas
KaMIaHUs T[OMOTaeT ¢ pealu3aluedl yCayr, KOTOpble MPEeAOCTaBIIAIOTCS
npeanpusastieM. OCHOBHOM LENBIO JTHUX MNPEANPUITHH, SBISETCA NPUBICYEHUE
HOBBIX KJIMEHTOB, YCTAHOBJICHHE HOBBIX, 00J€€ BBITOAHBIX AEIIOBBIX KOHTPAKTOB,
BCJIEACTBUE 4YEro BO3pacTaeT MNOTPEOHOCTh B MPEIOCTaBISIEMOM TOBapeE,
BO3pACTAET CIPOC, YBEIMUMUBAETCS MPETIOKEHUE.

Pa3paGoTkum um pe3yabTaThl: B pamMkax palOoThl pa3zpaboTaHa MHUCCHUS
NPEANpUATHS, CTPAaTETMYECKHE LEeJIM, HalpaBJICHHbIE HAa WHHOBALIMOHHOE
pa3Butue. OnpeneneHbl HampaBlieHUsT pabOT MO ONTUMHU3ALMU B3aUMOJICHCTBUS
3JIEMEHTOB BHEIIHEH M BHYTPEHHEW cpenpl, pa3zpaboTaHa MeETOJAMKA IIO
COBEPILIECHCTBOBAHNUIO aHamM3a. [IpemyioxkeHsl PEKOMEHJALMH 1O IOBBIIICHUIO
3(p(EeKTUBHOCTH YIpaBJICHUS W BEIACHUS WHHOBALMOHHON JIE€ATEIbHOCTH.
YTBepkAEH KOMILIEKC MMPOAYKTOBBIX, IPOLECCHBIX U MAPKETUHIOBBIX MHHOBALIUH.
PesynbratamMu OyAyT SBISTHCS YBEIUYEHHE YHCTOW NpUOBUIH, (hOopMUpOBaHHE
OJIarONpUATHOIO MHHOBAIMOHHOTO KJIKMMAaTa M IJITAHOMEPHOU 3(P(EeKTHUBHOM
WHBECTULIMOHHO-UHHOBAIMOHHOU JESITENbHOCTH. [ToBbIIeHME
KOHKYPEHTOCIIOCOOHOCTH, HUMHJI)KA, W  SKOHOMHUYECKOHM  3(PEeKTUBHOCTH.
CoBeplIeHCTBOBAaHUE PEKJIAMHOM JEATEIbHOCTH, SKOHOMHUS JCHEXKHBIX CPENICTB.
dopMupoBaHUE NPEANOCHIIOK ISl pOCTa U Pa3BUTHSL.

HoBu3zHa pe3yabTaToB: yTOYHEHAa 3HAYMMOCTh aHAM3a PEKIAMHOU
NEeSTeNIbHOCTH AN (YHKIMOHUpOBaHUs  opraHuzauuu. [lpeanoxen  psf
WHHOBAIMOHHBIX PEHICHUN ISl IPEANPUATHN J1epeBoO0oOpadaThIBAIOIICH OTpaciy,
BKJIIOYAIOLIUI  BBIMYCK OHOTOIUIMBA M  HCIIOJIb30BAHUSA  BO300HOBIISIEMBIX
VUCTOYHHUKOB SHEPTUU.

TexXHNKO-IKOHOMHUYECKA W COLHMAJIbHAA 3HAYMMOCTH NPOBEJICHHOIO
HCCJIeIOBAHMA 3aKJIFOYAETCSl B TOM, YTO IPUMEHEHHE €ro pe3yibTaToB Ha
IPAKTUKE MOBBICUT KOHKYPEHTOCIOCOOHOCTh U 9KOHOMHYECKYIO 3(P(PEKTUBHOCTD
IIPEANPUATHS.



CTpyKTypa Marucrepckoi auccepTraluM MpeCcTaBlieHa TpeMs IiaBaMu,
I7I€ pacKpbIBAIOTCS TEOPETUUYECKUE U MPAKTHUECKHE OCHOBBI aHAJIN3a PEKIAMHOMN
JESTENIbHOCTH, M B3aUMOCBSI3b C (aKTOpaMH WHHOBAIMOHHOTO Pa3BUTHSI.
[IpakTrueckass 4acTh MPEACTABISICT COOOW JIOTMUECKH 3aBEpIICHHYIO padoTy,
CBSA3aHHYIO C pa3pabOTKON pelIEHU ONpeNeIeHHbIX HAyYHO-ITPOU3BOJICTBEHHBIX,
HAy4YHO-UCCJIEIOBATEIbCKUX 337a4 MPHUKIAJAHOIO XapakTepa M TBOPYECKUX
npobiieM. B 3akmioueHun paboTel cHOpMHpPOBAHBI BBIBOJBI, MOJATBEPKICHA
aKTyalbHOCTh HCCleNoBaHud. [IpogeMOHCTpUpPOBaHbI PE3yJIbTAThl U TMOJBEICHBI
utord. Jlokazana skoHOMHYecKass 3(PGEKTUBHOCTh MPUMEHEHUS PE3yJIbTaTOB
uccienoBanuss Ha npaktuke. K pabGore mnpunaraercss MOJIHBIA —IEepEUYCHb
MPUIOKEHUHN, UCTIOIB30BAHHBIX JIJIs1 HAITMCAHUS MaruCTEPCKOM IUCCepTallUU.

[Tonuelii 00beM paboThl cocTaBisieT 83 crpaHulbl. Pabota comepxut 18
PHUCYHKOB, 25 Tabnuil, 32 ucTouHMKa, 11 mpuiokeHui.

ABTOp paboOTBl MOATBEPKIAET, YTO pPadOTa BBIIOJIHEHA CAMOCTOSITENBHO.
[IpuBeneHHBIN pacyeTHO-aHATMTUYECKU MaTepuan MNpPaBHIbHO U OOBEKTHUBHO
OTpaXkaeT  COCTOSIHUE  HcclleqyemMoro  mpoiecca. Bce  3auMcTBOBaHHS
COMPOBOXK/IAOTCS CChUIKAMH HAa UX aBTOPOB.




AT'YJIBHAS XAPAKTAPBICTBIKA ITPALbBI

POKJIAMA, POKJIAMHAS J3EMHACIIb, CTPATAITYHBI AHAJII3,
KAHKYPOHTA3OJIBHACIIb, ®AKTAPHI THABAIIBIMHAT A PA3BIIIIL,
[HABAIIBIMHASA  JO3EMHACIb, D®EKTBIYHACLbH, CTPATOITA
PA3BILIA, TTPAIAYKTOBBIA IHABAILBI, IMTPOLECCHBIE ITHABAIIBII,
MAPKETBIHTABBII ITHABAIIBII, ACAPTBIMEHT, D®EKTBIVHACIb
KIPABAHHA

Mbra mpambl - pachpanoyka IpanaHoy IIa COBEPIIEHCTBOAAHUIO
pokiiamHai a3erinaciii TAA "Kammaper".

A0'ekT naciaenasannsa — TAA «Kammapey.

IIpagmer paciegaBanHs - ApraHizainplsi pokiamHail n3eifHacui TAA
"Kammapsr".

AKTyaJbHACHb MNpanbl a0ymMoyJjeHa ThIM, IITO pAKJIaMHas A3€HHAcLb
3'synsiena Heaja'eMHaill CKJagoBail yacTKall KamepilplifHail 1 MapKeThIHraBail
n3eiiHaci Jobora mpagnpsleMcTBa. [lpaBulbHa pacnpainiaBaHasi paIKiIamMHas
KaMIlaHisl  jJamaMarae 3  plaji3alblsiil  maciyr, sKis MpajgacTayisionia
MpajanpeleMCTBAM. ACHOYHAll MATald TATBIX MNOPAANPBIEMCTBAY, 3'dyJigenua
NPBILATHEHHE HOBBIX KJIIEHTAY, YCTAJIsBAHHE HOBBIX, OOJBII BBITAJHBIX J3€JaBbIX
KaHTpPaKTay, 3 NOpbIYbIHBI 4Yaro y3pactae marplda y mpajcrayiselia TaBaphbl,
y3pacTae MOIbIT, NaBsIiyBaclla MpanaHoBy.

Pacnpamoyki i BbIHIKI: y pamkax paOoThl pacnpaiiaBaHa MicCist
MpaANpbIEeMCTBA, CTPATATIYHBIS MAThl, HaKIpaBaHbII Ha IHABAllbliHAe pa3BILUE.
BbI3Hauanbl Hampamki paOOT na anThIMi3albll  y3aeMaa3esiHHSA 3JEeMEHTay
3HEIIHAN 1 YHyTpaHail acspojaj3s, pacmpalaBaHa METOJbIKa Ma YaacKaHaJIeHH1
ananizy. [IpamanaBanbl paKaMeHIallbll T1a MaBbIIIPHHI 3(EKThIYHACLI KipaBaHHS 1
BSII3CHHSI 1HaBallbIMHAM J3€iHacil. 3alBep/KaHbl KOMILIEKC TMPaTyKTOBBIX,
MPOIECCHBIX 1 MAapKEThIHTaBbIX 1HaBallbld. BbiHiKami Oyaynes  3'synsia
NaBeJlY’IHHE YbICTara MNPbBIOBITKY, (apMmipaBaHHE CHpbISUIbHAra 1HaBallbliHAra
KJIIMaTy 1 TulaHaMmepHaid 3(eKThIYHAW 1HBECTHIIbIIHA-1HABALbIIHAN 3eiHaCI.
[laBBIllIPHHE KaHKYpPIHTA3J0JIbHACII, IMUDKY, 1 SKaHaMmi4Hail 3(eKThIYHACIII.
VnackanajqeHHe  paKJIaMHaMl — J3eHHacIi, JKaHOMIisS TpAIlOBBIX  CPOJIKAY.
dapmipaBaHHe TIepaayMoy JJIsl pOCTY 1 pa3Billlls.

Hagizna BbIHiKAY: yjakiaJHeHa 3HAYHACIh aHATI3Y pIKJIaMHal A3eHHACIl
s GyHKIbISTHABaHHST — apradizainpbli. [lpamaHaBaHbl 1dpar — iHaBaIBIMHBIX
pPaUHHAY JUIs NpaanpbleMCcTBay Ap3Baanpaloyydaidl raidiHbl, SKi YKI0Yae BbITYCK
OisimaniBa 1 BEIKAPHICTAHHS aIHAYIISUIBHBIX KPBIHIL] SHEPTil.

TrxHika-dIKaHaMiYHass 1| caupIsJibHAsE 3HAYHACHL IMPaBeJ3eHara
JAacjielaBaHHA 3aKioyaenua ¥y ThIM, I[ITO MPBIMSIHEHHE Sr0 BBIHIKAY Ha



OPAKTHIBl TABBICIIb KAHKYpPIHTA3A0JbHACIH 1 JKaHAMIYHYIO 3(EKThIyHACIb
papbIeMCTBA.

CTpykrypa  Mmaricrapckaid  JApicepranbli — IpajacTayjieHa  TpbIMa
KipayHikami, 3¢ PacKpbIBAIOLIA TIAPITHIYHBIA 1 MPAKTHIYHBIA ACHOBBI aHATI3Y
poKiIaMHai A3edHacii, 1 y3aemMacyBs3b 3 (pakTapami iHaBallblifHara pasBiIlIs.
[IpakTeraHast yacTka Yysynuse caboi JariyHa 3aBeplIaHyl0 Mpaily, 3BS3aHYHO 3
pacnpanoykKal pammHHSAY NBYHBIX HABYKOBA-BBITBOPYBIX, HABYKOBA-IACIIECIYbIX
3a/lad TPBIKJIAQIHOTAa XapaKTapy 1 TBOpYBIX MpadiieM. Y 3HSIBOJICHHI MpaIlbl
capMmaBaHbIsi ~ BBICHOBBI,  MalBepkaHa  aKTyaJlbHACllb  JaciieZlaBaHHS.
[IpamsmaHcTpaBaHbl BBIHIKI 1 MagBeA3€Hbl BbIHIKI. Jlaka3zaHas »KaHaAMIYHAsS
3¢ eKThIYHACI, TPHIMSIHEHHSI BBIHIKAY JacielaBaHHA Ha TPAKTHIIBL Jla mparisl
IPBIKIAAaea MOYHBI MEepaiK MPHIKIAAaHHAY, BBIKAPHICTAHBIX AJI HaIiCaHHS
MarictTapckai JblCepTalbli.

[Toyuel a6'ém mpaisl ckinagae 83 craponki. Ilpama 3msmuae 18 mamtoHkay,
25 tabmiw, 32 kpbIHiLEL, 11 npeikIagaHHSY.

AyTtap nmpanpl nmanBAp/pKae, IITO Ipana BbIKAHAHA  CAaMacTOMHA.
[IppiBen3eHbl  pa3iaikOBa-aHAJNITBIYHBI MaT3PbIsUT  MpaBuibHAa 1 a0'eKThIyHA
aJUTIOCTPOYBae CTaH JOCIEeAHara mnpauacy. Yce 3ama3bl4aHHl CyNpaBaKarolla
crachbUIKaMi Ha 1X ayTapay.




GENERAL DESCRIPTION OF THE WORK

ADVERTISING, ADVERTISING ACTIVITY, STRATEGIC ANALYSIS,
COMPETITIVENESS, FACTORS OF INNOVATIVE DEVELOPMENT,
INNOVATION ACTIVITY, EFFICIENCY, DEVELOPMENT STRATEGY,
PRODUCT INNOVATIONS, PROCESS INNOVATIONS, MARKETING
INNOVATIONS, ASSORTMENT, MANAGEMENT EFFICIENCY

The aim of the work — is to develop proposals for improving the
advertising activities of Kampari LTD.

The object of the work —is Kampari LTD.

Subject of the work — is the organization of advertising activities of
Kampari LTD.

The relevance of the work is due to the fact that advertising is an integral
part of the commercial and marketing activities of any enterprise. A properly
designed advertising campaign helps with the implementation of services provided
by the company. The main goal of these companies is to attract new customers,
establish new, more profitable business contracts, which increases the need for the
product provided, increases demand, increases supply.

Developments and results: as part of the work, the company's mission and
strategic goals aimed at innovative development were developed. The directions of
work on optimizing the interaction of elements of the external and internal
environment are defined, and a methodology for improving the analysis is
developed. Recommendations for improving the efficiency of management and
innovation activities are offered. A set of product, process and marketing
innovations has been approved. The results will be an increase in net profit, the
formation of a favorable innovation climate and systematic effective investment
and innovation activities. Increase of competitiveness, image, and economic
efficiency. Improving advertising activities, saving money. Formation of
prerequisites for growth and development.

Novelty of the results: the significance of advertising analysis for the
organization's functioning is clarified. A number of innovative solutions for
woodworking enterprises, including the production of biofuels and the use of
renewable energy sources, are proposed.

Technical, economic and social significance of the work is that the
application of its results in practice will increase the competitiveness and economic
efficiency of the enterprise.

The structure of the master's thesis is presented in three chapters, which
reveal the theoretical and practical foundations of advertising analysis, and the
relationship with the factors of innovative development. The practical part is a



logically completed work related to the development of solutions to certain
scientific and industrial, scientific and research problems of an applied nature and
creative problems. At the end of the work, the conclusions were formed, and the
relevance of the study was confirmed. The results were demonstrated and summed
up. The economic efficiency of applying the research results in practice is proved.
The work is accompanied by a complete list of applications used for writing a
master's thesis.

The total volume of the work is 83 pages. The work contains 18 figures, 25
tables, 32 sources, 11 applications.

The author of the work confirms that the work was done independently. The
given calculation and analytical material correctly and objectively reflects the state
of the studied process. All borrowings are accompanied by references to their
authors.




