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ABSTRACT 

 

The Object of study of the thesis is context advertising. The subject of 

research of the thesis is the promotion of a rental service for children's goods. The 

purpose of the thesis is the study of context advertising as a method of promoting 

services for the rental of children's goods on the Internet. The methodological basis 

of the thesis was composed of general scientific methods: analysis and synthesis 

method, induction and deduction method. 

In the process of writing a thesis, the following results were obtained: 

contextual advertising was considered in connection with other tools of Internet 

marketing, its features, advantages and disadvantages were examined. The process 

of creating an advertising campaign was divided into stages, the features of these 

stages were also described. In the design part, recommendations were given on 

promoting the brand of rental of children's goods. 

The novelty of the results is due to the novelty of the niche in the business 

and, accordingly, the methods of its promotion 

Materials of the thesis can be used in the educational process, as well as in 

the development of advertising campaigns. Materials and results of the thesis were 

obtained on the basis of reliable sources and independently conducted theoretical 

and practical research. 

Key words: context advertising, Internet, Internet promotion, Internet 

advertising, Internet marketing, marketing of sphere of services, promotion of 

rental services. 

 

 
 

 

 

 

 


