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AHHOTALIMSA

Junnomuas padota: 81 c., 23 tad:xn., 13 puc., 44 uctounuka, 6 Ipuil.

MAPKETUHI'OBAS CTPATEI'MA, ITIPOJABUXEHUNE, PEKJIAMA,
MHTEPHET, MAPKETUMHI'OBBIE KOMMYHUKAIINM, WHTEPHET-
MAT A3UH, UHTEPHET-CAUT, COIIUAJIBHBIE CETH, MEBEJIb

Lenp  gumiaoMHOM  paboTel  —  pa3paboTKa  MEpONPHUSATHH 1O
COBEpPIIICHCTBOBAHUIO MapKETHHTOBOM CTpaTeruu UHTEpHET-Mara3uHa
000 «MHTOJIUMID».

[TocTaBneHHas ueiab 00yCIOBUIIA PEIICHUE CIEAYIOINX 3a/1a4:

- paccMOTpETb TEOPETUYECKUE ACMEKThl pa3pabOTKU MAapKETHHTOBOMN
CTpaTeruu NpeANPUSATHS;

- IPOBECTH aHaIn3 MapKeTUHroBou aesrenbHocTH OO0 «MHTOJIMMIIy;

- pa3palboTaTh MPEMIOKEHHUS IO COBEPIICHCTBOBAHUIO MAapKETHHTOBOM
ctparerur uaTepHeT-Marazusa OO0 «MTHTOJIMMID».

Oo0wexT uccnenosanusa — OO0 «MHTOJIMMITy.

[Ipenmer HCCIIEIOBAHUS — MAapKETHUHTOBas JESATENbHOCTD
000 «MHTOJUMID».

Metoasl  UCCIEAOBaHUS: METOAbl CUCTEMHOIro, (YHKIIMOHAIBHOTO U
CTaTUCTUYECKOr0  aHaliu3a, TIPYNIHPOBOK, MOJEIUPOBAaHKHE, HAOJIIOJEHUE,
TaOJUYHBIN METO/, UHAYKIIUU U AEAYKIIMU, 0000IIEHUsI, CHHTES3.

O61acTh BO3MOXHOTO MPAKTUYECKOTO MPUMEHEHUS: MapKETHHTOBas
CTpaTerusi MHTEpHET-Mara3uHa.

ABTOp pabOThl TOATBEPKIAET, 4YTO MPUBEICHHBII B HEW pacyeTHO-
aHAJMTUYECKUN MaTepuan TMpPaBWIbHO U OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYpHBIX U JIPYTHX
HMCTOYHHKOB TEOPETUUYECKUE, METOAOJIOTUUECKAE U METOJUYECKHUE TOJIOKEHUS U
KOHIIETIIIMY COITPOBOXKIAKOTCA CCHIIKAMU HA UX aBTOPOB.



ANNOTATION

Thesis: 81 p., 23 tables, 13 figures, 44 sources, 6 adj.

MARKETING STRATEGY, PROMOTION, ADVERTISING, INTERNET,
MARKETING COMMUNICATIONS, ONLINE STORE, WEBSITE, SOCIAL
NETWORKS, FURNITURE

The purpose of the thesis is to develop measures to improve the marketing
strategy of the online store «INTOLIMP» LLC.

This goal led to the following tasks:

- consider the theoretical aspects of developing a marketing strategy for an
enterprise;

- analyse the marketing activities of «(INTOLIMP» LLC;

- develop proposals to improve the marketing strategy of the online store
«INTOLIMP» LLC.

The object of the research — «INTOLIMP» LLC.

The subject of the research is the marketing activity of «INTOLIMP» LLC.

Research methods: methods of system, functional and statistical analysis,
grouping, modeling, observation, tabular method, induction and deduction,
generalization, synthesis.

The scope of possible practical application: marketing strategy the online
store.

The author of the work confirms that the calculation and analytical material
provided in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



AHATAIDBIA

Jermmomuas mparma: 81 c., 23 tab., 14 main., 44 KpbIHILBL, 6 IPHIM.

MAPKETBIHTABASI CTPATOIIS, TIPACOYBAHHE, PDKIIAMA,
IHTOPHOT, MAPKETBIHI'ABBISI KAMVYHIKALBI, IHTOPHOT-KPAMA,
IHTOPHAT-CAUT, CALIBISJIBHBISA CETKI, MDBJIS

MbTa IpIIoMHAM Mpalbl-paciparoyka MepanpbsleMcTBay Ma YaacKaHaJIeHHI
MapKeThIHTaBail crpararii iHTpHAT-KpaMbl TAA «THTOJIUMID».

[Tacraynenass m3Ta adyMOBLIa pallldHHE HACTYITHBIX 3a/1a4:

- pasrieaselpb TIApPATBIYHBIS  aCHEKThl PAacHpalloyKl MapKeTbIHraBan
CTpAaTaril IpaANpbIEMCTBA;

- MpaBeclll aHai3 MapkeTbiHrasait a3erinacii TAA «MHTOJIMMIDy;

- pacrpaniaBaipb IpanaHOBbl Na YJ1acKaHaJE€HHI MapKeThIHTaBald CTpaTAril
1HTIpHAT-KpaMbl TAA «MHTOJIMMIDy.

AO'ext macnenaBauasg — TAA «MMTHTOJIUMIIy.

[Ipanmer nacnenaBanHs-MapkeTbiHraBas a3erHacup TAA «MHTOJIMMIDy.

Meranel  gacienaBaHHS: MeTajbpl  CICTAMHAra, (yHKUbISIHajgbHara i
CTaThICTBIYHAra aHali3y, IpYyMOBaK, MaJdJisiBaHHE, Ha3lpaHHE, TaOJIYHbBI MeETaj,
THAYKIBI 1 I3AYKIbI1, a0aryIbHEHHS, CIHTI3.

BobOnaciip  maryeiMara mpakTblYHAara MpPbIMSHEHHS: MapKEThIHTaBas
CTPATArisl IHTAPHIT-KPAMBI.

A¥Tap mpaibl nauBsip/pKae, IMITO MPBIBEA3EHBI Y €1 pa3iiiKoBa-aHATIThIYHBI
MaT3phIsiI MpaBiiibHA 1 a0'eKThIYHA aJJIFOCTPOYBAE CTaH JO0CJIeIHAra mparjcy, a Bce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL TIAPITHIUHBISA, METadalariyHbls 1
METaJbIUHbIS CTAHOBIIIYA 1 KaHIPMIBI CYyNpaBaKalllla CHachulkaMl Ha 1X

ayTapay.



