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Jumiomuas padora: 69 c., S puc., 22 tadmn., 60 UICTOYHUKOB, 2 TPHUJL.

MAPKETHUHI'OBAA CTPATEI'USA, CTPATETUYECKASA KAPTA,
[TPOTHO3NPOBAHUE, HIEHOBAA CTPATEI'MA, TOBAPHAA CTPATEI' A,
CBbITOBAA CTPATEI'A, KOMMYHUKALIMOHHASA CTPATEI' A

Lens aumiomMHON paboThl: popMupoBaHrne MapkeTUHroBor ctpaterunO00
«Mmmaiiep rpymmy.

B pamkax mOCTMKEHHMS MOCTABJIEHHOM L€ aBTOPOM OBLIM OINpPENEIICHBI
CJIEIYIOLIME 3aa4l: U3YUYUTh TEOPETUUECKUE OCHOBBI MAPKETHHIOBOM CTPATEIHH;
MpOaHAIN3UPOBATh MAPKETUHTOBYIO nesaTenbHOCTh OO0 «Mmnaiiep rpynmy;
chopMHpPOBaTh MAPKETUHIOBYIO AesiTenbHOCT OO0 «MMmaiiep rpynm.

OOBeKT wuccienoBaHus: MapkeTuHroBass gearenbHocTh OOO «Mmmnaiiep
TpyIIm.

[IpeameT wuccnenoBaHusd: OPraHU3aLMOHHO-3KOHOMUYECKHE OTHOIICHMS,
BO3HHKAIOIIME B TMporecce (popMupoBaHUs MapKeTHHToBOoM crparterunO00
«Mmmaiiep rpymnmy.

Metoapl uccleOBaHMS: aHAIM3a U CHUHTE3a, Tpauueckuil, TaOIMYHBIN,
0000111eH1Ee, METO/IbI MAPKETUHTOBBIX UCCIIET0BAHUM.

DneMeHTbl HayYHOW HOBHU3HBL: pa3pa0OTaHO BHEAPEHHE HOBOM YCIYId —
CTyAUU IA3alHA.

O6mactb  BO3MOXKHOTO  NPAKTUYECKOTO  NPUMEHEHUs:  pa3padoTka
MapKETUHIOBOM CTpaTEruy MPEAIpPUSITHS.

ABTOp pabOThl MOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan OOBEKTUBHO OTPAXaeT COCTOSHHUE MCCIETyeMOro
mpolecca, a BCE 3aMMCTBOBAHHBIE W3 JMTEPATYPHBIX W JIPYTUX HCTOYHUKOB
TEOPETUYECKHE, METOJIOJIOTMYECKUE U METOJMYECKHE IMOJIOKEHUS M KOHUENLUU
COMPOBOXK/IAIOTCS CChUIKAMH HAa UX aBTOPOB.



Heimiomuas npana: 69 c., 5 main., 22 ta6iu., 60 KpbIHILL, 2 IPbIM.

MapkeTbIHraBbIs cTpatarii, crparariunae KAPTA, nparnasaBanse, mpHaBai
CTpaTarii, TaBapHbIX CTpaTaris, 30pTaBbiX CTpaTaris, KaMyHIKAI[BIMHBIS CTPATATil

Mbra gpinnoMHai npausl: papMipaBaHHe MapKeTbiHTaBail crparerunO00
«Mmmaiiep rpym».

3azaybl Ipalibl: BbIBYUbILb TIAPITHIYHBISA ACHOBBI MAapKETHIHIABAM CTPATarii;
IpaaHaii3aBallb MapKeThIHTaBy10 13eiHacup TAA «Mmmnaiiep rpyn»; capmanarib
MapKeThIHraByro a3evHacup TAA «Mmnaiiep rpym».

AOG'exT nacnenaBaHHs: MapKeTbIHraBas q3eiHaciup TAA «mmnaiiep rpym».
[IpagmeT macnenaBaHHS: apraHi3allbliiHAa-dKaHAMIYHBIS aJIHOCIHBI, SIKisl Y3HIKAIOIh
y npaupce papmipaBanHs MapkeTbiHrapaii ctparerunOO00 «Mmmnaiiep rpym».
MeTtazapl nacnenaBaHHs: aHAMI3Y 1 CIHTA3Y, rpadiuHbl, TaOII4HbI, a0aryJbHEHHE,
MeTaJibl MAPKETHIHIaBbIX JACiIeIaBaHHSY .

DreMeHThl HABYKOBal HaBI3HbI: paclipaliaBaHa YKapaHeHHE HOBall maciyri -
CTYJbI1 IbI3AMHY.

Bob6nacup MarysiMara npakTbluHara nNpeIMSHEHHS: paclpanoyka MapKeThIHraBai
CTpaTarii MpaanpbIeMCTBA.

A¥Tap npaupl nanBsipaxkae, ITO MPbIBEA3EHBI ¥ €l pa3iKoBa-aHATIThIYHBI
MaTAphIsUT a0'eKThIVHA aJUTFOCTPOYBAe CTaH JI0CIeHara npauacy, a yce
3ara3bluyaHbls 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL T3APITHIYHBISL, METaadariyHbls 1
METaJIBIYHBIS TaJaXdHH1 1 KaHIPIIIBI CyIIpaBajKaroIiia CriachlIkaMi Ha 1X

ayrapay.



Thesis: 69 p., 5 fig., 22 tab., 60 sources, 2 adj.

MARKETING STRATEGY, STRATEGIC MAP, FORECASTING, PRICE
STRATEGY, COMMODITY STRATEGY, SALES STRATEGY,
COMMUNICATION STRATEGY

The purpose of the thesis: the formation of a marketing strategy of LLC “Importer
groups”.

Objectives: to study the theoretical foundations of a marketing strategy; to analyze
the marketing activities of LLC “Impayer Group”; to form the marketing activities
of LLC “Impayer Group”.

Object of study: marketing activities of LLC “Impayer Group”.

Subject of study: organizational and economic relations arising in the process of
formation of a marketing strategy of LLC “Impayer groups”.

Research methods: analysis and synthesis, graphic, tabular, generalization,
marketing research methods.

Elements of scientific novelty: the introduction of a new service, a design studio,
has been developed.

The field of possible practical application: development of the marketing strategy
of the enterprise.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors



