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Juninomuas padota: 73 c., 9 puc., 8 Tabi., 54 UCTOUHUKA, 5 TIPUITOKEHUH.

PEKJIIAMA, MHTEPHET-PEKIIAMA, PEKIIAMHAA HAEATEJIBHOCTD,
PEKJIAMHASI KAMITAHUS, OHJIAVH-TIPOJIBMKEHUE, SMM-PEKJIAMA,
PEKJIAMA B COHLMUAJIBHBIX  CETAX, [IEYATHAA  PEKIIAMA,
PECTOPAHHbBIN BU3HEC

Llenpto OWUIIIOMHON  paboOThl  ABISAETCS HM3yUYEHHUE TEOPETHUYECKUX U
IIPAKTUYECKUX OCHOB OCYILIECTBIECHUS Ha NMPEANPUATANA PEKIAMHOMN JEATEIbHOCTH H
ee a¢pdextuBHOCTH HAa MpuMepe OO0 «CBeTonuchy.

B pamkax JOOCTH)KEHHSI TMOCTAaBICHHOW IIEJIM aBTOPOM ObUIM TOCTaBIICHBI
CJIeIyIOLIUE 3a/1a4u:

1. I3yueHue  TEOpPETHUECKMX  aCHEKTOB  OCYIIECTBICHUS  PEKIaMHOU
NeSATEIbHOCTH Ha MPEANPUATHH U €€ OLICHKU;

2. AHanu3 U BBISIBICHHE OCHOBHBIX HEJOCTATKOB PEKIAMHOMN JESTEIBHOCTH Ha
npumepe OO0 «CBeTonuchy;

3. Pa3zpaboTka HampaBieHHUH COBEPIIECHCTBOBAHUS PEKJIAMHOMN NEATCILHOCTH
00O «Caeronucey.

OOBEKT UCCeIOBAHUS . PEKIAMHAS 1€ TEIbHOCTh IPEANPUSATHUA.

IIpenmer nccnenoBanus: pekiiamuas aesareabHocTb OO0 «CBeTonucky.

Meroabl uCCEeNOBaHUS: aHAIW3a M CHHTE3a WH(OpPMAaIUMU; YKOHOMHYECKUE
METO/Ibl B COBOKYITHOCTH C CUCTEMHBIM aHAJIH30M.

O6mactb BO3MOXXHOIO MPAKTUYECKOTO NPUMEHEHUS: PEKOMEHJAlUUUd 110
COBEPILIEHCTBOBAHUIO PEKIAMHON JI€ATETLHOCTH B PECTOPAHHOM OU3HECE.

ABTOp paboOThl MOATBEP)KIAET, YTO NMPUBEICHHBIA B HEM aHATUTUYECKUU U
pacyeTHbI MaTepual NPaBUIbHO U OOBEKTUBHO OTPAKAET COCTOSIHUE UCCIIETYyEMOrO
BOIIPOCA, @ BCE 3aMMCTBOBAHHBIC W3 JIMTEPATYpHbIX M JIPYTUX HCTOYHUKOB,
TEOPETUYECKHE W METOJO0JIOTMYECKHE TMOJIOKEHUS U KOHUEMIUU COMPOBOXKIAIOTCS
CCBhUIKaMH Ha X aBTOPOB.



Jeimmomnas ipama: 73 c., 9 man., 8 Tabm., 54 KpeIHIIEI, 5 TPHIKIAaHHAY.

POKJIAMA, IHTAPHOT-POKIIAMA, POKIIAMHAS J3EMHACIIb,
POKJIAMHAS KAMIIAHIS, OHJIAUWH-IIPACOYBAHHE, SMM-PAOKJIAMA,
POKJIAMA V CANBIJIBHBIX CETKAX, JIPYKABAHAS PDRKIIAMA,
POCTAPAHHEI BI3ZHOC

MbpTaif  ABIUIOMHAW  mpambl  3'Ayiseniia BBIBYYIHHE TIAPATHIYHBIX 1
MPAKTBIYHBIX ACHOY aXKBIIIAYICHHS PIKIAMHAN J13eMHACIl Ha MPaANpPhIEMCTBE 1 sie
adekThIyHACIl Ha Tpbikiaan3e TAA «CpeTnarmicy.

Y paMmkax JacsATHEHHs TMacTayieHall MOAThl ayTapaMm ObUIl TacTayJIeHBI
HACTYIHbIA 3a1a4bl:

1. BoIByusHHE TRap3THIYHBIX ACHEKTAY AXKBIIIAYICHHS p3KJIaMHal A3eiHacl
Ha MPaJIpbIEMCTBE 1 i€ al[PHKI;

2. AHami3 1 BBISYJIICHHE AaCHOYHBIX HEIaxolay pdIKIaMHail Ja3edHacili Ha
npsikiaaze TAA «Cseramicy;

3. Pacipanioyka Hampamkay yaacKaHaJeHHS pokiaamMHai pa3ehiHacmi TAA
«CBetnamicy.

AO'eKT gacienaBaHHs. pIKJIaMHas 3eHHacCIlb NPaJANpPbIEMCTBA.

[IpanMet nacnenaBanHs: pakjiaMHas A3eHacp TAA «CBetnaricy.

Mertaapl nacienaBaHHs: aHami3y 1 CIHTA3Y 1H(}apMalbli; 3KaHAMIYHbIS METaJIbl
¥ CyKymHacIli 3 CICTOMHBIM aHaIi3aM.

BobOnacip  MarusiMara mpakThluHara MPbIMSHEHHS: pAKaMeHIalbll Ta
VaackaHajeHH1 paKJIaMHai A3eiHactl ¥ pacTapaHHbIM Oi3HACE.

A¥Tap mpaibl mauBsipXae, WTO MPbIBEI3EHbl ¥ €1 aHAIITHIYHBI 1 Pa3IiKOBbI
MaTAIpPbIsJ MpaBUIbHA 1 a0'eKThIYHA aJJIIOCTPOYBAE CTAaH BBIBYYAE€MbIX MBITAHHAY, a
yce 3ana3blyaHblsd 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL TIAPITHIYHBIS 1 METaJanariyHbls
Maja)Xd HHI 1 KaHIPIIBI1 CyIpaBaXKarollla CrachlIkami Ha 1X ayTapay.



Thesis: 73 p., 9 fig., 8 tab., 54 sources, 5 applications.
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The purpose of the work is to study the theoretical and practical foundations of
the implementation of advertising at the enterprise and its effectiveness using the
example of Svetopis LLC.

In order to achieve this goal, the author set the following tasks:

1. The study of the theoretical aspects of the implementation of advertising in
the enterprise and its assessment;

2. Analysis and identification of the main disadvantages of advertising on the
example of LLC “Svetopis”;

3. Development of areas for improving the advertising activities of Svetopis
LLC.

The object of research is the advertising activity of the enterprise.

Subject of research is the advertising activity of Svetopis LLC.

Research methods: analysis and synthesis of information; economic methods in
conjunction with system analysis.

The area of possible practical application is recommendations for improving
advertising in the restaurant business.

The author of the work confirms that the analytical and calculated material
presented in it correctly and objectively reflects the state of the studied question, and
all the theoretical and methodological provisions and concepts borrowed from
literature and other sources are accompanied by references to their authors.



