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Junnomuast pabora: 72 c., 9 puc., 28 tabi., 43 UCTOUHUKOB, 3 PUIL.

PEKJIAMA, MAKPETHUHI', KOMMEPUECKAA JEATEJIBHOCTD,
TOPI'OBJIA, DOPEKTUBHOCTD

Lenpr0o AMIUIOMHON pabOThl ABIETCS pa3paldOTKa MPEUIOKEHUN 110
MOBBIIICHHUIO 3(PPEKTUBHOCTH OPTaHU3AIUHN PEKIIAMHON JESTEIbHOCTH OpraHU3aIiH.

B pamMkax mqocTWKeHHS TMOCTABICHHOW IIEM aBTOPOM OBLIM TOCTaBIEHBI
CJIEAYIOIINE 3aa4uu:

1. PaccMOTpeTh 0COOEHHOCTH PEKIIAMHOM AESITENIbBHOCTA OPTraHU3ALIHH.

2. [IpoBecTn aHanM3 MapKETHUHTOBBIX CTPATETHil B OpraHU3allud PEKIaAMHOMN
NEeSATEIbHOCTH.

3. Pazpabotath myTH  COBEpIICHCTBOBAHUS PEKIAMHOW  JIEATEILHOCTH
OpraHU3allyy.

O60bexT uccnenosanus: OO0 «Knesep Crap ILmrocy.

[IpeameToM HcCClieqOBaHUsL  SABJISETCS  COBEPLIEHCTBOBAHHWE  PEKJIAMHOMN
NEeSATEIbHOCTH OpraHu3aliu.

Meronbl UCCIEIOBaHUS: SKOHOMHYECKOIO W CTATUCTUYECKOTO aHaIM3a,
METO/Ibl TPYIIIUPOBKA, 0000IIEHNE, CPABHEHUE, HAOIIOICHHUE.

O06sacTb BO3MOKHOTO TIPAKTUYECKOTO MPUMEHEHUS: PE3YIIbTAThI, OJy4YEHHbIE
B JMIUIOMHON paboTe, MOryT OBbITh HCIOJB30BaHbl HA MNPEANPUATAU C LEJBIO
NOBBIIICHNUS (PUHAHCOBOTO MOTEHUIMATIA.

ABTOp paOOTHl MOATBEPKAAET, YTO MNPUBEACHHBIE B HEM (AKTUUECKUE U
pacyeTHO-aHAIUTHUYECKUE MaTepHUalibl MPABWJIBHO M OOBEKTUBHO OTPAKAIOT
COCTOSIHUE OpraHu3allid, a BCE 3aMMCTBOBAaHHBIE W3 JMTEPATYPHBIX MU JAPYTUX
VMCTOYHUKOB TEOPETHUYECKUE, METOJOJIOIMYECKUE U METOJUYECKUE MOJIOKEHUS U
MPaKTUYECKHUE Pa3padOTKH COMPOBOXKIAIOTCS CChIJIKAMH Ha aBTOPOB.



Thesis: 72 p., Figres 9, Table 28, 43 sources, 3 app.

ADVERTISING, MAKRETING, COMMERCIAL ACTIVITY, TRADE,
EFFICIENCY

The aim of the thesis is to develop proposals to improve the effectiveness of
the organization's advertising activities.

In order to achieve this goal, the author set the following tasks:

1. Consider the specifics of the organization's advertising activities.

2. analyze marketing strategies in the organization of advertising activities.

3. Develop ways to improve the organization's advertising activities.

Object of the research: "the Old Clover Plus".

Subject of the research is the improvement of the organization's advertising
activity.

Methods: economic and statistical analysis, grouping methods, generalization,
comparison, observation.

Scope of possible practical application: the results obtained in the diploma
work can be used in the enterprise to increase the financial potential.

Author of the work confirms that the actual and analytical materials provided
in it correctly and objectively reflect the state of the organization, and all theoretical,
methodological and methodological provisions and practical developments borrowed
from literary and other sources are accompanied by references to the authors.



