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OOBEKTOM UCCIIEA0BAHMS ABIIAECTCA MAPKETUHTOBAsI CTPATETrUs NPEPUATHS.

[IpenmMeToM  wmccnenoBaHMs — ABISETCA  MAapKETHHIOBAas  CTpaTerus
npeanpusatua Ha npumepe OO0 «Tpancnozuuus».

Henp nummoMHON pabOTHI: HAa OCHOBAHUM TEOPETUUECKUX MCCIECIOBAHUMN
paccMmatpuBaeMor mpoOieMbl, aHanuza ee coctosinug B OO0 «Tpancno3unusi»
pa3zpaboTarh MpeAJIOKEHHS IO COBEPIIEHCTBOBAHUIO OPraHU3allui MapKETUHTOBOM
CTpaTEruy OpraHu3alni.

Mertobl VCCIIEJOBAHMS: YKOHOMHKO-CTaTUCTHYECKOTO aHanusa,
CPaBHUTENbHBINA, CTPYKTYPHBIH, Oa1aHCOBBIN.

UccnenoBanus u pa3pabOTKU: B Mpoliecce padoThl U3YyUEHbI TEOPETUUECKUE
OCHOBbl ~ MAapKETMHIOBOM  CTpaTe€ruyd  MNPEANPUITHSA;  IMPOBEIAEH  AHAIMU3
MapkeTuHroBoit crpareruu npeanpusitus OOO «Tpancno3unusy; pa3padoTaHbl
IPEAJIOKEHHS 0 COBEPUIEHCTBOBAHUIO OPTaHU3allMM MAapKETHUHITOBOW CTPaTEruu
000 «Tpancno3unus».

O6mactb BO3MOXXHOIO  (PaKTMUECKOTO TMPUMEHEHHS: MPEJIOKEHHBIE
MEPOIPUATUS C HEKOTOPOH KOHKpETH3aluel MOTyT ObITh UCIIOIb30BaHbI B padoTe
0eJIopyCCKUX MPEATPUSITHIA.

B  pe3ynbrare NOpOBENEHHOTO  MUCCIEAOBAaHUS  ONPEAEIEHBl  IyTH
COBEPILIEHCTBOBAHMS pa3pabOTKU KOMMYHHUKAIIMOHHON CTpPaTeruu.

ABTOp pabOThl TOATBEpPXIAET, UYTO MPHUBEICHHBIH B HEHl pacueTHO-
AHATUTUYECKUN MaTepuaid MpaBWIbHO M OOBEKTHBHO OTPAXAET COCTOSHHE
UCCIIEYEMOTO MpOLEcca, a BCE 3aMMCTBOBAHHBIE W3 JUTEPATYPHBIX U JIPYTHUX
UCTOYHUKOB TEOPETHYECKHE, METOJOJIOTUYECKHE U METOANYECKHE KOHUEMINU U
MOJIO’KEHHS COIIPOBOKIAIOTCS CCHIJIKAMHU HA UX aBTOPOB.



Hermmomuas mpara: 59 c., 12 mait., 18 Tabi., 50 xpsIHit, 2 TpbIM.
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AlG'ektam  paciemaBaHHS — 3'Ayisieniia @ MapKeTbIHraBas — CTpaTaris
IpaanpbIeMCTBA.

[Ipagmeram  gacnenaBaHHs — 3'ayjsenua MapKeTbIHraBas  CTpaTAIid
npaanpeieMcTBa Ha npbikianze TAA «Tpancnazinbis.

Mbsra aplmiioMHail mpansl: Ha NaACTaBE TIAPITHIYHBIX Jaciie/laBaHHSY
pasrisaaHail npabiaemsl, anamzy sie ctany ¥ TAA «Tpancnasinsish» pacrpanaBalb
IpanaHoBbl N1a YJaCKaHAJIEHH] apraHi3alibli MapKeThIHIaBall CTpaTAril apraHizalpblil.

Meraznpl nacinenaBaHHs: SKaHOMIKA-CTAaThICTBIYHATA aHAJI3Y, NapayHalbHbI,
CTPYKTYpPHBI, OaraHCaBBbl.

JlacnenaBaHHi 1 pacrpaloyki: y mpaipce paboThl BhIByUYaHbl TIAPIThIUYHBISA
aCHOBBl ~ MapKEThIHTaBail CTpararii  MpaalpbleMCTBA; MpPaBEI3€Hbl  aHAII3
MapKeTbhIHTraBail crpaTarii npaanpeieMctBa TAA «TpaHcnasziubis»; pacnpalaBaHbl
npanaHoBbl Ta YJacKaHAJIEHHI apradi3alpbll MapkeTblHraBail crpatarii TAA
«Tpancnazirsisny.

Bo6nacup  marubimMara — (axkThluHara —NOpBIMSHEHHS:  I[paraHaBaHbIs
MEpanpbIeMCTBbl 3 HEKaTOpald KaHKPAITHI3aLbIsIH MOTYIb ObIllb BBIKAPHICTAHBI ¥
npaibl 6enapycKix IpaarnpbleMCcTBay.

VY BBIHIKY IpaBeJ3eHara jAaciielaBaHHs BbI3HAYaHbl LUISAX1 Y1aCKaHAJICHHS
pacrpaioyki KaMyHiKallbIiHaM CTpaTaril.

AyTap mpaupl nanBsipaxkae, ITO NPbIBEA3EHB! y €l pas3iiKoBa-aHATIThIYHBI
MaTAphIsUI IPaBUIbHA 1 a0'€KThIYHA aJUIIOCTPOYBAe CTaH JocieaHara nparacy, a Bce
3amasbluaHbls 3 JITApaTyPHBIX 1 1HIIBIX KPBIHII TIAPITHIYHBISA, METagadariaHbls 1
METaJIBIYHBIS KAHIPIIBI 1 CTAHOBIIIYA CyIpaBajKaroIa CHachUIKaMi Ha 1X

ayrapay.
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The object of research is the marketing strategy of the enterprise.

The subject of the research is the marketing strategy of the enterprise on the
example of LLC «Transposition».

The purpose of the thesis: on the basis of theoretical research of the problem
under consideration, analysis of its state in LLC «Transposition» to develop
proposals for improving the organization of the marketing strategy of the
organization.

Research methods: economic and statistical analysis, comparative, structural,
balance.

Research and development: in the process, explored the theoretical
foundations of marketing strategy of the enterprise; analyze the marketing strategy
of the company LLC «Transposition»; developed proposals for improving the
organization's marketing strategies, LLC «Transposition».

Scope of possible actual application: the proposed measures with some
concretization can be used in the work of Belarusian enterprises.

As a result of the research, the ways of improving the development of
communication strategy are determined.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all theoretical, methodological and methodical concepts and provisions borrowed
from literary and other sources are accompanied by references to their authors.



