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Junnomuass paboTa: 59 ¢, 9 Tabn., 17 pwuc.,, 22 UCTOUYHUKA.
BEB-TEXHOJIOI'MH, MAPKETHUHI' OBAJI JEATEJIbBHOCTHD,
VIIPABJIEHUE IT-ITIPOEKTAMMY, ITPOJIBUKEHUE, BEB-CAWUT

OO0beKkT mccae0BaHUsI: MapKETUHroBas JesTeNbHOCTh OOHIECTBO ¢
OrpannueHHoi OTBETCTBEHHOCTHIO «AKBUIIAKUATY, fasee — OO0 «AKBUIAKUTY.

IIpeamer  uccienoBaHMsA:  BEO-TEXHOJOTMM  KAK  MHCTPYMEHTHI
aBTOMAaTU3allUd  MapKETUHTOBOM  JI€ATEIbHOCTH KOMIIAHMM, Ha MpUMEpE
yIpaBiieHUs: MApKETUHIOBbIMU Ou3Hec-tipoueccamu OO0 «AKBUTAKUAT.

Hean padoThl: U3yUUTh U UCIIOJIB30BATh BO3MOKHOCTH BEO-TEXHOJIOTHUM JJ1s1
aBTOMAaTH3alud MapKeTUHroBol aAesarenbHOCTH OOO «AKBWIAKHAT» C UEIBIO
NOBBILIEHUSI KOHKYPEHTOCIIOCOOHOCTH Ha PBIHKE.

Metoabl  umccjeqoBaHusI:  OOIEHAYYHbIE  METOJbl  UCCIIEIOBAaHUM:
JUATIEKTUYECKUE, CUCTEMHbIE, aHAJTUTHYECKUE, CTATUCTUYECKHUE.

B uccrnenoBanuu ncnosib30Basiuch yueOHbIe MaTepuabl Mo yrpasieHuto UT-
pOeKTaMH, UHPOPMALIMOHHBIM TEXHOJIOTHSIM U CUCTEMaM, HHTEPHET-MAPKETHHTY,
BeO-1M3aliHy U KOMMBIOTEPHOU Tpaduke, a TakkKe JaHHbIe 00bEKTa UCCIEAOBAHMS
U COOCTBEHHBIE pa3pabOTKU aBTOpA.

HccnenoBannst u pa3paboTKM: M3yYEHBl COBPEMEHHBbIE HHCTPYMEHTHI
UHTEPHET-MAapKETHHIa, MCIOJIb3YEMbIE I aBTOMAaTU3allMM MAapKETHHIOBOM
JESITeIbHOCTH KOMIIAaHUM; aHAJIU3UPYEMbI OOBEKT aBTOMAaTH3allMHU; IPOBEICH
SWOT-anann3 U1 MapKeTUHTOBBIM aHaJIM3 KOMIIAHUU; IUIAHHPOBAJIOCH BHEIPHUTH
B€O-CaliT KOMIAaHMM WU ONTHUMM3MPOBATH HCIOJIb30BaHUE BEO-TEXHOJIOTMH s
aBTOMAaTU3alN MapKETUHIOBOM EATEIbHOCTH.

ABTOp palbOTBl MOATBEPXKIAET, 4YTO NPUBEIEHHBIM B HEH pacyeTHO-
aHAJIMTUYECKUM MaTepuan MpPaBUIbHO M OOBEKTHUBHO OTPaXKaeT COCTOSHUE
UCCJIElyEMOr0 IIPOLECCa, & BCE 3aMMCTBOBAHHBIE U3 HCTOYHUKOB TEOPETUYECKHUE U
METOJI0JIOTMYECKHUE TIOJ0KEHHSI M KOHIIETIUY COIPOBOXKIAIOTCS CChUIKAMHM Ha MX
aBTOPOB.



JpiruioMuas pana: 59 c., 9 Tabun., 17 mai., 22 KpbIHILBL.
BOB-TOXHAJIOI'T, MAPKETBIHT'ABAS J3EWMHACIb, KIPABAHHE
IT- IPAEKTAMI, [IPACOYBAHHE, BOB-CAUT

AO0'ekT [acjefaBaHHs: MapKeTbIHraBas J3eiiHacup TaBapepicTBa 3
AOMexaBanaii Anka3HacIio «AkBimakiT», ganeit — TAA «AKBITaKiTY.

IIpagmeT gaciegaBaHHs: B30O-TIXHAIOrI K IHCTPYMEHTBI ayTaMaTbl3allbli
MapKeThIHraBail J3eMHacill KaMIaHii, Ha MPBIKJIaA3€ KipaBaHHS MAapKETHIHIaBbIMI
613Hec-npaipcami TAA «AKBUIAKITY.

Mb3Ta mpanbl: BRIBYYBIIb i BRIKAPBICTOYBAIlh MardbIMacili B30-TIXHAJIOT1H
JUIs. ayTamatbizaibli MapkeTbiHraBai aseiHacii TAA «AKBUIakiT» 3 MITal
NaBBIIIPHHS KaHKYPIHTA310IbHACIII HA PBIHKY 3a0ayIsUTBHBIX MTACIIyT.

Metagpl JgaciielaBaHHsI: aryJlbHaHABYKOBBISI METaJbl JIaciie/IaBaHHAY:
JBISUICKTBIYHBIS, CICTAMHBIS, aHATITBIYHBIS, CTATHICTHIYHBIS.

Y mpambl BBIKAPBICTAHBIS HaBYYaJbHBIS MaTAIPBLUIBI Ta KipaBanHi |T-
npaexkTami, 1H(apMalbIHHBIX TIXHAJIOTIAX 1 CICTAMAX, IHTIPHIT-MAPKETHIHTY, a
TakcaMma J1aJ3eHbls a0'eKTa Aaciie/laBaHHs 1 YIacHbIA pacipaloyki ayTapa.

JacnenaBanHi i pacnpamoyki: BbIBy4aHbl CYYacHbI I1HCTPYMEHTHI
IHTOPHAT-MapKEThIHTY,  SKiS ~ BBIKAPBICTOYBAIOIIIA  JUJIA  ayTamMaThI3allbli
MapKeThIHIaBail J3eMHacIll KaMIlaHil; MpaaHaii3aBaHbl a0'eKT ayTamaThI3allbli;
npaBen3eHbl SWOT-anamiz 1 MapkeTbIHraBaii aHaii3 KaMIIaHil; IpaBel3eHO
IJIaHABaHHE Ta YKapaHEeHHI1 caliTa KaMIlaHil 1 anThIMi3allbli BBIKAPBICTAaHHS B30-
TIXHAJIOTIN JUIs ayTaMaThI3allbli MAPKETUHTOBOM A3€HHACIII.

A¥yTap mpampl TaUBApIKae, IITO NPUBEAEHHBIK Y HeEW pasiikoBa-
aHAJITEIYHBI MATIPBISUT TIpaBUIbHA 1 a0'€KThIYHA aJJIIOCTPOYBae CTaH JOCJeaHara
parpcy, a yce 3ama3bl9anblsl 3 KPBIHII TIAPATHIUHBIA 1 METaIalIariyHbIsa Tadak HH1
1 KaHIMIBI CyMpaBapKarollia crackuikaMi Ha 1X ayTapay.



Thesis: 59p., 9 tab., 17 fig., 22 sources.
WEB TECHNOLOGIES, MARKETING ACTIVITY, IT PROJECT
MANAGEMENT, PROMOTION, WEB SITE

Object of study: marketing activities Limited Liability Company
“Akvilakit”, further — LLC “Akvilakit”.

Subject of research: web technologies as tools for automating marketing
activities of a company, using as an example marketing business process
management.

Aim: to study and use the capabilities of web technologies to automate the
marketing activities of LLC “Akvilakit” in order to increase competitiveness in the
entertainment market.

Research methods: general scientific research methods: dialectic, system,
analytical, statistical.

We used educational materials on the management of IT projects, information
technologies and systems, Internet marketing, Web design and computer graphics,
as well as the data of the research object and the author’s own developments.

Research and development: studied the modern tools of Internet marketing,
used to automate the marketing activities of the company; analyzed the automation
object; SWOT analysis and marketing analysis of the company; planning was made
to introduce the company's website and optimize the use of web technologies to
automate marketing activities.

The author of the work confirms that the analytical material presented in it
correctly and objectively reflects the state of the process being studied, and all
theoretical and methodological provisions and concepts borrowed from sources are
accompanied by references to their authors.



