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Junnomuas pabota: 88c., 34puc., 8tabdiu., 1 7uCTOUYHUKOB.

O0bexT uccnenoanus — kommnanusa YYII «Bnarokce ['pynmny, 3anumaromascs
MIPOU3BOJICTBOM M MPOAAKENW PUIBTPOBAIBHBIX HIEMEHTOB JIJIsl CUCTEM acHUpaLiu
Y BEHTWJIALIU Y.

IIpeamer nccnenoBaHus — COBEPIICHCTBOBAHUE KOPIIOPATUBHOTO CANTA.

Lenp aumioMHOM paboThl — ONPEAENHUTh MEPCHEKTUBHBIE HAMPaBICHUS
pa3BUTHs KOMIIAHUU, TIOBBICUTh SKOHOMUYECKYIO 3P(HEKTUBHOCTD ACSATEIBHOCTH U
MapKETHHTOBYIO MIPUBJIEKATEIBHOCTD IIyTEM COBEPIICHCTBOBAHUS KOPIIOPATUBHOIO
BeO-caiira.

Mertonbl ncciaeaoBaHus: cOOp U CTPYKTypHpOBaHUE MH(OpPMAIUU, METOABI
aHaJu3a U CUHTE3a, CPABHEHUS U JIPYyTU€ Y3KOHOMUKO-CTATUCTUYECKHE METO/BI.

Pe3ynbTaThl HcclieIOBaHUS: PACCMOTPEHBI U TPOAHAIIU3UPOBAHBI OCHOBHBIE
KOHKYPEHTBbl KOMIAHWHW M HX CalThl; JaHa OPraHU3alMOHHO-2KOHOMHUYECKas
XapaKTepuCTUKa W TMPOBEACH aHaldu3 (PUHAHCOBOW JEATENbHOCTH KOMITAHUH
komrnanuu «BmaTtokc ['pymnm»; ycoBepIIEHCTBOBAH KOPIIOPATHBHBIM BeO-CalT U
naHa oIleHKa dS(QPEeKTUBHOCTH; TMPOBEAEHH MAPKETUHTOBBIE HCCIEIOBAHUS;
HaMEYeHbI IyTU U MEPCIEKTUBHbBIC HAIIPABJICHUS PA3BUTHUSI KOMITAHUU.

[IpakTrueckass 3HaUUMOCTh: peATU3alUs IIPOCKTA MO3BOJIUT KoMnanuu YY1
«Bnatokc  ['pynm»  NOBBICUTH  MApKETMHIOBYK)  NPUBJIEKATEIBHOCTH U
HSKOHOMHYECKYI0 J(P(PEKTUBHOCTh JEATEILHOCTH, B TOM YHCIE PACIIUPHUTH
KITMEHTCKYI0 0a3y, yBEIMUNUTh 00bEMBI TIPOJIAXK TPOTYKITHH.

ABTOp pabOThl TOATBEPKIAECT, UYTO NPHUBEIACHHBIM B HEW pacyeTHO-
AHATUTUYECKUM MaTepuall TPAaBHWIBHO W OOBEKTHBHO OTPAXKACT COCTOSTHUE
HCCIIEyEMBIX IIPOLIECCOB, BCE 3aMMCTBOBAHHBIM U3 UCTOYHUKOB TCOPETHUECKUE U
METOJUYECKHUE TIOJIOKEHNUS M KOHLENIMH CONPOBOXKIAIOTCSA CCBUIKAMM Ha HX

aBTOPOB.



Jpimiomuas padora: 88c., 34mai., 8tad., 1 7kpbIHill.

AG'exT nacnenaBanns - kammadis [IYII «Bnatoke ['pym», skas 3aiimaeria
BBITBOPYACIIO 1 IpofaxaMm (UIbTpaBajdbHAW 3J€MEHTay IJs CICTAM acmipaibli 1
BEHTBUISALIBII.

[Ipanmer nacnenaBaHHA - yIaCKaHAJIEHHE KapliapaTblyHara camra.

MbTa aplTOMHAH Tpallbl - BRI3HAYBIIB MEPCIICKTRIYHBIS HAIIpaMKi pa3BillIls
KaMIlaHil, MaBbICILb AKaHAMIUYHYIO 3(EKThIYHACLb A3E€WHACILl 1 MapKETHIHTaBYIO
npbIBaOHACIIb NIUISIXaM yJacKaHAJICHHsS KaprapaTblyHara B30-caiiTa.

Meraapsl nacnemaBaHHs: 300p 1 CTpyKTypaBaHHE iH(papMalbli, MeTaabl
aHaJi3y 1 CIHTI3Y, MapayHaHHI1 1 IHIIBIS YKAaHOMIKa-CTaThICTBIYHBIS METAJIbI.

BeHiki  ngacienmaBaHHS:  pasrie/pKaHbl 1 TpaaHaNi3aBaHbl  aCHOYHBIS
KaHKYpHTBl KaMmmaHil 1 1X CaWThl; JaJ3¢Ha apraHizaibliiHa-2KaHaMIdHas
XapaKTapbhICThIKA 1 MpaBeA3eHBI aHaATI3 (piHaHCaBal Ja3eifHACII KaMITaHil KaMIlaHil
«Bnarokc ['pym»; yaackaHajeHbl KapmapaTblyHbl B30-CalT 1 Jlaj3eHa aldHKa
3(heKThIYHACIl; TIPaBe3eHbl MApPKETHIHTABBISA JaciielaBaHHI; HaMEUaHbl IUIAX1 1
MEePCIEKTHIYHBISA KIpYHKI pa3Billllsd KaMIIaHii.

[IpakThiuHasi 3HAYHACIb: pladi3allblsi IpaekTa na3Boiinb Kammanii [TYII
«Bnatokc I'pynm» maBbICilb MapKETHIHTaBYIO TNPHIBAOHACIE 1 HSKaHAMIYHYIO
3(heKThIYHACIH JI3€HHACIII, Y THIM JIIKY MaIIBIPHIIs KIICHIKYIO 0a3y, MaBsIiYbIIb
a0'€MBbI poaxay mpaayKIlbi.

A¥yTap mpalibl manBspjpkae, IITO MPBIBEA3EHBI ¥ €l pa3IikoBa-aHATITHIYHBI
MaTAPhISI MPpaBUIbHA 1 a0'eKThIYHA aJJTIOCTPOYBae CTaH JAAcieIubIX Mmparpcay, ycé
3ama3pldaHbl 3 KPBIHIIL TIAPATBIYHBIA 1 METAABIYHBIA TaJdakdHHI 1 KaHIPIIIBI

CyIpaBaJKAIOIIA CTIAChUIKAaMI Ha iX ayTapay.



Thesis: 88s., 34ris., 8tab., 17sources.

The object of research is the company PUE "Vlatoks Group", engaged in the
production and sale of filter elements for aspiration and ventilation systems.

The subject of the study is the improvement of the corporate website.

The purpose of the thesis is to identify promising areas of the company’s
development, increase economic efficiency and marketing attractiveness by
improving the corporate website.

Research methods: collecting and structuring information, analysis and
synthesis methods, comparisons and other economic and statistical methods.

Results of the research: the main competitors of the company and their sites
are reviewed and analyzed; The organizational and economic characteristics are
given and the financial activities of the company “Vlatoks Group” are analyzed; the
corporate website has been improved and performance evaluated; market research
conducted; The ways and perspective directions of the company’s development are
outlined.

Practical significance: the implementation of the project will allow the
company PUE "Vlatoks Group™ to increase marketing attractiveness and economic
efficiency, including expanding the customer base, increasing sales of products.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the processes being
studied, all theoretical and methodological positions and concepts borrowed from

sources are accompanied by references to their authors.



