IN'OCYJAPCTBEHHOE YYPEKIEHUE ObPA30BAHUA

«MHCTUTYT BU3HECA BEJTOPYCCKOI'O I'OCYJAAPCTBEHHOI'O
YHUBEPCUTETA»

KA®EJIPA IU®POBBIX CUCTEM U TEXHOJIOTUH

AHHOTAIMSA K IUIJIOMHOM padoTre

HUCIOJIb30BAHUE BEB-TEXHOJIOTI'MH JJIA ITOBBIHIEHUSA
YODPEKTUBHOCTHU B OO0 «AmeraTena»

HocoB Biangucnas BuranseBuu

PykoBoaurenp
Kongparenko Upuna UropesHa,

CTapIHI/Iﬁ IMpCIioaaBaTclib

Munck, 2020



JAuniiomuasn padora: 61 c., 17 puc., 8 Tadxa., 33 uctrouHuka.

KiroueBbie cJioBa: NHOOPMAILIMOHHBIE TEXHOJIOI'MU,
OOOEKTUBHOCTD IMTPOLAAX, KOHKYPEHTOCIIOCOBHOCTD, DIGITAL-
MAPKETHUHI', PEKJIIAMA, TAPTETUHI', IOMUCKOBOE ITPOZIBTXKEHHUE

OO0bekT McciaegoBaHuss — MHOOPMAIMOHHBIE TEXHOJIOTMU B MAapKETHHTOBOM H
KOMMEPYECKOH eSITeIbHOCTH NPEIPUATHUS.

HpenMeT HCCJICTOBAHUA — TCOPCTHUYCCKHUEC W MNPAKTHUUYCCKHUEC aCIICKTbI aHallu3a U
OLCHKH I/IH(l)OpMaLII/IOHHBIX TEXHOJIOTUH B MapKeTHHFOBOﬁ u KOMMepquKOfI
ACATCIIBHOCTU IPCANIPUATHA.

Heas padoThl — npoBeleHHE TIYOOKOTO aHaiM3a M OLIEHKH HCIOJb30BaHMS
MH(GOPMAIIMOHHBIX TEXHOJIOTHI B MAPKETHHIOBOM U KOMMEPUECKOU J1eITebHOCTH
npennpusitusi OO0 «AmeraTpeHny; BHEAPEHHE COBPEMEHHBIX MHHOPMAIIMOHHBIX
TEXHOJIOTUH ISl MOBBIIEHUS 3P (HEKTUBHOCTH MPOJIAXK.

B mpomecce paboTBl paccCMOTPEHBI TEOPETHUYECKHE OCHOBBI HCIIOJIb30BaHHUS
MH(POPMAIIMOHHBIX TEXHOJIOTHM, WX BIMSHUE HA Pa3BUTHE MAJOro0 U CPEIHETrO
Ou3Heca, MpoaHAJIM3WPOBaHA OPraHU3AIMOHHO-I)KOHOMHUYECKAs XapaKTepUCTHKa
NOPENNpUsTUs, MPOBEACHBl aHAINU3 W OLEHKA HCIOJNb30BAaHUS HH(POPMAIIMOHHBIX
TEXHOJIOTUH, ONpeeJeHbl HalpaBJICHUSI COBEPIICHCTBOBAHUS MH(OPMAIMOHHBIX
TEXHOJIOTUH, pa3paboTaHbl CHOCOOBI TPOJBMKEHUS TOBAPOB M YCIYT B CETH
NuTepHeTr mpu MOMOIIM COBPEMEHHBIX HMH(POPMAIMOHHBIX TEXHOJOTUH W
uHCTpyMeHTOB digital-mMapkeTHHTa, JaHa OLIEHKA YKOHOMUYECKOU A (PEKTUBHOCTH
NPEITIO’KEHHBIX MEPOTIPUSITHI MOCTIE BHEPEHHSI COBPEMEHHBIX HH(POPMAIIMOHHBIX
TE€XHOJIOTHUM.

O061acThIO BO3MOXKHOTO MPAKTHYECKOTO MPUMEHEHHUSI SIBISIOTCS PEKOMEH AU TI0
COBEPIIIEHCTBOBAHUIO  HUCIOJIb30BAaHUS ~ MH(QOPMAIMOHHBIX  TEXHOJOTUUA H
uHCTpyMeHTOB digital-mapkeTunra.

ABTOp pabOTHl MOATBEPKAAET, YTO NPUBEACHHBIM B HEW aHATUTHYCCKUN W
pacyeTHBI MaTepwal TMPaBWIBHO ¥ OOBEKTUBHO OTPAXAET COCTOSHUE
HCCIIEYEMOTO BOIPOCA, a BCE 3aMMCTBOBAHHBIC W3 JUTEPATYPHBIX U APYTUX
WCTOYHHUKOB, TEOPETUYECKHE W METOJOJOTHYECKHE TMOJIOKEHHUSI W KOHUEIMIUU
COIIPOBOXIAKOTCS CChUIKAMH HA UX aBTOPOB.
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A0'ekT pacienaBaHHsi — I1H(apMalbIAHBIA TIXHAIOT ¥ MapKeTbIHraBal 1
KaMmeplbliiHall A3eiHacll IpaanpbleMCTBA.

IIpagmeT gaciaegaBaHHS — TPAPATHIYHBIS 1 IPAKTHIYHBIA ACTIEKTHI aHAJI3Y 1 al[PHKI
iHGapMalbliHBIX TAIXHAJOTA Yy MapKeTbIHraBail 1 KaMmepubliiHail a3eiHacIi
paanpbleMCTBA.

MbTta paboTbl — mpaBsA3eHHE TJbIOOKAara aHamizy 1 alPHKI BbIKAPHICTAHHS
iHbapMalbIHBIX TIXHAJNOTIM Yy MapKeThIHraBail 1 KaMmepubliiHail A3eiHacIi
npaanpeieMcTBa  «AMeraTpeHll»; yKapaHEHHE CydYacHbIX 1H(apMalbIHHbBIX
THXHAJIOTIN JIS IaBBIIDHHSA d(PEKTHIYHACII MPOoaxKay.

VY mpampce  mpainbl - pasriieKaHbl  TIAPITHIUHBIS  ACHOBBI  BBIKAPBICTAHHS
1H(MapMaIBIMHBIX TIXHAJIOTIH, 1X YIUIBIY Ha pa3BilE Majiora i capdHara O13HACY,
npaaHali3aBaHa apraHizalbliiHa-dKaHaMIyHasi XapaKTapbICThIKa MPaJaNpHIEMCTBA,
mpaBeI3eHbl aHaji3 1 alPHKa BBIKAPBICTAHHSA 1H(APMAIBIMHBIX TIXHAJIOTIH,
BbI3HAUYaHbl  HaAMpaMKl  YJacKaHajeHHs  i1H(papMalbIHHBIX  TAXHAJOTIH,
pacrpariaBaibl crocadbl MpacoyBaHHS TaBapay 1 maciyr y ceTmbl [HTIPHAT MIpbl
JarnaMo3e CydacHbBIX 1H(apMalbIiHBIX TAIXHAJIOTIH 1 1HCTpymeHTay digital-
MapKeTBIHTy, JaJ3€Ha aIlPHKa »JKaHaMiuyHail d(QeKThIyHacli MparmaHaBaHbIX
MeparpbleMCTBaY Tacis YKapaHeHHsS Cy4acHBIX 1H(hapMalbIHHBIX TIXHAJIOT1H.

Bob6naciro mardsimara mpakThlyHAra MPbIMSHEHHS 3'SYIIAIONIA pIKaMEHaIbll ma
VaackaHaJeHH] BBIKAPBICTAHHS 1H(GAPMAIBIMHBIX TIXHAIOTIN 1 IHCTPYMEHTAY

digital-mapkeTbiary.

A¥yTap mpansl manBApipkKae, IITO MPBIBEA3EHBI ¥ €M aHAMITBHIYHBI 1 Pa3IiKOBBI
MaTAPBIST MpaBUIbHA 1 a0'eKThIYHA aIIOCTPOYBAae CTaH BHIBYYaEMBIX MBITAHHSAY, a
yce 3ama3bI9anbls 3 JITapaTyPHBIX 1 iHIIBIX KPBIHII] TPAPITHIYHBIA 1 METaJaIariuHbIs
MajiaXXd HH1 1 KaHIPIIBI CyIpaBaKaroIa CriachliIkaMi Ha iX ayTapay.
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The object of research is the information technologies in the marketing and
commercial activities of the enterprise.

Subject of research is the theoretical and practical aspects of the analysis and
evaluation of information technologies in the marketing and commercial activities
of an enterprise.

The purpose of the work is to conduct a deep analysis and evaluation of the use of
information technologies in the marketing and commercial activities of the company
«AmegaTrend»; the introduction of modern information technologies to improve
sales efficiency.

In the process of work the theoretical foundations of the use of information
technologies, their impact on the development of small and medium enterprises,
analyzed the organizational and economic characteristics of the enterprise, the
analysis and evaluation of the use of information technology, it identifies directions
of perfection of information technologies, the methods of promoting goods and
services on the Internet with the help of modern information technology and digital
marketing, an assessment of the economic efficiency of the proposed measures after
the introduction of modern information technologies is given.

The area of possible practical application is recommendations for improving the use
of information technologies and digital marketing tools.

The author of the work confirms that the analytical and calculated material presented
in it correctly and objectively reflects the state of the studied question, and all the
theoretical and methodological provisions and concepts borrowed from literature
and other sources are accompanied by references to their authors.



