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O0beKT Hmccjien0BaHus — OU3HEC-TPOLECCHl MAPKETHUHIOBON JEATEIHLHOCTH
KOMnaHuu MUHCKOH I'T kommanum "Avest”.

IIpeameT wMccaeAOBAHMA — HWHCTPYMEHTHl HHTEPHET-MAPKETUHIA 110
PUBJIEYEHUIO KJIMEHTOB.

Heap auniaOMHOM pad0Thl — COBEPIIEHCTBOBAHME OW3HEC-TIPOIIECCOB
MApKETHUHTOBOM AeATeNpHOCTH KOMmaHuu "Avest" nis npusneuyeHus kaneHtoB UT —
KOMITAHUH.

Meroabsl uccaeaoBaHusi: cO0p (PaKTOB, METONBI AHANM3A W CHHTE3A,
IPYIIUPOBKU U BEIOOPKA, CPABHEHUS U JPYTHUE SKOHOMHUKO-CTATUCTUYECKUE METO/IBI.

HpaKTI/I‘IECKaH SHAYUMOCTD PE3YJbTATOB UCCJIAEAOBAHUA:

e [loctpoensl HOBbIE MOzENH t0 be Ou3HEC-TPOIIECCOB MAPKETHHIOBO
nestensHOcTd: "E-mail — pacceuika”, "Pexnama B SAupexc. Jupekt" u
"TIocTpOeHue napTHEPCKO ceTu".

e bruta pazpadorana cucrema nokaszarenei bI1 MmapkeTuHroBOi
NeSTEeNpHOCTH KOMManuu ' Avest".

o [IpoBenen anamu3 MOKA3aTENEH OM3HEC-TIPOIIECCOB I MOIEIEN as IS u
to be, KOTOpEIit MPOIEMOHCTPUPOBAT POCT KOHBEPCHH MPOIAK.

e bBbUI0 peai0keH0 BHECTH U3MEHEHHUS B OPraHU3AMOHHYIO CTPYKTYPY
KOMIIAHUM — BKIIFOYEHHUE B CTPYKTYPY OTJEJIa MAPKETHUHTA.

e PaccunTan "KOHOMHYECKHU IPGHEKT OT BKIIOUEHHS B CTPYKTYPY OTIEA
MapKETHHTA.

e bpumn BBIOpAaHBI W  HACTPOEHBI HMHCTPYMEHTHI  MApKETHHTOBOM
NEATENIbHOCTH  OW3HEC-TIpOIeccOB  KOMmanuu  "Avest” ¢ 1ensro
npuBieyeHUs KIMeHTOB UT — kOMnanuu

ABTOp pabOThl TOATBEPKAAET, 4YTO TPUBEJEHHBIA B HEH pPACUETHO-
AHATUTUYECKUN MAaTepuaa TMpPaBUIBHO U OOBEKTUBHO OTPAKAET COCTOSTHUE
HCCIIeIyeMOrO0 mpoIecca.
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A0'ekT faaciaenaBaHHsA - OI3HEC-TIpalPChl MapKEThIHTaBail JA3eHHaAcll KaMIaHii
miHckail IT kamnanii "Avest".

IIpaameT nacjiefaBaHHA - THCTPYMEHTHI IHTIPHAT-MAPKETBHIHTY Ma MPBIISTHEHHIO
KIIICHTAY.

MbTa ablIVIOMHAal mpanbl - yaackaHajeHHe Oi3Hec-mpaipcay MapKeThIHTaBa
n3eriHacil kamnanii "Avest" ms npeiusgrHeHHs kiaientay 1T - kammanii.

Metaabl gaciaegaBaHHs: 300p (daxrtay, MeTanbl aHamizy 1 CIHTI3Yy, TPYNOYKi i
BbIOApKa, MapayHaHH] 1 1HIIBIS YKAHOMIKA-CTATBICTBIYHBIS META/IbI.

IIpakThIYHas 3HAYHACHH BBIHIKAY JacIeJaBaAHHS:

[TaGynaBanbl HOBBIS MaJIdJIl to be 6i3Hec-mparpcay MapKeThIHTaBal A3€MHACIII:
"E-mail - paccpuika", "Paknama ¥ SImakc. Jpipakt" 1 "TlabynoBa mapTaépckait
ceTki".

beita pacmparaBana cictomMa makazubikay bBII mapkereiHraBail m3edHaciii
kammanii "Avest".

[TpaBen3eHbl aHa3 Maka3yblkay Oi3HEC-Mpardcay sl Maadiay as is 1 to be,
KOTOPBIN TIPOAEMOHCTPUPOBa PocT KOHBEPCHH MPOJIAXK.

brinmo mpamanaBana YHecIi 3MEHBI ¥ apraHizallbliiHyI0 CTPYKTYypYy KamImaHii -
BKJIIOUCHHE Y CTPYKTYPY OT/Ie]a MapKETUHTA.

Pazmiupiip  9kaHaMiuHBl A(EKT ajJ YKIOUIHHSA VY CTPYKTypy ajaja3ena
MapKETBIHTY.

breuti BIOpaHbI 1 HACTPOEHBI 1THCTPYMEHTHI MapKeThIHTaBail a3eiHacIli Oi3Hec-
nparmpcay kammanii "Avest" 3 MaTail npsingraenns kirientay [T — kammnanii

A¥yTap mparlpl manuBspKae, 4To MPUBEICHHBIN ¥ HEH pa3imiKoBa-aHATITHIYHBI
MaTAPHIST MPaBiIbHA 1 a0'€KTHIYHA aITIOCTPOYBAE CTaH JOCIIEIHATA TIPAIACY.



Thesis: 62 pages, 43 figues, 8 charts, 25 resources.

“Avest” company, “Economy-Expert”, Advertisement, Internet Marketing, Business
Processes, Efficiency, ESPUTNIK.

Subject of Thesis: business processes of marketing activity on example of Minsk IT
company “Avest”; internet marketing tools as a strategy for consumers’ attraction.
Purpose of Thesis: improvement of business processes of marketing activity for
acquiring consumers to “Avest” company.

Methods of research: fact-finding; methods of analysis and synthesis; grouping,
sampling, review and other economical and statistical methods.

Practical significance of Thesis:

e Building new models “to be” of business processes of the marketing activities: “E-
mail distribution”, “Advertising in Yandex. Direct”, “Partnership network”.

e Developing system of indicators BP of the company’s marketing activities.

e Analysis of indicators of the business processes for models “as™, “is”, “to be” which
demonstrated increase of sales production.

e Amendment the organizational structure of the company through the integration into
the marketing department.

e Customizing company’s tools of marketing activity of business processes in order to
attract consumers.

The author of the research confirms that analytical material accurately and objectively
reflects the subject of the thesis; provided theoretical and methodological guidance and
conceptions are presented with the references to the authors.



