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Junnomuas padota: 69 c.,13 puc., 8 Tadi., 31 UCTOYHUKOB.

BEB-CAWT, SWOT-AHAJIN3, WHTEPHET-MAPKETUHI, BU3HEC
MOJEJIb KAHBAC, JIEPEBO ILEJIEM, JEPEBO IIPOBJIEM, JIOI'MKO-
CTPYKTYPHASI MATPULIA, KOPIIOPATUBHbBIN CAUT, BEB-JU3ANH

[enp nccneaoBaHus: UCIONB30BAHUE CATA JIs MPOABUKEHUSI KOMIIAHUH B CETH
Ha nipuMepe YII «Cnennedrenpudop.

OOBEKT  HCCIENOBAaHUA:  PEMOHTHO-TOPTOBOTO  YAaCTHOTO  YHUTApHOTO
npeanpusatus «CrieniHedTernpuoop.

[IpenqMeT wucciienoBaHuA: KOPIIOPATUBHBIA CAaWT KOMIIAHWM, KaK CpPEACTBO
COBEPILIEHCTBOBAHMS MAPKETUHTOBOM JESATEIBHOCTH.

Metoasl uccienoBaHus: JJOTUKO-CTPYKTYpHbIA aHanu3, SWOT-ananu3, 6uszHec-
mozenb KanBac, Texunueckass KOHIEIIUS.

HccnenoBanusi U pa3pabOTKU: HA OCHOBE M3YUYEHHUS TEOPETUUYECKUX BOIPOCOB
UCIIOJIb30BaHUs BeO-caiTa Juisi NPOABUKEHUSI KOMIIAHUH B CETH OIPEEICHbl OCHOBHbBIE
LEJIU, MEPONPUATHS, TEXHOJOTUHU, MPOBEJAEH aHAIU3 JeATEIbHOCTH KoMmanuu YII
«Cnennedrenpudop», OlIEHKA OXHUAAaeMOro pesyibrara. [IpemnoxkeHo u 060CHOBaHO
CO3JaHME W WCIOJb30BaHUE BeO-caiiTa Il COBEPIICHCTBOBAHUS MAapKETHHTOBOM
NS TEIBHOCTH.

O6sacTh BOBMOXHOTO MPUMEHEHUS: JJI PeKJIaMbl U CObITA MPOAYKIIMH, TOBAPOB
u ycnyr YII «Cnennedrenpudop.

TeXHUKO-3KOHOMHUYECKAs, COIMAIbHAS 3HAYUMOCTD: CO3/IaHNE JOTOJTHUTEIIHHOTO
peKIIaMHO-MH(GOPMAIIMOHHOTO KaHajia, 00JIerYeHIe KOMMYHHUKAITUH C JICHCTBYIOIIIMMH U
MOTCHITUATBHBIMHA TIApTHEpaMH, (POPMHUPOBAHUE TIOJOKHUTEILHOTO MMHKa KOMITAHUN
KaK TPEANPHUATHS, UCITOIB3YIOIIETO COBPEMEHHBIC TEXHOJIOTHH.

ABTOp pabOTHl TOATBEPXKIAET, YTO TPHBEACHHBIA B HEW pacyeTHO-
AHATMTHYECKUN  MaTepuaJl TMPaBHJIbHO M OOBEKTHBHO OTpPaXaeT COCTOSHUE
HCCIICAYyEeMOTo TIpollecca, a BCE 3aWMMCTBOBAaHHBIC W3 JIMTEPATYypHBIX W APYTHX
HMCTOYHHKOB COIPOBOXKIAFOTCS CChIJIKAMH HAa UX aBTOPOB.



Jermmomuas mparna: 69 c., 13 main., 8 ta6im., 31 KpeIHIIIHL.

BDOB-CAMT, SWOT-AHAJII3, IHTOPHAT-MAPKETHIHT, BI3HAC
MAJI3JIb KAHBAC, IPOBA MDTAY, IPOBA IIPABJIEM, JIOT'IKA -
CTPYKTYPHASI MATPBILIA, KAPITAPATBIVHBI CAWT, BOB-JbI3ANH

MbTa nacienaBaHHA: BBIKAPBICTAHHE CalTa JJIs IPAcOyBAaHHS KaMIlaHii ¥ CeTKI
Ha npeikianze YII «Cnennadgranpsioopy.

AG'ekT JacienaBaHHS: paMOHTHa-TaHIJIEBara MpbIBaTHara VyHiTapHara
npaanpsieMcTBa «CrenHadTanpsioop.

[Ipanmer pgacnepaBaHHs: KapmapaThIyHBI CaWT KaMmadHil, SK CpOJaK
YynackaHalleHHS! MapKeTbIHTaBail J3eiHacI.

Metanpl pacinefaBaHHs: JIOTiKa-CTPYKTypHBI aHami3, SWOT-anani3, 6i3Hec-
Maapis KanBac, TOXHIYHAS] KQHIIDIILBIS.

JlacnegaBaHH1 1 pacHpalioyKi: HA aCHOBE BBIBYUIHHS TIAPITHIYHBIX MBbITAHHSY
BbIKapbICTaHHS BY0-caiiTa Jyisl MpacoyBaHHS KaMIlaH1l ¥ CETIbl BbI3HAYaHbl ACHOYHBIS
MATBI, MEPANpPBIEMCTBBI, TIXHAJIOT1l, MPaBEA3CHBI aHai3 JA3eiHacii kammanii YII
«Cnennadranpeibop», arnpPHKa YakaHara BbIHIKY. [IpamanaBana 1 alrpyHTaBaHa
CTBap3HHE 1 BBIKApbICTAHHE BHIO-caliTa i1 YJacKaHAJICHHS MapKeThIHTaBai
I3eiHacli.

Bo6nacis MarysiMara mpbeIMSSHEHHST: JIJIS1 PAKIIAMBI 1 30BITY TPaIyKIIbIl, TaBapay
1 maciyr YII «Cneunadranpsioopy.

ToxHika-skaHaMiyHas, calblsUIbHAs 3HAYHACLL: CTBApAHHE JagaTKOBara
paKIamMHa-iHGapMmalnpliiHara KaHajga, NDalérky KaMyHIKamblli 3 J3CH0YbIMI 1
AT HLBLUIBHBIMI  TTApTHEpPaMi, (QapMipaBaHHE CTaHOyuyara IMUIKYy KammaHil sk
IPaJIPbHIEMCTBBI, SIKI BBIKAPBICTOYBAE Cy4aCHBIS TIXHAJIOTII.

A¥Tap mpaubl mauBsip/pkae, IITO TMPBIBEA3CHbI ¥ €H pasiikoBa-aHAIIThIUHBI
MaTAPBIST TIpaBiibHA 1 a0'eKThIYHA a/UTFOCTPOYBae CTaH JOCieHara mpaiacy, a yce
3ara3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHIL CYIIpaBa/Karolilla crlachbuikaMi Ha 1X

ayrapay.



Thesis: 69 pages, 13 fig., 8 tab., 31 sources.

WEB SITE, SWOT ANALYSIS, INTERNET MARKETING, BUSINESS
MODEL CANVAS, TREE OF GOALS, TREE OF PROBLEMS, LOGIC
STRUCTURAL MATRIX, CORPORATE WEB SITE, WEB DESIGN

The purpose of the study: using the site to promote a company on the network
using the example of Spetsneftepribor.

Object of study: repair and trade private unitary enterprise Spetsneftepribor.
Subject of research: the corporate website of the company, as a means of improving
marketing activities.

Research methods: logical and structural analysis, SWOT analysis, Canvas
business model, technical concept.

Research and development: based on the study of theoretical issues of using a
website to promote a company on the network, the main goals, events, technologies are
determined, an analysis of the activities of Spetsneftepribor is carried out, and an
assessment of the expected result is carried out. The creation and use of a website to
improve marketing activities is proposed and justified

Scope of possible application: for advertising and marketing of Spetsneftepribor
products, goods and services.

Technical and economic, social significance: creating an additional advertising
and information channel, facilitating communication with existing and potential
partners, creating a positive image of the company as an enterprise using modern
technologies.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by links to their
authors.



