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BEB-TEXHOJIOI'MH, MAPKETHHI'OBASI HEATEJIBHOCTD,
VYIIPABJIEHUE IT-ITPOEKTAMMU, ITPOABUXXEHUE, BEB-CAUT

OO0beKkT HCCIeA0BAHMSA: MAPKETUHIOBAs JEATEIBbHOCTh OHJIAWH-Mara3uHa
TI03/IPaBUTEIBHBIX OTKPBITOK HOBOTO (hopmaTa boomka.store.

IIpeamer  ucciaenoBaHMsi:  BEO-TEXHOJOIMM  KaK  MHCTPYMEHTHI
aBTOMATU3allUd  MApKETUHIOBOW  JIESITEIbBHOCTM KOMIIAHUHM, Ha IpUMeEpe
YIPABJICHUS MapKETUHTOBBIMH Ou3Hec-TpoleccaMu OHJIaiH-MarazuHa
boomka.store.

Ieap padorbl: NPOBECTM aHAIM3 U HCIIOJIB30BATH BO3MOYKHOCTH BEO-
TEXHOJIOTHH JUUI1 aBTOMATU3allMM MapKETUHIOBOW EATEIbHOCTH OHJIAiH-Mara3uHa
boomka.store, ¢ 1enBI0 TOBBINICHHS KOHKYPEHTOCIIOCOOHOCTH Ha PBIHKE
MO3PABUTEIBHBIX TOBAPOB.

Metoabl  ucciieqoOBaHMs:  OOIICHAy4YHbIE  METOJBl  HCCIEIOBAaHUM:
JUAJIEKTUYECKHUE, CUCTEMHBIE, AHATUTUYECKHUE, CTATUCTUYECKHE.

B pabote wucnosb3oBaHbl Yy4yeOHBbIE MaTepuaidbl MO yrpaBieHuto |T-
pOeKTaMu, THPOPMALIMOHHBIM TEXHOJIOTUSAM U CUCTEMaM, UHTEPHET-MapKETUHTY,
Web-mu3aliny wu  koMmbloTepHOW rpaduke, a Takke JaHHbIe OOBEKTa
WCCJIEIOBAHUS M COOCTBEHHBIE pa3pabOTKH aBTOPA.

HccaenoBanusi m pa3padOTKH: HU3Y4YEHBl COBPEMEHHBIE HHCTPYMEHTHI
WHTEPHET-MAPKETUHIA, HCIOJIb3YIOIIMECS U1 aBTOMAaTH3alUUd MapKETUHIOBON
JESTEIIbHOCTH KOMIaHUH; MPOaHAIU3UPOBAH OOBEKT aBTOMATH3ALMM; HPOBEICH
SWOT-ananu3 1 MapKETHHTOBBI aHAJIW3 KOMITAHWH; TPOBEACHO TIAHUPOBAHNE
110 BHEJIPEHUIO caiiTa KOMIIAHWU U ONTHUMH3ALUU UCIOJIb30BAHMS BEO-TEXHOJIOTUI
JUTSl aBTOMAaTU3allui MAapKETUHTOBOU J1EATETbHOCTH.

ABTOp pabOThl TOATBEPKIAET, 4YTO TMPHUBEAEHHBIA B HEH pacyeTHO-
aHAJIMTUYECKUIT MaTepuan MpPaBUIBHO M OOBEKTUBHO OTPaXXaeT COCTOSHUE
HCCJIEAYEMOTO IIpoLiecca, a BCE 3aMMCTBOBAHHBIE U3 UCTOYHUKOB TEOPETUUYECKUE U
METO/I0JIOTUYECKHE TTOJIOKEHUS U KOHUEIIUN COMPOBOXKIAKOTCS CChUIKAMHU Ha MX
aBTOPOB.



Heimnomuas npana: 50 c., 11 tabin., 17 man., 25 KpbIHILbL.

BDOB-TOXHAJIOTTI, MAPKETBIHTABAS J3EMHACIIb, KIPABAHHE
IT-ITIPAEKTAMI, [IPACOVBAHHE, BOB-CAUT

AO'eKT JacjelaBaHHs: MapKeThIHTaBas J3€HHACUb aHJAHH-KpaMbl
BIHIIIABAJILHBIX MAIITOBAaK HOBara apmaty boomka.store.

IIpaamer gaciegaBaHHsi: BYO-TIXHAJIOTI SK IHCTPYMEHTBI ayTaMaThI3aIlbli
MapKETUHIOBOM J3eiHacIll KaMIlaHil, Ha MPBIKJIag3e KipaBaHHS MapKEThIHTaBBbIMI
O13Hec-Tpaicami annaiH-kpambl boomka.store.

MbTa mnpambl: MpaBecill aHali3 1 BBIKAPHICTOYBAIlb MardybIMaciili B30-
TOXHAJIOTIM IS  ayTamaThi3allbll MapKETUHTOBOM J3€MHACIll OHJIAWH-KPaMbl
boomka.store, 3 M3Tail MaBBINIPHHSA KaHKYPAHTA3J0JbHACII HAa PBIHKY
BIHIIIABAJILHBIX TaBapay.

Meraabl fgacijiefaBaHHSI: aryJIbHAaHABYKOBBISI METAJbl J1aClICIaBAHHAY:
JBISUTCKTBIYHBIS, CICTIMHBIS, aHATITBIYHBIS, CTATHICTHIYHBIS.

VY mpaimbl BBIKAPBICTAHBIS HABYYAJIbHBIS MaTAPBIIBI TMa KipaBanHi [T-
npaekTaMi, 1H(papMalbliHBIX TAXHAJIOTISIX 1 CICTAMAX, IHTAPHAIT-MAPKETHIHTY,
Web-np3aitHe 1 KOMIBIOTEpHOH rpadilbl, a Takcama Jaa3¢Hbls al'eKTa
JacieaBaHHs 1 YIacHbBISI paciparioyki aytapa.

JlacjenaBaHHi i pacnmpamoyki: BbIBY4aHbl CY4YacHbI 1HCTPYMEHTHI
IHTOPHAIT-MAPKETHIHTY,  fKiS  BBIKAPBICTOYBAIOIA  JUIsI  ayTaMmaTbhl3albli
MapKEeTUHTOBOW J3eWHACIll KaMIlaHil, TpaaHai3aBaHbl a0'e€KT ayTaMaTblI3allbli;
npaBea3enbl SWOT-aHanmi3 1 MapKeTHHTOBBIM aHaji3 KamIaHil; MpaBei3eHa
IJIaHaBaHHE Ma YKapaHEHH! caiiTa KammaHil 1 anThIMi3allbli BIKAPBICTAHHS BH0-
TIXHAJIOTIH JIJIs1 ayTaMaThI3allbli MAPKETUHTOBOM J13eHHACIII.

AyTap mpaubl DauBApAKae, IITO MPUBEAEHHBIM Yy HEH pacdyeTHO-
aHAJTUTUYECKUH MaTAPhIsUT  TpaBUIbHA 1 a0'eKThIYHA aJJIIOCTpOyBae CTaH
JoclieTHAara Tpaidcy, a Yce 3amas3blyaHblss 3 KPBIHII]  TIApITHIYHBIA 1
MeTaajlariyHblsd TajlaXkdHHI 1 KaHIPIMIBI CylpaBapKaroIia CracklikaMi Ha iX

ayrapay.
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WEB TECHNOLOGIES, MARKETING ACTIVITIES, IT PROJECT
MANAGEMENT, PROMOTION, WEBSITE

Object of research: marketing activities of the online store of greeting cards
in the new boomka.store format.

Research subject: web technologies as tools for automating the marketing
activities of a company, using the example of managing marketing business
processes of the online store boomka.store.

Purpose of work: to analyze and use the capabilities of web technologies to
automate the marketing activities of the online store boomka.store, in order to
increase competitiveness in the market for greeting products.

Research methods: general scientific research methods: dialectical,
systemic, analytical, statistical.

The study used educational materials on managing IT projects, information
technologies and systems, Internet marketing, Web design and computer graphics,
as well as data from the research object and the author's own developments.

Research and development: modern Internet marketing tools that are used
to automate the marketing activities of the company have been studied; analyzed
automation object; conducted SWOT analysis and marketing analysis of the
company; planning was carried out to introduce the company’s website and
optimize the use of web technologies to automate marketing activities.

The author of the work confirms that the “calculation and analytical”
material presented in it correctly and objectively reflects the state of the process
under study, and all theoretical and methodological positions and concepts
borrowed from sources are accompanied by references to their authors.



