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Jumnomuas padora: 73c., 25puc., 71abn., 1 SUCTOYHUKOB.

OO0OBeKT  HCCIEOOBaHUSI —  KOMIIAHHUA 000 «Cet  ILTIOCY,
CTIEIUATU3UPYIOIINICS Ha MPEIOCTaBICHUH YCITyT (UKCUPOBAHHOMW CBSI3M YaCTHBIM
KJIMEHTAaM.

[IpeameT uccienoBanus —pa3paboTKa MPOTOTHUIIA TIPHIIOKEHUS At SMmart tv.

Henp aumiaomMHOM pabOThl —aHAJIM3 BO3MOXHOCTEH TEXHOJOTHH SMart tv u
pa3paboTKa MPOTOTHITA PUIIOKCHHSI JIJIT KOMITAHUH B Chepe OKa3aHMsI YCIYT CBS3H.

MeToapl HccleqoBaHusA: cOOp M CTPYKTYPUPOBAaHHE MH(POPMAIIHH, METOIbI
aHaJln3a U CUHTE3a, CPABHEHUS U IPYTHE SKOHOMHUKO-CTATUCTHICCKHE METOIBI.

Pe3ynbTarhl Mcciea0BaHus: PAaCCMOTPEHBI M MPOAHATU3UPOBAHBI OCHOBHBIC
BO3MOXKHOCTH TEXHOJOTMH SMmart tv; ommcaHa oOpraHM3alMOHHO-3KOHOMUYECKAs
XapaKTePUCTHKA U TIPOBEACH aHaN3 (PMHAHCOBOU JACITEILHOCTH KOMITaHUU «CeTH
TUTFOCY»; pa3pab0TaH MHTCPAKTUBHBIN MIPOTOTUI MPUIIOKEHUS SMart tv; mpoBeaeHBI
MapKETHUHTOBBIC MCCJICIOBAHUS; HAMEUYCHBI IIyTH U MEPCICKTUBHBIC HAIIPABJICHUS
pPa3BUTHS KOMIIAHUU.

[TpakTHyeckass 3HAYMMOCTh: pa3pabOTKa MPHIIOKECHUS MO3BOJIUT KOMITAHUU
000 «Cetu mmroc» d3KOHOMUYECKH 3(HEKTUBHO Pa3BUBATHCS 32 CUET PACIIUPEHUS
reorpaduy MOJb30BaTENICH, MOBBICUTh UMUK KOMIIAHUH, €€ Y3HaBaeMOCTb, YTO
MO3BOJIUT YJIEPKATh CYIICCTBYIOIINX MMOJIb30BaTENICH U MPUBJICUb HOBBIX.

ABTOp pabOThl TOATBEP)KIACT, 4YTO IPUBEICHHBIH B HEH pacyeTHO-
aHAJIMTUYECKUI MaTepuan TMPaBHILHO M OOBEKTUBHO OTPakaeT COCTOSHUE
UCCJICTyeMBIX TIPOIIECCOB, BCE 3aMMCTBOBAHHBIN M3 UCTOYHUKOB TEOPETUICCKUE U
METOJMYCCKHE TIOJOKCHHSI M KOHIICIIIUH COIPOBOXKIAIOTCSA CChUIKAMH Ha HMX

aBTOPOB.



Heimmomnas npara: 73C., 25mai., 7tadmn., 1 SkpbiH.

AG'exT nacnenaBanHs - Kammaniss TAA "Certi umrocy, iK1 CTIeTbIsITI3yela Ha
npajacTayieHH1 naciayr (ikcaBaHail CyBs31 MPbIBATHBIM KJII€HTaM.

[IpaameT nacnenaBaHHs -pa3pabOTKa MpaTaThilia MPBIKJIAaHH U smart tv.

MbTa nbIIUIOMHANM Tpalbl -aHalIM3 MardbiMacily TIXHauorii smart tv i
pacrpaiioyka mpaTtaThilia OpbIKJIaJaHHs I KammaHii ¥ cepbl akazaHHS Maciyr
CYBsI31.

Mertanpl nacinefaBaHHs: 300p 1 CTpyKTypaBaHHE iH(apMalibll, MeTaabl
aHai3y 1 CIHTA3Y, MapayHaHHI 1 1HIITBIS YKAHOMIKA-CTaThICTHIYHBIS METAIbI.

BreiHiKi  gacienaBaHHS:  pasrieKaHbl 1 TpaaHaji3aBaHbl ACHOYHBIS
MargeiMaciil TIXHajJorii smart tv; amicaHa apraHizallbliiHa-dPKaHaMidHas
XapaKTapbICThIKa 1 MpaBeA3eHbl aHai3 (iHaHcaBall a3edHacii kammanii "Certi
IUTIOCY»;  paclpaliaBaHbl IHT3PAKTBIYHbl MPATAThII MpBIKIaAaHHS smart tv;
IpaBe3¢Hbl MApKETHIHTABbIS JlacjcaaBaHHl; HaMeYaHbl IUIAX1 1 MTEPCIEKTHIYHBIS
KIpYHKI pa3BIIIsd KaMIaHii.

[IpakThiuHasi 3HAYHACIIb: paclpaloyka MPbIKIaIaHHs Ja3BOJIIb KaMmraHil
TAA «Ceti mmoc» skaHamiyHa S(EKThIYHA pa3BiBalila 3a KOIIT MAIIbIPIHHS
rearpadii KapbiCTalbHIKay, MaBbICILb IMIJK KaMIlaHll, s€ Ma3HaBaJbHACLb, IITO
Ja3BOJIILb YTPbIMAIlh ICHBIX KapbICTAIbHIKAY 1 IPBIUATHYIb HOBBIX.

A¥Tap mparpl manBspKae, MTo MPLIBEA3EHBI § €l pa3iikoBa-aHaTITHIYHbI
MaTaIpPBISIT MpaBlIbHA 1 a0'€KThIYHA aJTIOCTPOYBae CTaH JacjieIubIX Iparpcay, ycé
3amas3bplyaHbl 3 KPBIHII TAAPITHIYHBISL 1 METAIbIYHBIA IMAJIAKOHHI 1 KaHIDIIIBI

CyTmpaBa/KaroIlia cuachblikaMmi Ha iX ayTapay.



Thesis: 73s., 25fig., 7tabl., 15 sources.

The object of study is the LLC Network Plus, specializing in the provision of
fixed-line telephony services to private clients.

The subject of the study is the development of a prototype application for
smart tv.

The purpose of the thesis is to analyze the capabilities of smart tv technology
and develop a prototype application for the company in the field of communication
services.

Research methods: collecting and structuring information, analysis and
synthesis methods, comparisons and other economic and statistical methods.

Research results: the main features of smart tv technology are reviewed and
analyzed; The organizational and economic characteristics are described and the
financial activity of the Network Plus company is analyzed; developed an interactive
prototype of smart tv application; market research conducted; ways and perspective
directions of the company’s development are outlined.

Practical significance: the development of the application will allow the
company Seti Plus to develop economically efficiently by expanding the geography
of users, increase the image of the company, its recognition, which will keep existing
users and attract new ones.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the processes under
study, all theoretical and methodological positions and concepts borrowed from

sources are accompanied by references to their authors.



