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MAPKETHUHI', KOHUEIIIMA, MAPKETHUHI'OBAA KOHLEIILNA,
VIIPABJIEHUE ITPEAITPUATUEM, PEKIIAMA, CBbIT

O0bekTOM  HCCIEI0BAHMA  SBIIIOTCS  CYOBEKTHl  XO3SICTBOBaHUSA
pa3nnuHbIX GOPM COOCTBEHHOCTH.

IIpeamMeTroM HcCCIeIOBAHUSA SBISIETCA COBOKYIHOCTh B3aUMOCBSA3EH H
B3aMMOOTHOIICHUN MEXy CyOBEKTaMU XO3SHWCTBOBAHUS IO MOBOAY pa3paboTKu
MapKETUHIOBBIX KOHUEMINUNA OpraHUu3aLHHy.

Ieap AUNJIOMHON padOTHI: HA OCHOBAHUHM TEOPETUYECKUX HMCCIENOBaHUU
paccMaTpuBaeMoOM MpoOJIeMbl, aHAIW3a TEHJCHIMN €€ pa3BUTUS O0O0OCHOBATH
OCHOBHBIE HAIIPaBJIEHUS T10 MOBBIMIEHUIO YPOBHS 3()(HEKTUBHOCTH MApKETUHTOBOM
KOHLIETILIUYA OpTaHU3aI1H.

Metoabl WccJIeJOBAHUA: CPABHEHUE, METOJA TPYNIHUPOBOK, METOA
K03((PUIIMEHTOB, METOABI HATJIATHOTO OTOOpakeHUs MH(popManuu (TabJIMYHBIA 1
rpau4ecKkuii METOMIbl) U JIp.

UccaenoBanusi u pa3padoTku: B Iporecce padoTbl U3yYEHbl TEOPETUKO-
METO/JO0JOTUYECKHE OCHOBBI  ()OPMHUPOBAHUS  MAPKETUHIOBOW  KOHUEMUUU
OpraHu3allid M €€ CYLIHOCTHOTO COJIepKaHMsl; IMPOBEAECH aHaIU3 TEHISCHUUN
pa3BUTHS MAapKETUHIOBOM KOHUENIMUM Ha COBPEMEHHOM SKOHOMHUYECKHX
OTHOUIEHWI; TPOBEIECHA OLEHKAa YPOBHS UCIOJIb30BAaHUS MAapKETUHIOBOU
KOHLICTILIMA OpPraHu3alliy; BbISIBIIEHBI OCHOBHBIE HANpPaBJICHUS MO IMOBBILIEHUIO
YpOBHSI 3P PEKTUBHOCTH MAPKETUHIOBOM KOHIIENIIUN OPraHU3allUu.

ObsacTp BO3MOKHOIO (PAKTHYECKOI0 NPHUMEHEHMS: IPEIIOKECHHbBIC
MEPOTPUATHS C HEKOTOPOM KOHKPETU3aluel MOTYT ObITh HCIOJIb30BaHbI B paboTe
0eJIopyCCKUX MPEANPUITHIA.

B  pesynbrare  OpOBENEHHOIO  HUCCIEIOBAaHUS  OMNPENEICHBbl  MYTH
COBEPILIEHCTBOBAHUS pa3pabOTKM KOMMYHUKAILIMOHHON CTPATETUH.

ABTOp pPabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTHUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
UCCJIEYyEMOT0 Mpoliecca, a BCE 3aMMCTBOBAaHHBIE M3 JUTEPATYPHBIX M APYTHX
MCTOYHUKOB TEOPETUYECKUE, METOIO0JIOTHYECKNEe U METOAMYECKHE KOHUEHIUU U
MOJIOKEHUS COTIPOBOXK/IAOTCS CChLIIKAMH HA UX aBTOPOB.
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MARKETING, CONCEPT, MARKETING CONCEPT, ENTERPRISE
MANAGEMENT, ADVERTISING, SALES

The object of the research is economic entities of various forms of
ownership.

The subject of the study is a set of relationships and relationships between
business entities regarding the development of marketing concepts of the
organization.

The purpose of the thesis: on the basis of theoretical research of the
problem under consideration, analysis of trends in its development, to justify the
main directions for improving the effectiveness of the marketing concept of the
organization.

Research methods: comparison, grouping method, coefficient method,
methods of visual display of information (tabular and graphical methods), etc.

Research and development: in the process it studies theoretical and
methodological foundations of the formation of the marketing concept of the
organization and its ontological content; the analysis of tendencies of development
of marketing concepts in modern economic relations; assessed the level of use of
the marketing concept of the organization; identified key areas to improve the level
of efficiency of the marketing concept of the organization.

Scope of possible actual application: the proposed measures with some
concretization can be used in the work of Belarusian enterprises.

As a result of the research, the ways of improving the development of
communication strategy are determined.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodical concepts and provisions
borrowed from literary and other sources are accompanied by references to their
authors.



