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Juniomuas pabora: 62 c., 7 puc., 17 tab., 45 UCTOYHUKOB, 6 TIPHIL.

UMUK, KOPIIOPATUBHBIMA WMMJK, PEIIYTALUS, OFBPA3,
OOPMHNPOBAHUE, BHEIIHAA CPEJA, IIOTPEBUTEJIb, PEKJIAMA,
CAUT, UHTEPHET, PABBUTHUE

OOBEKT UCCIIEIOBAHUS: UMUK OpTaHU3AIIHH.

[Ipenmer uccnenoanus: GopmupoBanre uMumKa 3AO «ATIaHTY.

Lenp uccnenoBaHus: pa3pabOTKa MPEIIOKEHHI MO COBEPIICHCTBOBAHUIO
KopriopatuBHOro uMuka 3A0 «ATiaaHT».

Meroasl uccienoBaHus: OOIIEHAYYHbIE METOAbl (aHAJIW3, CHHTE3, METO]
CpaBHEHMS, aHAJIOTUH, 0000IIEeHHS ), SKOHOMHUKO-cTatucTraeckue, SWOT-ananus.

UccnenoBannsi u pa3pabOTKH: PACCMOTPEHBI TOHSATHE HUMHUIKA U €ro
CTPYKTYpa, Tporiecc GopMUpoBaHUS UMUJKA OpPTaHU3AINH, JaHa XapaKTEPUCTUKA
OpEANpUITUS U OLEHKa cyliecTByomero umumxka 3A0 «ATiaaHTy», TPEeAIOAKEHbI
NyTH CcOBeplIeHCTBOBaHUS UMHUIKAa 3A0 «ATIaHT» U pPaCCUUTAH OXHUIAAEMBIN
HKOHOMUYECKUH dPPEKT OT MPEITOKEHHBIX MEPOTIPUITHIA.

DONeMEeHThl HAy4YHOM HOBU3HBI: PEKOMEHAAIMKA IO COBEPIICHCTBOBAHUIO
UMUK TIPEATPUSITHUS.

O6nacTth Bo3MOxkHOT0 ipuMeHeHus: 3A0 «ATiaaHT».

TexHUKO-PKOHOMUYECKas, COIMaIbHasi 3HAYMMOCTb: MOBBIIICHUE HUMUKA
OPEANPUITUS TTO3BOJUT YBEIUYUTh 00BEMBI MPOAAK BBITYCKAEMOW MPOAYKIUH, a
TaKXe MO3BOJIUT MOJIYYUTh HOBBIE JIETTOBbIE KOHTAKTHI.

ABTOp pabOTBl TOATBEPKAAET, YTO MPUBEAEHHBII B HEW pacyeTHO-
AQHAJIUTUYECKUN MaTepuan TMpaBWIbHO U OOBEKTUBHO OTPAXKAE€T COCTOSIHUE
UCCJIEyeMOro Mpolecca, a BCE 3aUMCTBOBAHHBIC W3 JIMTEPATypHBIX U JIPYTrUX
HMCTOYHUKOB COMPOBOXIAIOTCS CChUIKAMU HAa UX aBTOPOB.



Thesis: 62 p., Figures 7, Table 17, 45 sources, 6 app.

IMAGE, CORPORATE IMAGE, REPUTATION, IMAGE, FORMING,
EXTERNAL ENVIRONMENT, CONSUMER, ADVERTISING, WEBSITE,
INTERNET, DEVELOPMENT.

Object of research: image of the organization.

Subject of research: formation of the image of JSC «Atlanty.

The purpose of the research: to develop proposals for improving the
corporate image of JSC ATLANT.

Research methods: general scientific methods (analysis, synthesis,
comparison method, analogies, generalizations), economic and statistical, SWOT
analysis.

Research and development: the concept of image and its structure, the
process of forming the image of the organization, the characteristics of the
enterprise and the assessment of the existing image of JSC «Atlanty are
considered, ways to improve the image of JSC «Atlant» are proposed, and the
expected economic effect of the proposed measures is calculated.

Elements of scientific novelty: recommendations for improving the
company's image.

The area of possible applications: JSC «Atlanty.

Technical, economic and social significance: improving the image of the
company will increase sales of products, as well as allow you to get new business
contacts.

The author of the work confirms that the calculation and analytical material
provided in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



JpimmomHas mparma: 62 crapoHak, 7 mamtoHkay, 17 Tabmim, 45 KpbiHiI, 6
JlajiaTkay.

IMIJTK, KAPITAPATBIYHBI IMIJDK, POIIYTAIIBIS, BOFBPA3,
®APMIPABAHHE, 3HEIIHS CEPAJIA, CIIAXBIBELL, POKJIAMA, CAWT,
[HTAPHAT, PA3BILILIE.

AO'eKT gacienaBaHHI: IMIJK apraHi3ailbli.

[IpanmernacnenaBanss:papmipaBante MKy 3AT «ATaanTy.

Mbsra  pmacienaBaHHS:  pacmpalioyka —IpamaHoy na — YAacKaHaJeHHI
kapnapatbryHara iMiky 3AT «ATinanTy.

Mertaabl gacienaBaHHs: aryJbHaHABYKOBbIS METajbl (aHAlI3, CIHTI3, METa]
napayHaHHs, aHAJIOT11, abaryIbHEHH ), SKaHOMIKa-cTaThICThIYHbI, SWOT-anais.

JlacnenaBaHHi 1 pacmpaloyki: pasrieikaHbl MaHsIIe IMIJKY 1 Sro
CTPYKTYypa, mpanpc ¢apMmipaBaHHs IMIJKY apraHizallbli, 1aJl3eHa XapaKTapbhICThIKa
IOpajanpbeleMCTBa 1 alPHKa IcHyrouara MKy 3AT «ATtinanT», npanaHaBaHbl HUIAX1
ynackananeHHs iIMIIKY 3AT «ATmanTy 1 pa3nidaHbl YaKaHbl SKaHAMI4HbI A(DEKT aj
npanaHaBaHbIX MEpPanpbIEMCTBAY.

DneMeHThl HaBYKOBai HaBI3HbI: p3KaMEHJAlbll Ma YJaCKaHAJIECHHI 1MIKY
IpaanpbleMCTBA.

Bo6nacup marusimara npeiMsiHeHHS: 3AT «ATaaHT».

ToxHika-dKkaHaAMIuHas, calblsUlbHAS 3HAYHACIIh: TMABBIIIPHHE  IMIJIKY
npaanpbpleMCTBA  Ja3BOMIIL MaBSUIIYBIL a0'éMbl Mpojaxkay BbITycKaeMmai
IpaayKIibll, a TaKCaMa Jacllb MardbIMaclb aTpbIMallb HOBBIS A3€1aBbIsl KAHTAKTHI.

A¥Tap mpaiibl manBsipKae, ITO TPBIBEA3CHBI Y €M pa3iTikoBa-aHATITHIYHBI
MaTAIPBISUT MpaBiIbHA 1 a0'€KThIYHA aNTFOCTPOYBAE CTaH J0CeHara mpamjcy, a Bce
3ama3bluaHbls 3 JITaApaTypHBIX 1 HIIBIX KPBIHIL CYNPaBaKAIOIa ClacbUIKaMi Ha
1X ayTapay.



