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Junomuas pabora: 66 c., 17 puc., 8 Tab., 51 ucrounuk, 5 mpu.

MAPKETHUHI'OBAA CTPATEI'UA, BUJABI MAPKETUHI'OBBIX CTPATE-
I'Mii, )KU3HEHHBIN [IUKJI TOBAPA, CTAJIMU XXU3HEHHOI'O ITUKJIA TO-
BAPA.

Lenp uccnenoBanus: UCCaeIOBaHUE )KU3HEHHOTO [IUKJIa ToBapa U GopMHUpOBa-
HUE MAapKETUHIOBOM CTPATErHH MPEAITPHUSITHS.

B pamkax 1ocTrkeHus: HOCTABICHHOM LIEIM aBTOPOM OBLIIM MOCTABJIEHBI CIEY-
IOIKE 3aa4u:

® U3Y4YUTh TEOPETUYECKHUE OCHOBBI JKU3HEHHOTO LIMKJIa TOBAPA U IOHITHUS MapKe-
TUHI'OBBIX CTPATETHH;
® [IPOBECTH aHAJIN3 KOHKYPEHTOB ISl BBISBIICHUS CPABHUTENIBHBIX XapaKTepH-

CTHK;

e chopmyIupoBaTh HAMPABICHUS YBEIMYECHHS )KU3HEHHOrO Lukia ToBapa OO0

«Actu Komnanmy;

® OIEHUTh YKOHOMHUYECKYIO 3P (HEKTUBHOCTH OT MPEITIOKEHHBIX MAPKETUHTOBBIX
ctpareruii OO0 «Actu Komnanm.

OOnekT uccnenoBanusi: ceeroanoanas gamna (Philips Essential).

[IpeameT uccnenoBanus: COBOKYIMHOCTh SKOHOMHYECKUX OTHOIIEHHI, 00yCIIOB-
JIMBAOIIUX YCIIOBUS U HATIPABJICHUS Pa3BUTHS JIMHEHKU TOBapa (CBETOIMOIHAS JIaMTIa
Philips Essential), kak hakTopa yBenrueHus ) KU3HEHHOTO IMKJIa TOBApa.

Mertonbl UCCeI0BaHUS: aHAIIN3, PACYETHO-aHATTUTHYECKUH.

HccnenoBanus U pa3pabOTKU: HA OCHOBE U3YUYEHHUS] TEOPETUUYECKUX BOMPOCOB
(GbopMHUpOBaHUS JKU3HEHHOTO IIMKJIA TOBapa OMpPEAENICHbI CYIIHOCTh, OCHOBHBIE BU/IbI,
COBPEMEHHBIE TEXHOJIOTUH, TOJIXO/IbI K OIIEHKE PE3YyIbTAaTOB €0 UCIOJIb30BaHMs, ITPO-
BEJICH aHAJIN3 U OLIEHKA ToproBoi mapku npegnaraecMon OO0 «Actu Komnanm.

OO6sacTb BO3MOKHOTO MPUMEHEHUS: MPAKTUYECKH B MPOABUKEHUU aCCOPTH-
MeHTa OO0 «Actu Kommanny.

ABTOp pabOThI MOATBEPKAAET, UTO MPUBEICHHBIN B HEMl pacueTHO-aHAJIUTHYE-
CKUW MaTepuas MpaBUIbHO U OOBEKTHUBHO OTPAXKAET COCTOSHHUE MCCIEAYEMOIO Mpo-
1ecca, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U IPYTUX UCTOYHUKOB COITPOBOXKIA-
I0TCSI CCHUIKAMU Ha UX aBTOPOB.



Thesis: 66 p., Figures 17, Table 8, 51 sources, 5 app.

MARKETING STRATEGY, TYPES OF MARKETING STRATEGIES, LIFE
CYCLE OF GOODS, STAGES OF LIFE CYCLE OF GOODS.

The purpose of this graduate work: research of the product life cycle and the
formation of the marketing strategy of the enterprise.

In order to achieve this goal, the author posed the following tasks:

e study the theoretical foundations of the product life cycle and the concepts of
marketing strategies;

e conduct an analysis of competitors to identify comparative characteristics;

e to formulate directions for increasing the product life cycle of LLC Asti Com-
pany;

e evaluate the economic efficiency of the proposed marketing strategies of LLC

Asti Company.

The research object: LED lamp (Philips Essential).

The subject: the totality of economic relations that determine the conditions and
directions for the development of the product line (Philips Essential LED lamp) as a
factor in increasing the product life cycle.

Research methods: analysis, settlement and analytical.

Research and development: based on the study of theoretical issues of the for-
mation of the product’s life cycle, the essence, basic types, modern technologies, ap-
proaches to assessing the results of its use are determined, the analysis and evaluation
of the brand name offered by Asti Company LLC are carried out.

Scope of possible application: practically in promoting the assortment of LLC
Asti Company.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors.



JlpimioMHast mpama: 66 craponak, 17 mamonkay, 8 TaOmin, 51 kpbiHin, 8
JlajiaTKay.

MAPKETBIHI"ABBIA CTPATOITI, BI/IbI MAPKETBIHI"ABBIA
CTPATOIII, XKBILIEBLI LILIKJI TABAPA, CTAJIBII XXBILLIEBATA IbIKJIA
TABAPA.

MbTa nacnenaBaHHS: AacieaBaHHE KbILLEBAra 1bIKJIa TaBapy 1 (hapMipaBaHHE
MapKeTBhIHTaBail cTpaTarii MpaanpbLIEeMCTBA.

Y pamkax gacATHEHHS TMacTayjaeHal MOATHI ayTapam ObLIl MacTayJaeHbIsA
HACTYIHbIA 3a1a4bl:

® BBIBYYBILIb TPAPITHIUHBIS ACHOBBI JKBIIIEBAra IBIKIIA TaBapy 1 MAHSII Mapiibl-

TUHTOBBIX CTPATATIH;

e [IpaBeCll aHali3 KAaHKyYp3HTAy JUIsl BBIAYJICHHS NapayHaJIbHbBIX  SKIS

XapaKTapbI3yIOIb-CTIK;

e cdapmylsiBallb HaMpaMKi MaBETIUYIHHS KblLIEBara mpikia tTaBapy TAA «Acti

Kommamniy;

® alaHIlb SKAHAMIYHYIO 3(EKThIYHACLb aj IparaHaBaHbIX MAapKEThIHABbIX
ctpatariit TAA «Acui Komnaniy.

AOG'ekT macnemaBanHi: cBaTioapEaabM JisiMiia (Philips Essential).

[IpanMer nacnenaBaHHs: CYKYIHACIh SKaHAMIYHBIX aJHOCIH, a0yMaysiiIbHbBIX
YMOBBI 1 HaIlpaMKi pa3Billls JiHeWKi TaBapy (cBamioabiénaeiM Jisimmna Philips Essen-
tial), six pakrapy nmaBeniudHHS KBIIIIEBAra IbIKJIA TaBapy.

Mertanpl qacieaaBaHHs: aHaJ13, pa3liKOBa-aHATITHIYHBI.

JlacnenaBaHHi 1 pacnpanoyKi: Ha aCHOBE BBIBYYIHHS TIAPITHIYHBIX MbITAHHAY
(bapmipaBaHHs KbIIIEBAra IbIKJIa TaBapy BbI3HAUYAHbl CYyTHACIb, CHOYHBIS B1JIbI, CY-
YaCHBISI TAXHAJIOTI1, TAJbIXO/bI Ja alPHKI BBIHIKAY SO BBIKAPBICTAHHS, IIPABEA3EHBI
aHaJi3 1 alpHKa raianésail mapki npamnanaBanail TAA «Acui Komnani».

Bo6nacip MarysiMara npbIMSHEHHS: PAKThIYHA ¥ PACOYBAHHI aCapThIMEHTY
TAA «Acui Kommnaniy.

A¥yTap mpalpl marBspjkae, IITO MPBIBEI3EHBI ¥ €l pasilikoBa-aHATIThIYHbI
MaT3pBISI MpaBibHA 1 a0'eKThIVHA aTIOCTPOYBae CTaH JacieayemMaro mnpaiacy, a yce
3ama3bluaHblsl 3 JITAPATYpPHBIX 1 IHIIBIX KPBIHIL CYIpaBaKarola crachlikaMi Ha 1X

ayrapay.



