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Junnomuas pabora: 64 c., 12 puc., 5 Tab., 56 HICTOYHUKOB, 2 TIPUJL.

UMUK, KOPITOPATHBHBIN UMUK, PEIIYTALUA,
OOPMUPOBAHHME, BHEIIHAA CPEIA, IIOTPEBUTEJIb, PEKJIIAMA,
MUCCHUA, MAPKETUHI', CTPATEI'YA, KAYECTBO

Ilens wuccnenoBaHus: pa3pabOTKa NIPEUIOKEHUM 110 COBEPILICHCTBOBAHUIO
koprnopatuHoro nmuxa OO0 «llaptHep arpapus».

B pamkax JOOCTH)KEHHSI TMOCTAaBICHHOW IIEJIM aBTOPOM OBbUIM TMOCTaBIJIEHBI
CJIEYIOLIUE 3a]a4u:

e l3yuuTh TEOpPETMYECKHE OCHOBBI HMMHJI)Ka WU €ro CTPYKTypa, IpOLECC
(OopMHpPOBaHUS UMHJIKA OpPraHU3ALINH;

e Jlarh XapaKkTEpUCTUKY NPEANPUATHS U MPOBECTU AHAIHU3 CYIIECTBYIOIIETO
umuxa OOO «IlapTHep arpapus»;

e [lpemnoxutrs mnytn coBepmeHcTBOBaHus wumumka OO0 «IlaptHep
arpapus»;

OO0bexT uccnenoBanus: UMUK oprannszanuu (OO0 «IlapTHep arpapus»).

[Ipeamer uccnenoanus: popmupoanue nmumka OO0 «IlapTHep arpapusi».

Mertoabl uccneaoBaHus: METObI (AHAJIU3, CAHTE3, METOJ] CPAaBHEHUS, AHAJIOTHH,
000011IeHNS ), PKOHOMHKO-cTaTucTrnueckue, SWOT -anamus.

HccnenoBanus u pa3pabOTKU: paCCMOTPEHBI MMOHATHE UMHJIXKA U €70 CTPYKTYpa,
npouecc GOpMHUPOBAHU UMUKA OpraHU3alliY, 1aHa XapaKTePUCTUKA TPEANPUATUS
U TpoBedeH aHamu3 cymectByromero uMmumka OOO «llaptHep arpapus»,
IIPEIOKEHBI TyTH coBepiieHcTBOBaHU nMuka OO0 «llapTHep arpapusi».

Ob6macte Bo3MokHOro mnpumenenus: OOO «llapTHep arpapusi» U apyrue
opraHu3ainuy, padoTarolue B JaHHOU cdepe.

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEW pacCYETHO-
aHAIMTUYECKUI Marepuan MpaBWIbHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCJIENyEMOT0 MpOLECcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYrUX
MCTOYHHUKOB COMPOBOKIAIOTCS CChIJIKAMU Ha UX aBTOPOB.



Thesis: 64 p., 12 Fig., 5 tab., 56 sources, 2 ADJ.

IMAGE, CORPORATE IMAGE, REPUTATION, FORMATION,
EXTERNAL ENVIRONMENT, CONSUMER, ADVERTISING, MISSION,
MARKETING, STRATEGY, QUALITY

The purpose of the research: to develop proposals for improving the corporate
image of Partner Agraria LLC.

In order to achieve this goal, the author set the following tasks:

o Study the theoretical foundations of the image and its structure, the
process of forming the image of the organization;

o Give a description of the company and analyze the existing image of
Partner Agraria LLCy;

o Suggest ways to improve the image of Partner Agraria LLCy;

The object of the research: the image of the organization (OOO "Partner
farmers").

Subject of research: formation of the image of Partner Agraria LLC.

Research methods: methods (analysis, synthesis, comparison method, analogies,
generalizations), economic and statistical, SWOT analysis.

Research and development: the concept of the image and its structure, the
process of forming the image of the organization, given the characteristics of the
enterprise and analyzes the image of the company "Partner farmers", is proposed to
improve the image of the company "the Partner of a farmer"'.

The area of possible applications: OOO "Partner farmers" and other
organizations working in this field.

The author of the work confirms that the calculation and analytical material
provided in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to their
authors.



Heimmomuas mparna: 64 c., 12 man., 5 tab., 56 KpbIHiIl, 2 mpeIM.

IMIJIK, KAPITAPATBIYHBI IMIJIXK, PRITYTALIGISL, ®APMIPABAHHE,
SHEHIHAA CEPAIA, CITAXKBIBEL, POKJIAMA, MICIA, MAPKETBIHT,
CTPATOI'1A, AKACILb

MbpTta  fmaciemaBaHHS:  pacmparoyka — IpamaHoy —ma  yJaacKaHaJeHHI
KapnapatbeiyHara iMiuky TAA "maptaép arpappis’.

VY pamkax gacATHEHHS TMacTayjaeHal MATHI ayTapam ObLIl MacTayJaeHbISA
HACTYIHbIA 3a1a4bl:

o BBIBYYBIIIF TapATBIYHBIS ACHOBBI IMIDKY 1 ATO CTPYKTypa, Mpardc
dapmipaBaHHs IMIJDKY apraHi3allbli;
o Jlarte XapaKTapbICTHIKY MPaaIphIeMCTBAa 1 TMPABECIll aHAI3 ICHylO4ara

imiky TAA " mapTHED arpapbisny;

o [IpananaBanp nuisxi yaackananeHHs iMiky TAA " napTHEp arpapsisi»;

AG'ext nacnenaBanHi: M1k apranizanbii (TAA «IlapTHEp arpapsisn»).

[Ipaamert nacnenaBanHs: papmipaBanse iMiKy TAA "maptHép arpapbis’.

Mertanbl naciieaBaHHs: METaibl (aHAIII3, CIHTA3, METaJ] MapayHaHHs, aHAJIOT 1,
abarynpHEHHS ), SKaHOMIKa-CcTaThICTRIYHBIA, SWOT-anamis.

JlacinenaBaHHi 1 pacnpalioyki: pa3riie/>Kanbl MaHsALIE IMIJIKY 1 IT0 CTPYKTYpa,
npaipc  (apMipaBaHHS — IMUDKY ~— apraHizambll, JaJ3€Ha  XapaKTapbICTHIKA
IpajanpbIeMCTBA 1 TPaBEA3€HbI aHali3 icHyrouara MKy TAA «mapTHEp arpapblis»,
nparnaHaBaHbl LUIAX1 YaackaHaieHHs iIMUKY TAA «mapTHEp arpapblis».

Bob6nacup MarueimMara mnpbeiMsHeHHs: TAA "maptH€p arpapbid" 1 1HIIBISA
apraizalibli, SIKisl Ipalyolb Y I3Tail cepsl.

A¥Tap mpansl nmauBsip/Kae, MITO NPbIBEI3EHBI y €l pa3iliKoBa-aHATITHIYHbI
MaTaIphISJI TpaBUIbHA 1 a0'eKThIYHA aJIFOCTPOYBAae CTaH JlOCeaHara mpaipjcy, a Bce
3ama3bpluaHblsl 3 JIITAPATYypPHBIX 1 THIIBIX KPBIHIL CYMpaBaIKarollla cracbulkaMi Ha 1X

ayTapay.



