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PE®EPAT

Kacneposuu [lonuna BuranseBHa
«MHpPOBOH PHIHOK TYPUCTHUYECKHUX YCJIYI: COCTOSIHME U MEePCHEeKTUBDI
pPa3sBUTHA»

JunomHuas pabora: 64 c., 13 puc., 6 Tabi., 50 HICTOUHUKOB.

KaoueBbie caoBa. TYPU3M, PBIHOK TYPUCTHUUECKUX VCIIVT,
TYPUCTUUYECKASA WHAYCTPUA, TYPUCTUYECKAA HEATEJIBHOCTD,
TYPUCTHNUYECKOE HAITIPABJIEHUE, TYPUCTHUUYECKA
NHOPACTPYKTVYPA.

O0beKT uccsIe10BaHus — MUPOBOW PBIHOK TYPUCTUYECKHUX YCIIYT.

Heab uccienoBaHMsA: U3yYEHUE COCTOSHUS U NEPCIEKTUBHBIX HaNpaBIICHUN
pPa3BUTHS MUPOBOTO PhIHKA TYPUCTUYECKUX YCIYT.

Metoabl MccieN0BAaHUS: aHAINW3, CUHTE3, MHAYKIUS, NEIyKUUs, CPAaBHEHUE,
000011IeHNE, METOIbI dKOHOMHUYECKOTO aHAIN3A.

IlonyyenHble pe3yJbTaTbl M HMX HOBH3HA. OBUIM PAacCMOTPEHbI BCe
COBPEMEHHbIE TEHJICHLHUH B Pa3BUTUUM MHUPOBOTO PBHIHKA TYPHUCTHUYECKUX YCIYT,
MPOAHATIM3UPOBAHBI MTOKA3aTeId HA OCHOBE CaMbIX AKTYaJIbHBIX JAHHBIX, BBISBJICHBI
BO3MOXKHBbIE MYTH pPa3BUTHUS M pelieHus mnpobieM B cdepe Typusma, OCOOEHHO
OTHOCUTEIBHO HBIHEITHETO 3aTPYIHUTEIBLHOTO TIOJIOKEHHS B MUDE.

O6s1acTh BO3MOKHOTO NMPAKTHYECKOr0 NMPUMEHEHMAA. B MH(DOpMAMOHHO-
aHAIMTUYECKOW paboTe OOIIECTBEHHBIX U TOCYAapCTBEHHBIX OpraHU3alMi, KOTOpbIE
3aHUMAIOTCS JAHHOW MPOOJIEMATHKOM, a TaKXe MPHU MOATOTOBKE KypCOB IO MUPOBOM
HKOHOMMKE U MEXAYHAPOIHBIM SKOHOMUYECKUM OTHOLICHUSIM.

ABTOp palbOThl MOATBEPKAAET, UYTO NPHUBEACHHBIA B HEH pPacCyEeTHO-
aHAIMTUYECKUI Marepuand TMpPaBUIbHO M OOBEKTUBHO OTPAXKAET COCTOSIHUE
UCCIIEAYEMOTO IIPOIECCa, a BCE 3aMMCTBOBAHHBIE W3 JINTEPATYPHBIX U JPYTUX
MCTOYHUKOB TEOPETHUYECKHUE, METONOJOTHUYECKME M METOAMYECKHUE TIOJIOKEHUS U
KOHIIETIIIUU COITPOBOXKIAKOTCA CCHUIKAMU HA UX aBTOPOB.

(moanuck cTyneHTa)



PO®EPAT

«CycCBeTHBI PBIHAK TYPBICTBIYHBIX MACJIYI: CTAH i NePCHeKThIBbI
pa3Binusm»

Jpimomnas mpara: 64 c., 13 mai., 6 ta6s., 50 kperHiI.

KaouaBeisa ciaoBbl. TYPBI3M, PBIHAK TVYPBICTbhIYHbBIX ITIACJIVT,
TYPBICTBIYHA S IHIYCTPBbIA, TYPBICTBIYHA A JI3EHACLIb,
TYPBICTBIYHbBI HAITIPAMAK, TYPBICTBIYHA S IHOPACTPYKTVYPA.

AO'eKT qacJielaBaHHs — CYyCBETHBI PbIHAK TYPBICTBIYHBIX MACIYT.

Mbra faciieqaBaHHsl: BBIBYYDHHE CTaHy 1 MEpPCHEKTBIYHBIX HaIlpamKay
pa3Bill CyCBETHAra PhIHKY TYPBICTBIYHBIX MACIIYT.

Metaasl gaciaegaBaHHS: aHali3, CIHTA3, IHAYKIBISA, ADAYKIbIA, apayHaHHE,
abaryJbHEHHE, META/Ibl SKaHaMIYHara aHasisy.

ATpbIMaHbIsl BBbIHIKI 1 iX HaBi3Ha: ObUIl pasrjiemkaHbl YC€ CydacHbIA
TOHRHIIBII § Pa3Billlll CyCBETHAra pPbIHKY TYPBICTBIYHBIX IACTYT, MpaaHalli3aBaHbI
NaKa34yblKi HA ACHOBE CAMbBIX AKTyaJIbHBIX JaJ3€HBIX, BBISYJIEHBl MATrdbIMbIS MUIAXI
pa3BiLs 1 BEIpADHHS npadsieM y cepsl TypbI3My, acadiaiBa aJHOCHA IsTIepalIHsira
IsDKKara CTaHOBIIIYA ¥ CBEIIE.

BoOaacubs MarybiMara npakTbhblYHAra HNPbIMSIHEHHS: y iH(apmaubliiHa-
aHaMITBIYHAW TMpanbl TpaMmajacKiX 1 A3SAp)KayHbIX apraHizalblid, sKis 3aiimaronia
nan3eHaid mpaliemaThiKad, a TakcaMa Mpbl MaJpbIXTOYLBI Kypcay Ma CYCBETHA
HKAHOMIIIBI 1 MI?)KHAPOAHBIM YKaHAMIYHBIM aJJHOCIHAM.

A¥Tap mpaubl nauBgpJpKae, IITO MPbIBEA3EHBI ¥ €l pasilikoBa-aHATITHIYHbI
MaTaIpBISI MpaBUIbHA 1 a0'€KThIVHA aJIFOCTPOYBae CTaH JOcieaHara mparjcy, a yce
3ama3bluaHblsl 3 JITApaTypPHBIX 1 IHIIBIX KPBIHIL TIap3ThIYHbIA, METaJganariyHbls i
METaJIbIYHBIS CTAHOBIIIYA 1 KAHIPIIIBI1 CyITpaBaKaroIlla Criackliikami Ha 1X ayTapay.

(momic cryapHTa)



ANNOTATION

«World market of tourist services: state and development prospects»
Degree paper: 64 p., 13 ill., 6 tab., 50 sources.

Key words: TOURISM, MARKET OF TOURIST SERVICES, TOURISM
INDUSTRY, TOURIST ACTIVITY, TOURIST DESTINATION, TOURIST
INFRASTRUCTURE.

Object of research — the world market of tourist services.

Purpose of research: study of the state and future directions of development of
the world market of tourist services.

Research methods: analysis, synthesis, induction, deduction, comparison,
generalization, methods of economic analysis.

Obtained results and their novelty: all modern trends in the development of
the world tourism market were reviewed, indicators were analyzed based on the most
up-to-date data, and possible ways to develop and solve problems in the tourism
sector were identified, especially in relation to the current predicament in the world.

Area of possible practical application: in the information and analytical work
of public and state organizations that deal with this issue, as well as in the preparation
of courses on the world economy and international economic relations.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and concepts
borrowed from literary and other sources are given references to their authors.

(Student’s signature)



