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PE®EPAT

Junomuas pabora: 74 c., 14 puc., 3 Tabma., 59 HCTOYHUKOB.

Katouesbie ciopa; KOHKYPEHIIMS, KOHKYPEHTOCIIOCOBHOCTD,
CTIELIU®UKA KOHKYPEHLIUM, PBIHOK OJEX/IbI, MUPOBOI PHLIHOK
OJIEXK/IBL.

OO0BbeKT MccaeI0BaHMsA. KOHKYPEHTOCIIOCOOHOCTh KOMITAHMHM Ha MHUPOBOM
PBIHKE OJICKIBI.

Hean HCCIIeIOBAHMSA BBISIBIICHHE 7 aHaJIN3 dakTopoB
KOHKYPEHTOCIIOCOOHOCTH KOMITAaHMM Ha MHPOBOM PBIHKE OJCKIBI Ha MpPHUMEpPE
Inditex, a Takxe mpUEMBI €€ MOBBIIICHHS.

MeTtoabl HcCJeI0OBAHUS. CPaBHUTCIBHOIO  aHAIW3a, TIPYIIUPOBOK,
HKOHOMHYECKOTO aHaJM3a, SKCIECPTHBIX OLECHOK, 000OIICHHS W MPOYHE METOJIbI
VICCIIEIOBAHUM.

IMosyyeHHbIe pe3yabTAThI M HX HOBH3HA. B CHCTEMAaTHU3allUU B3IJISIOB HA
KOHKYpeHTOCTIOCOOHOCTh INnditeX, B BBISBICHHWH €€ TNPEUMYIIECTB, a TaKKe
NPEJCTABICH PsAA PEKOMEHIAIMKA JUIS TMOBBIIICHUS 3TOr0 IOKaszareias. Tak ke
ObUIa MPOM3BEcHA CHCTEMATH3allMs B MPEICTABICHUN UCTOPUYCCKOTO Pa3BUTHS
PBIHKA OJICHKIBI.

O0JacTh BO3MOXKHOTO TPAKTHYECKOr0 NPUMEHEHMsS. JaHHas paboTa
MIOMOJKET OTMPENCIUTh MPABHUIILHO CTPATETHIO PA3BUTHS M CIEIUPUKY PbIHKA, Ha
KOTOPOM (DYHKIIHOHUPYET KoMIaHus. [loydeHHbIe JaHHBIC MOYXKHO HCIOJIb30BaTh
NPaKTUYECKOM IUIaHE TMPH CO3JaHMM OW3HEC-TIaHOB KOMITAHMM Ha OCHOBE
YCIICIITHOTO TPOEKTA.

ABTOp pabOThl TONTBEpPXKIACT, YTO TPHUBEJACHHBII B HEW pacueTHO-
AHATUTUYECKUI MaTepuan NpPaBWIBHO W OOBEKTHUBHO OTPAXKAET COCTOSIHHE
HCCIIEYEMOTO MPOLIECCa, a4 BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX U APYTHUX
MCTOYHHKOB TEOPETUYECKUE, METOAOJIOTUYECKAE U METOJUYECKUE TOJIOKEHUS U
KOHIUEIIINU COITPOBOXKIAKOTCS CCHUIIKAMU HA UX aBTOPOB.

(moamuCh CTy/IeHTA)



POD®EPAT

Jpimomuas mparna: 74 c., 14 mai., 3 tabin., 59 kperHi.

Kimouasbisa caosbl: KAHKYPOHIIBIA, KAHKYPOHTA3/JOJIbHACIID,
CIIELBI®IKA KAHKYP3OHIIBII, PBIHAK AJI3EHHA, CYCBETHBI PhIHAK
AJIBEHHI.

AO'eKT aacjielaBaHHS. KaHKYpPIHTA3/J0JbHACIh KaMmIaHll Ha CYCBETHBIM
PBIHKY a/I3€HHSI.

Mbdra AacjaeIaBaAHHS: BBISTYJICHHE 1 aHai3 dakrapay
KaHKYpPIHTA3/10JIbHACIII KaMIlaHll Ha CYCBETHBIM PBIHKY aJ3€HHS Ha MPBIKIAA3e
Inditex, a Takcama NpbIEMBI sic TABBIIIIHHS.

MeTtaabl AacjieaBaHHA. IMapayHalbHara aHauily, TpyroBak, dKaHaMIvyHara
aHaJi3y, SKCIIEPTHBIX alPHAK, a0aryJIbHEHHS 1 1HIIbISA METa bl JaciieIaBaHHSY .

ATpbIMaHbIsl BbIHiKI i iX HaBi3Ha: y cicTAoMaThI3albll TOTJsAay Ha
KaHKypaHTa3pobHacIlb Inditex, y BBISYJICHHI sie epaBar, a Tak jka MpajcTayIeHbI
nmpar pioKaMeHJAlbId NIl TAaBBIIIPHHA TIITara Maka3ublka. Tak >k ObLia
MpaBe3eHa CICTAMATHI3AIBIA ¥ MPaJICTAyJICHH] TicTapblyHara pasBilllll pPHIHKY
a/13eHHH.

Bobaacubr MarybiMara npakThbIYHATa NPBLIMSHEHHS. JaJ3eHas mpara
JanaMoska TMpaBiibHA BBI3HAYBIIL CTPATATII0 PA3Billlsd 1 CHENBIPIKY PHIHKY, Ha
AKIM (PYHKIBISIHYE KaMIlaHis. ATpbIMaHbIS JaJ3€HbII MOXHa BBIKAPHICTOYBAIlb
MPAKTHIYHBIM [UIAHE TPbl CTBApAHHI Ol3HEC-TUIaHAy KammaHil Ha acHOBE
MacIisIxoBara rnpaekra.

A¥Tap mpaibl nanuBsip/iKae, IMTO MPBIBEA3EHBI ¥ €l pa3IikoBa-aHaTITIYHBI
MaTAPBISIT TIpaBiibHA 1 a0'eKThIYHA aJUTFOCTPOYBae CTaH JlOCieIHara mparpcy, a
yce 3ama3plyaHbisl 3 JHTAPATypHBIX 1  IHIIBIX  KPBIHII  TIAPITHIYHBIA,
MeTaJanariyHbeisl 1 METaIbIUHbIS CTAHOBINIYA 1 KAHIDIIBI CympaBapKaroIia
criachbUIKaMi Ha X aytapay.

(monmic cTymPHTA)



ANNOTATION

Degree paper: 74 p., 14 ill., 3 tab., 59 sources.

Key words: COMPETITION, COMPETITIVENESS, COMPETITION
SPECIFICS, THE CLOTHES MARKET, THE INTERNATIONAL APPAREL
MARKET.

Object of research: the company's competitiveness in the global clothing
market.

Purpose of research: identification and analysis of factors of the company's
competitiveness in the global clothing market on the example of Inditex, as well as
methods for improving it.

Research methods: comparative analysis, groupings, economic analysis,
expert assessments, generalizations and other research methods.

Obtained results and their novelty: in the systematization of views on the
competitiveness of Inditex, in identifying its advantages, as well as a number of
recommendations for improving this indicator. Systematization was also made in
the representation of the historical development of the clothing market.

Area of possible practical application: this work will help you determine
the correct development strategy and specifics of the market in which the company
operates. The obtained data can be used in practical terms when creating business
plans for a company based on a successful project.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and
concepts borrowed from literary and other sources are given references to their
authors,

(Student’s signature)



