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INOSAICHUTEJIBHA §1 SAIIMCKA

Hemn u 3anaun Y4eOHoM TuennmImnbI

eas yaeGHol muctmmmmng — (bopmupoBanme TCOPETUYECCKUX 3HAHHH 0
COBPEMEHHBIX  MH(DOPMALMOHHBIX  CHCTeMax U OBIIANICHHE IPaKTUYECKUMHU
HABLIKAMH  MX HCIONB30BAHUS B KayecTBe MHCTPYMCHTA JUIS pemieHust 3ajayq
YIpaBIeHus: OU3HECOM.

3agaum yue6noi qucnumImnL:

L. PackpsItb ocHOBHBIE 10HSTHS 1 KaTeropuu B 0bsacTr HHpOPMAMOHHEIX
CHCTEM.

2. O3HAKOMATH ¢ OCHOBHEIM MHCTPYMCHTAMH M CTpaTerdsiMu
HCHOJL30BAHUS  HHOPMALMOHHBIX  cHeTem B 0o0mactn  ympasmenmus
OPEIPUSITHEM.

3. Usy4urs Meromp! u HHCTPYMEHTBI COBEPIICHCTBOBAHMS OusHec-mMozeneii u
TIPOLIECCOB JUIsl yCIRIIHOM JIesTeIbHOCTH HPEANPUATHS B UH(DPOBOH SKOHOMHUKE.,

BBICHIMM 00pa3oBanmem (Marucrpa).

Yuebuas JUCUHIUIAHA «HUudopmamonusre TEXHOJIOIUHU B
OusnecenoTHOCHTCH K MoZymo  «MubopMauronssle  TexHoTOMMM B
OusHecenrocynapeTBeHHOrO KOMIIOHEHTA.

Hucunnimna npenopaercs na AHIJIMHACKOM SI3bIKe.

TpeGosanus k xomnerTenuusim

OcBoenne  yueGnoi AMCIMIUTAEEL - «MHOopMamonnbie TEXHOJIOTHH B
OM3HECEe»IOIKHO  oGecequTs bopmuposanue CICAYIOIINX  yenybuenHwix
npogeccuonanvivix KOMnemenyu:

— VIIK-1. BeITh crioco6ubmM HCIIOTb30BaTh  YIIpaBJIEHYECKHI NOTEHIIHAI
HH(POPMALHOHHBIX PECYPCOB U TEXHONOrHi, a Tarxe [IPUMEHATE IPOrpaMMHBIe
OhHUCHbIE HHCTPYMEHTBI Jst s dexTuBHOrO BeeHus GusHec,

B pesyiprare ocBoenms YIeOHOH AuCHHIIIHHET CTYACHT JIOJKEH:

SHATHLIOCHOBHBIC TIOHSTHS K Kareropun B obmactv uH(OpMAIHOHLEX

CACTeM B o0JlacTH  ympaBiieHus [IPCANPUATHEM; METOIBI WU HHCTPYMEHTBI
COBEPIICHCTBOBAHUS OH3HEC-MOJIeICH 1 IPOLICCCOB JUISI yCHeU ol aesrenbHocTH
PCAIPUATHS B IU(POBOI 3KOHOMHKe; BOSMOXXHOCTH TIPUMEHEHHS GOJIBIINX
AAHHBIX B OM3HEC-Nporeccax COBPEMEHHOTO MPEJIIPUSITHSI,

YMETb:pa3pabaTeiBaTh [EHHOCTHOE [PCUIOKEHNE TIPOAYKTa ¥ Gu3Hec-
MOJCIL IPEAIPUATHS; TECTUPOBATE OusHec-Mozenu u HPOJYKTBI; OCYIIECTRIISITE
coop unpopmanmm, BeTeIITE I U3y4aTh OTACNbHBIC 06BEKTH poinka UC UKT;
IPOBOANTL  aHamu3  chepsl ACATEIIBHOCTH, DIIEMEHTOB ApPXUTEKTYpel u MT-
HH(PaCTPyKTypbI OPTaHHU3alMy; NPOBOAUTE HCCIEIOBAHKE I aHanus peraka VKT,
BRUIBJIATE W OPOrHO3UPOBATE  OCHOBHELE HallpaBJICHHsT  UCIOJIB30BAHUS
coBpeMeHnbIX VKT juist ynpasnenmus 3 dexTuBHOCTEIO Ou3Heca;

BJIaJIeTh :HaBBIKAMH AW3AUH-MBIIUIEHUS,  HABBIKAMY UCIIOJIB30BaAH s
MHCTPYMEHTOB M  pelleHHH  coBpeMeHHBIX WT-xomnanwuit; COBPEMEHHBIMU



NIOAX0laMY K IOCTpOeHMI0 i COBCPIICHCTBOBAHUIO  CHCTEM YIPaBICHHS
OpraHu3ariyer.

Crpyxrypa yue6noii AMCUHMIIHHBI

Auciumnna u3yvaercs g | CeMECTpe AHEBHON PopMbI 06yuenns. Beero ma
H3ydCHHE  y4eOHOW  JUCHMIIIMHL] «Mudopmanuonusie TEXHOJOTUM B
6H3Hece»0TBeI[eH0.'

~ AL OYHOH (OPMBI ONlydeHHs Bhiciero 00pazoBanus—904acos, B ToM
auciie 40ayiuTopHbIx 1acoB, U3 HUX: JeKUHU —2() 1acoB, IIpaKTHYeCKHe3aHsITHS —
10 gacos, CEeMUHApCKUe 3aHATHS — 10 yacog.

Tpynoemxocts yue6roiz AUCITUTUIMHBL COCTABIISIET 33aUeTHEIX CIMHUIIBL.

D®opma TeKyLeHaTTeCTalI—K3aMen.



COAEP)KAHUE YYEBHOI'O MATEPHUAJIA

Topicl InformationSystemsinGlobalBusiness

Howinformation technology is transforming business. Newbranchesinmanagement
information systems. Information system: concept, its management, organization,
and technology components.

Global e-business and collaboration. Business processes: concept and relation to
information systems, how information technology enhances business processes.
Collaboration and social business: concepts, benefits, tools and technologies,
importance of systems for collaboration and social business.

Topic 2 InformationTechnologyProjectManagement

Design thinking: concept, manager skills and application. Process of design
thinking. Identifying customer needs, Product specifications, architecture and
development. Applied creativity. Prototyping. Design for services and environment.
Financial analysis.

Introduction to lean startup. Lean startup: concept, application, three sections of lean
startup. Validated learning. Build-measure-learn concept. Innovation accounting,

to avoid growth pains.

Building business models. Definition of 1 business model, business model patterns.
The business model canvas: concept. Business model design process: customer
insights, ideation, visual thinking, prototyping, storytelling, scenarios. Business
model environment. Evaluating and managing multiple business models.

Lean canvas: concept, comparison with business mode] canvas, application. Lean
canvas design process. Value proposition canvas: concept, customer profile, value
map. Value proposition canvas design process: prototyping possibilities, starting
points, understanding customers, making choices, finding the right business model.
Testing and evolving value proposition.

Introduction to Agile. Traditional project management methodologies. Agile project
management methodology: concept, frameworks, Scrum: concept, roles, sprints,
artifacts. Kanban: concept, application. Hybrid, bimodal, lean and extreme
programming methodologies.

Topic 3 E-commerce

The new e-commerce: social, mobile, local. Key concepts in e-commerce: digital
markets and digital goods in a global marketplace, Principal e-commerce business
and revenue models. Social e-commerce and social network marketing. New ways
of B2B buying and selling. M-commerce: concept, its role and applications.

Topic 4 Importance of Data and Information in Business
Security, Privacy and Ethical Issues of Business Information Systems. Components
of an organizational framework for security and control. Five moral dimensions of



the information age. Ethical analysis, candidate ethica] principles, professional codes
of conduct. Information rights: privacy and freedom in the internet age.
Specialized Business Computing Systems. Data Science, Business and Artificial

subproblems and limitations, Machine learning; definitions, comparison with
traditional programming, applications. Deep learning: definition, possibilities of
application.



_— _ ol T ot | oz | oJo1y
BEHOJ MO,
‘G00WON EHIRHE U oHHamIod ssaursng
‘SoN BrOORd EeNOoRHLYed] | Z 7 ¥ Ul UOLBWLIOFUT pue eje(] JO aouelroduy
BEUODAMOHY
‘taNeroged KRNOORHLNed] | ‘ ‘ _ Z 7 z 9DISWWO-5]
EUI0ANOHIT ‘H00H
€UIreHR 1 ouHAmad ¢
13N 1I9r0ged SMMOORHINEd] | i 9 01 Eoﬁommz.mzpom.moikmoﬂoéoo JuoneuLoyuy
EHOOAMOUT
“Z00Ha SHI'RHE U SHHIMJ z ¥ SSauIsng [eqO[D UI SWoISAg UOTJRULIOFU] I
6 8 e 9 g 14 £ C I
= =
g ° 5 & 5 =
= =) g & g = 8 = = g
= o = £ 3 g = e a a
B < Q2 = 5 8 8 5 b= a g S
= e = = 3 =B 5 g = e
2 g | S | 8% | E& | = X
5 = = g & WAL ‘eIrotreed ouHeaERE] =
£ : : : : ¢
= S o
E = T 800%h XISHAOIHTAE O4I0ORUIOY] B

EHHea0£2d00 BUHORAION ewdod xeHgoH]!
I9HUIOATID Y HOHIThAVLIVIEY ADThUNOLAN-OHIAhA



HH(I)OPMAHI/IOHHO-METOI[I/I‘IECKA}I YACTH

Ilepeyens ocnoBmoii JIHTEPATY phI

1. Laudon, K., Laudon, J. Management Information Systems.Managing the
Digital Firm / K. C.Laudon, J. P. Laudon. — 16™ Edition. — London :Pearson, 2019, —
656 p.

2. Osterwalder, A., Pigneur, Y. Business Model Generation: A Handbook for
Visionaries, Game Changers, and Challengers / A. Osterwalder, Y. Pigneur. —
Hoboken :Wiley, 2010. — 288 p.

3. Osterwalder, A. Value Proposition Design: How to Create Products and
Services Customers Want (Strategyzer) / A. Osterwalder, Y, Pigneur, G. Bernarda,
A. Smith. — Hoboken :Wiley, 2014. — 320 p.

4.Bland, D. J., Osterwalder, A. Testing Business Ideas: A Field Guide for
Rapid Experimentation / D, J. Bland, A. Osterwalder. — Hoboken :Wiley, 2019, —
368 p.

5. Agile Project Management : Best Practices and Methodologies [Electronic
resource] ) whitepaper  /  Altexsoft. =  Mode of  access:
https://Www.altexsoft.com/media/ZOl6/04/AgiIe-Project—Management~Best—
Practices-and-Methodologies—Whitepaper.pdﬁ

6. Brechner, E. Agile Project Management with Kanban / E. Brechner, —
Redmond : Microsoft Press, 2014. — 144 p.

IIepequb,qonommreJIbHoﬁnu'repaTypbl

1. Schwalbe, K. Information Technology Project Management / K. Schwalbe.
— 9™ Edition, — Boston :Cengage Learning, 2018. — 672 p.

2. Reynolds, G. Information Technology for Managers/ G. Reynolds. — 2™
Edition. — Boston :Cengage Learning, 2015. — 400 p.



Iepeuens PEROMEHYEMBIX CpefCcTB IHArHOCTHIY 1 METOAUKA
bopmupoBanus uTorogoii OLCHKH

UHTepOpeTanys, ymeHue BOCIIPOU3BECTH  BEHITOJIHEHHE 3a[laHUH, TIOHUMaHue
HPAKTHYECKOH NPUMEHUMOCTH PE3YJIbTAaTOB  paboThl, nHONMHOTA OTBeTOB g
BOIIPOCBI. UMTorosast orenka PAaCCUHTBIBACTCS MyTeM  ycpenHeHus OLIEHOK 3a
3aIVIaHUPOBAHHBIE K BBITOIHEHHIO NIPaKTUYeCKUe paboThl.

®opmoii  Tekymeit aTTeCTallMH 110  JUCHHUIUIHHE «Mudopmanmonnpie
TEXHOJIOTHH B OM3HECe» yueGHBIM MITaHoM OPEeNyCMOTPEH DK3aMeH.

Hpu popmuposarnu urorosoi OLCHKH HCIIOJIB3yeTCS PeHTHHIOBAs OleHKaA

HCTOJIE30BAHME BECOBBIX KO3 ULMenTOR AJIL TCKYINETO KOHTPOJIS 3HAHWM W
TeKYLIEH aTTeCTallu CTYIEHTOB 110 JUCLHUTITHHE.

Ilpumephrie Becospie KO3 durmenTsr, OUIpPCACIAIOMNe BKITaJ TeKyero
KOHTPOJISt SHAHKH 1 TeKyluel aTTecTamuy B PEHTHHIOBYIO OLEHKY:

DPopMUpOBaHHUE OLEHKH 34 TEKYLIYIO YCIIEBAEMOCT:

—  TpaKkTuteckue paboter Nel-5 — 50 %:;

— JuCKyccus — 25 %;

— pelIeHue Keicop— 25 %,

ITpumepnas remaruia CEMHHAPCKUX 3aHATHIT

1.Global E-business and collaboration

2.Application of Design Thinking to Project Management
3. Scrum Methodology

4. E-commerce Tools

5. DataScienceand BusinessIntelligence

HpHMepIIaHTeMaTHKaHpaKTH‘{eCKHXSaHHTHﬁ

1. Application of Design Thinking to Project Management
2. LeanCanvas

3. Value Proposition Canvas

4. Landing Page Creation

8. DigitalSecurityofaCompany

Onucanue HHHOBAIHOHHEIX MOAX0X0B U METOAOB K NpenojaBanuio
Y4eOHOM qucuumimnp]

[Tpu opranuzanuu 00pazoBaTebHOro TIPOLECCa HCTIONB3YIOTCS ClleyIoLe
HUHHOBALIMOHHBIE MTOAXO/BI U METOIbL.



L. Hpakmuko-opuenmuposanuwd 100x00, KOTOPBIii Npeanoaraer,

— OCBOCHHC conepikaHHe 06pasoBamus 1€PEe3 pelIeHns npakTuyeckux
3a/1ay;

— IIPHOOpPETeHHe HABBIKOR' ¢ dexTHBHOrO BHITIOTHEHMS Pa3HBIX BHJIOB
poecCHOHANbHO] ACSITENLHOCTH;

~ OPHCHTALMIO HA TeHepHpoBaHMe UJIeH, peaim3aimio TPYIIIOBBIX
CTYIICHYECKHX [IPOCKTOB, pa3BATHE HNPeANPUHUMATENBCKOI] KYJIBTYPBI;

— HCIOJIB30BaHHUIO Tpouenyp, crnocoGop OUCHHUBAaHMSA, (DUKCHPYIONHX
chopmupoBanHoCcT IPO(peCCHOHATBHBIX KOMITETeHIIHIA.

2. Memoo ananuza KOuKpemnovix  cumyayuii (kellc-memo9), KOTOPBIH
npejronaraer:

— HpuaoOpereHue CTYOEHTOM 3HAHUH § YMEHHH  JUIsL  pelienus
NPAaKTHYECKUX 3a/1ay;

~ aHalmM3  cuTyanuw, HCIIONB3Ys  mpodeccuonapiie 3HaHMS,
COOCTBEHHBIH OITBIT, AOHOTHUTENBHYIO JIUTEPATYDPY U HHbIe HUCTOYHHKHY.

3. Memoo npoexmmnozo 0Oyuenus, KoTopiii npeanosiaraer:

— CNocod opranmsanuyu yueGHoi ACATEILHOCTH CTY/IEHTOB, pasBUBarONMii
AKTyaldbHbIC JUIS  y4eGHOH u IpodeccHonansHokH HNEATENIbHOCTH  HaBBIKK
IUITAHUPOBAaHHMS, CaMOOPraHM3alliy, — COTpyJHHYECTBA y NIpeAToararonuii
CO3/laHHe COOCTBEHHOIO TIPOJIYKTA;

— [pHOOpeTeHHe HABBIKOB st bemeHust ucenenoparenekux, TBOPYECKHX,
COLHANBHBIX, TIPEAIPUHAMATETECKHX I KOMMYHHMKaMOHHEIX 3a/a4.

4. Memoo yueonoii oucKyccuu, KOTOpBIHNpeatonaraer yyactue CTYJICHTOB
B I€JICHANIPABICHHOM 00Mene MHCHUAMH, MIOEAMH JUI NpenbsaBienms U/vu
COTVIaCOBAHUS CYIECTBYIOUIMX TIO3UITHI 110 OIIpeJIeNIeHHOM rpobiieMe.

Hcnonbsosanue METoNa  olbecreynBaeT mosmjeHue HOBOI'0  ypOBHS
TIOHUMaHHUs U3y4aeMol TeMbpl, TIPUMEHCHUE 3HAHMH (Teopwii, KOHLENIHI) 11pu
PELICHUH IpobiteM, onpesienenue criocoGon UX pelleHus,

5. Memoovtu npuemun passumusn Kpumuueckozo Mbliienus, Koropsie

nponecce YreHust u [IACbMa; TIOHUMAaHHUK HH(i)OpMaHHPI Kak OTHpaBHOFO, a He
KOHEYHOTr 0 ITYHKTa KPHTHYECKOro MBINIIIEHU .

Merognueckne PeKoMenaanuu no OPraHM3anuu
CaMOCTOATeNLHO paboThI o0yUarommxcst

CaAMOCTOSTENBHOM paGoTh:
— BbINIOJIHEHWE 3a/laHmii, BhInaBaeMbIx Ha IPAKTHYECKHX M CeMHHApCKHUX
3aHATHSX;
— HM3YHUCHHE MaTepuaa, BHIHOCHUMOTIO Ha CaAMOCTOSITENBHYIO TPOpaboTKy;
— IOArOTOBKA K IPAaKTHYECKUM 3aHATHSIM;
— IIOArOTOBKa K 5K3aMeHy
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Ilpamepusiii nepevens BOIIPOCOB K HK3amMeny

1. Management Information Systems: transforming businesses and new
possibilities. Digitalfirm: definitionoftheterm.

2. Strategic business objectives and dimensions of information systems.
Complementaryassetsandacademicdisciplines.

3. Design thinking: definition of the term. Methodology of design thinking:
empathy, focusing, generation of ideas.

4. Design thinking: definition of the term. Methodology of design thinking;:
idea selection, prototyping, testing.

5. Startup and lean startup: definition of the terms. Lean startup principles:
requirements for the Manager, aim of startups, components of vision.

6. Lean startup principles: build-measure-learn, genchigenbutsu, innovation
accounting. Startuprunwayandgrowthmechanisms.

7. Business model: definition of the term. Parts and tests of business model.
Consideringbusinessmode].

8. Testing business model. Business incubator and business accelerator:
definition of the terms and difference between them.

9. Business model: definition of the term. Businessmodelpatterns.

10. Lean canvas: definition of the term and advantages, Filling in the Lean
canvas.

11. Value proposition canvas: definition of the term. Filling in the Value
proposition canvas. Deploymentof a valuepropositioncanvas.

12. Methods of project management. Iterativity and incrementability. Agile
manifesto. Scrum: definition of the term and advantages, parts of the scrum
framework.

13. Scrum framework: roles, ceremonies and artifacts.

14. E-commerce, content, keywords, conversion rate, bounce rate: definition
of the terms. Usageandapplication, Determiningthecompetition.

15. Secondary ranking factors: types of secondary protocols. Definition of
quality content. Steps to a Google friendly site: trending, google alerts, content
duplicity etc.

16. Landing page: definition and application. Features that may be applied to
your landing page: live chat, cross sales, etc.

17. Cybercrime: definition of the term. Typesofcybercrime.

18. Information system security: definition of the term. Possible threats and
measures to minimize them.

19. Information system ethics and information communication technology
policy: definition of the terms, Applicationof IS ethicsand ICT policyatwork.

20. Data science: three definitions of the term.

21. Artificial intelligence: definition of the term. Application and limitations
of Al

22. Machine learning and deep learning: definition of the terms, main
elements and their characteristics.
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ITPOTOKO.JI COr JIACOBAHUSI YYEBHOM POI PAMMBI YBO

Hazsanue Hasganue Ipennoxenus Peurenue, IIPUHSATOE

yueOHO Ka(enprl 00 M3MeHeHusX B Kadenpoi,

AUCHUIUTHHEL, COAepxKaHuU yueOHOIT paspaboTrasuiei

C KOTOPO# IPOTrpaMMBI y4eOHyI0

Tpedyercs YUPEKIEHUs! BEICIIEro porpammy (c

COIJIACOBaHUe 00pa3oBaHus 110 yue6roi YKa3aHHeM 1aThbl 1
JAHCLIUTIIHHE HOMEpa NpoTokoa)

L.

2.

L |
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AONOJHEHUS U USMEHEHMS K YYEBHOM 11

POTI'PAMME 110

U3YYAEMOU YUEBHOM TUCHUTLIMHE

Ha / YUYeOHEIi roj

Ne Hononuenus u usmenenpy OcHoBanue

/1

3aBeyromnymii Kadenpoi

YTBEPXJIATO
Hexan daxymnprera

%——_____h——_____——______
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