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Junomuas padora: 82 c., 8 Tab:., 52 uctouHuKa, 6 MpPuUI.

KOPIIOPATHMBHAA KVIJIBTYPA, OPI'AHU3ALIMA, COLMAJIBHAA
C®EPA, KOMMVYHUKALUNHN, IIEPCOHAJI, ®OPMbl KOPIIOPATHUBHBIX
OTHOWIEHUH, PETJIAMEHTALIMA, D®DPEKTUBHOCTD.

Lenp aummomMHON paboThl — OMpPENEIUTh OCHOBHOE BIIMSHUE KOPHOPATHBHOU
KyJbTYphl Ha 3ppekTuBHOCTD nestenbHocTr ['Y «/[Boper PecriyOmukmy.

B pamMkax QoCTH)KEHHUS TOCTABJIEHHOW II€IM aBTOPOM OBLIH ITOCTABIJICHBI
CJIEIyIOIIUE 3a1auu:

1)  ompenenuTh OOIIME MPUHIUIBI U CYITHOCTh KOPIOPATHBHON KYJIBTYPHI
OpraHu3aluy;

2)  0oXapakTepu30BaTb MHPOBOH OIMBIT IO (POPMHPOBAHUIO KOPIIOPATHBHOM
KYJIbTYpbl OPraHU3a1UH;

3)  mpoaHANM3MPOBATH BIMSHUE KOPIMOpPATHBHON KyImbTypbl ['Y «J/IBOpen
PecnyOnkmn» Ha 3 PEeKTUBHOCTD AEATENBHOCTH YUPEKACHUS;

4)  pa3paboTaTh Ha OCHOBE aHaAJM3a IMPOCKT C IIEIBbI0 ITOBBIIICHHUS
3 (HEKTUBHOCTH JEATEIBHOCTH YUPEXKIACHHS Ha OCHOBE KPUTEPHUEB KOPIOPATHUBHOM
KYJIbTYpbl OpTaHHU3aI1H.

OObexT uccnenoBanus: aesareabHOCTh ['Y «/JIBopen PecryOmukmy.

[IpeameTr wccienoBaHus: KOPHNOpPAaTMBHAS KyJIbTypa M €€ BIUSHUE Ha
s dextuBHOCTD AesaTenbHOCTH [Y «/IBopen PecyOnukmy.

Metoapl ucclieoBaHMs: OOIIETEOPETHYECKUE (aHaW3 U CHUHTE3 HaydyHOU
JUTEpATyphl MO TEME HCCIAeAOBaHUs, KOHTEHT-aHanu3 HTepHeT-pecypcoB),
AMIIUPUYECKUE METOIbl HCCICIOBAHUS (BKJIIOYEHHOE HAONIOJEHUE), HCTOPHUKO-
KYJBTYPHBIN U CTPYKTYPHO-(YHKIIMOHATBHBIA METOIBI.

O6macTb BO3MOXKHOTO MPAKTUYECKOTO MPUMEHEHHS: MPAKTUYECKH B OCHOBHOM
nesarenbHocTH 'Y «JlBoper; PecryOmukmy.

ABTOp pabOThI MOATBEPKIAET, YTO MPUBEACHHBIA B HEMl MaTepuai MpaBUIbLHO
1 00BEKTHUBHO OTPAXKAET COCTOSIHUE MCCIIEyEeMOro 0O0ObEKTa, a BCE 3aMMCTBOBAHUS U3
JUTEPATYPHBIX U APYTUX UCTOYHUKOB COMTPOBOXKIAAIOTCS CCHIIIKAMU Ha aBTOPOB.



Heimmomuas nipara: 82 c., 8 Tabi., 52 kpeIHinm, 6 1agaTkay.

KAPITAPATBIYHAS KVYJIbTYPA, APTAHIZALIBIS, CALIBISIIIBHAS
CD®EPA, KAMVYHIKAIIBII, IIEPCAHAJI, ®OPMbI KAPITIAPATBIVHBIX
AJTHOCIH, PATJIAMEHTAILIBIS, D®EKTHIYHACIIb.

Mbara apltuioMHaM mOpanbl — BBI3HAYBINBG ACHOYHBI YIUIBIY KapIiapaTblyHan
KyJbTYphl Ha 3exTeryHactp n3evracti JIY “Ilamar; PacmyOmiki”.

Y paMmkax JacsTHEHHsA TMacTayieHail MAThl ayTapaMm ObUll MacTayJIeHbI
HACTYMHbIA 3a1a4bl:

1)  BBI3HAYBINb aryJIbHBIS MPBIHIIBITIBI 1 CYTHACIH KapIapaThIyHANR KYJIbTYPHI
apraHizalbli;

2)  axapakTapbl3aBallb CyCBETHBI BOIIBIT 1a (hapMipaBaHHI KaplapaTblyHai
KYJIbTYpbI apraHizaipbli;

3) nmpaanamizaBalb YIUIBIY KapmapaTelyHaih KynaeTypsl JY  "[laman
PacmyGniki" Ha adeKThIVHACHb A3€HHACI YCTAaHOBBI;

4)  pacmpamaBalb Ha acHOBE aHANi3y MPAaeKT 3 MATall IaBBIIIIHHS
3(eKTBHIYHACI 3€HACI]l YCTaHOBBI HA ACHOBE KPBITAPBIAY KapnapaTblyHal KyJIbTYpPhI
aprasizarpli.

[Ipanmer nacnenaBanus: n3eitnacupb JAY "I[lanan PacmyOmiki".

Mertanpl nacneaBaHHS: KapmapaThlyHas KyJdbTypa 1 se VIUIBIY Ha
sadexTeiyHacp a3eiHaci Y «llanan PacmyOmiki».

BoOnacip MardsiMara mpakThluHara NPbIMSHEHHS: MPaKTblYHA Y AaCHOYHaH
n3eitnacui Y “ITaman Pacny6miki”.

A¥Tap mpailpl nmaussp/pKae, ITO NPbIBEA3EHBI § € MaTIPbIsl MpaBUIbHA 1
a0'eKkThIYHA aJIIOCTPOYBae CTaH JocjieaHara ab'ekTa, a yce 3ama3bpluaHHi 3
JITapaTypHBIX 1 IHIIBIX KPBIHII] CyIIpaBakKarollia CriacbulkaMl Ha ayTapay.



Thesis: 82 p., 8 tables, 52 sources, 6 app.

CORPORATE CULTURE, ORGANIZATION, SOCIAL SPHERE,
COMMUNICATION, PERSONNEL, FORMS, CORPORATE RELATIONS,
REGULATION, EFFICIENCY.

The aim of the thesis —to determine the main influence of corporate culture on
the effectiveness of the state institution of the Palace of the Republic.

In order to achieve this goal, the author set the following tasks:

1)  determine the general principles and essence of the organization's
corporate culture;

2)  describe the world experience in the formation of corporate culture of the
organization;

3) analyze the impact of the corporate culture of the Palace of the Republic
on the effectiveness of the institution;

4)  develop a project based on the analysis in order to improve the
effectiveness of the institution based on the criteria of the corporate culture of the
organization.

The object of this study: activity of the state institution of the Palace of the
Republic.

The subject of this study: corporate culture and its impact on the effectiveness
of the Palace of the Republic.

Methods of research: general theoretical (analysis and synthesis of scientific
literature on the research topic, content analysis of Internet resources), empirical
research methods (included observation), historical-cultural and structural-functional
methods.

Realm of the possible practical applications: practically in the main activity of
the state institution of the Palace of the Republic.

The author of the work confirms that the material given in it correctly and
objectively reflects the state of the object under study, and all borrowings from literary
and other sources are accompanied by references to the authors.



