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Jumomuas pa6ora: 61 c., 11 puc., 14 Ta6., 40 uCTOUHUKOB, 4 TIPHIIL.

MAPKETHUHI', CTPATEI'S, CTPATEI'MMSI MAPKETHUHI'A, KJIMEHT,
PABOTA C KIIMEHTOM, YCIJIYI', ObPA3OBAHUE

O0bexToM uccaegoBanus sBirsieTcas OO0 «XXI BEK-KOHCAJIT».

IIpeaMeTom mcciieoBaHMA SIBISIETCS OpraHu3aius paboThl ¢ KIMEHTaMH B
paMKax MapKeTUHTOBOU CTpaTeruu.

Heab aumiomMHOM padoThbl: Ha OCHOBAaHMU TEOPETHUECKUX HCCIIETOBAHUMN
paccMarpuBaeMoit mpoOsieMbl, aHanmuza ee cocrosHus B 000 «XXI BEK-
KOHCAJIT» BbISIBUTH B paMKax MAapKETUHIOBOM CTpAaTeTWH HANPABJICHUS
COBEPIIIEHCTBOBAHMSI OPTaHU3alMU PAOOThI C KIIMEHTAMH.

MeToabpl  HMCCJIETOBAHHUSA: 00001IeHre,  HAOJMIOOEHHE,  DKOHOMMKO-
CTaTUCTUYECKUI aHAIN3, CPAaBHEHUE, CTPYKTYPHBIN, OaJTaHCOBBI.

UccaenoBanusi u paspabdorkm: B 1porecce pabOThl ObUIM  H3yYEHBI
TEOPETUKO-METOI0JIOTUYECKUE OCHOBBI MAPKETUHIOBOM AEATEIbHOCTH OPraHU3ALINY;
MPOBEJICH aHaJnM3 MAapKETUHroBou nestenbHocTH opranuzanuu OO0 «XXI BEK-
KOHCAJIT»; pa3paboTaHbl MEpONpUSITHsS IO COBEPIICHCTBOBAHUIO OpraHU3alluu
paboThl C KIWEHTaMH B paMkax MapkeTuHroBoil ctpareruu OOO «XXI BEK-
KOHCAJIT».

Ob61acTh BO3MOXKHOTO (PAKTHYECKOT0 TNPUMEHEHHMS: TPEIJIOKEHHBIE
MEPOTIPUATUS ¢ HEKOTOPOW KOHKPETU3AIMEeW MOTYT OBITh HCIIOJIB30BaHBI B padoTe
0eI0pYCCKUX MPEATPUITHIA.

ABTOp paboOThl TOATBEP)KIAET, UYTO TMPUBEACHHBIM B HEW pPacyeTHO-
AHATUTUYECKUI MaTepual TMPaBWIBHO M OOBEKTHUBHO OTPAXaeT COCTOSHUE
UCCIIEyeMOTO TIpoliecca, a BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYPHBIX U APYTUX
MCTOYHUKOB TEOPETUYECKUE, METOJOJIOTUYECKHE M METOANYECKUE KOHUEMUIHUH H
MOJIOKEHHS COMPOBOKIAOTCS CCHUIIKAMU HA UX aBTOPOB.



Jeimomuas nipama: 61 c., 11 man., 14 ta6., 40 kpbIHil, 4 TpbIM.

MAPKETBIHI', CTPATOI'TA, CTPATOI'TA MAPKETBIHI'Y, KIIEHT,
[TPAITA 3 KIIIEHTAM, ITACJIVI'T, AJJYKAILBIIO

AO0'ektam  nmacaenaBannsa 3'aymgenua  TAA  «XXI  CTAT'OIJ3E-
KAHCAJIT».

IIpaameram naciegaBaHHs 3'synsgeniia ApraHizainbls Mpaisl 3 KiIieHTami ¥
paMKax MapKeTbIHTaBal CTPATAril.

MbTra ABIIVIOMHA Npanbl: Ha TMAJCTaBe TIAPATHIYHBIX JaclieJaBaHHIY
pasrisiaanail mpadnemsl, ananmizy sie ctany ¥ TAA «XXI CTATOHA3E-KAHCAJIT»
BBISIBIIL ¥ paMKax MapKeThIHTaBail CTpaTdrili HampaMmKi yaacKaHaJEHHsS apraHi3allbli
mparbl 3 KJIeHTaMi.

MeTtaabl 1acjieqaBaHHs: adaryjibHEHHE, Ha31paHHE, SKAHOMIKA-CTaThICTHIYHBI
aHaJi3, mapayHaHHe, CTPYKTYPHBI, OaJlaHCaBBHI.

MacnenaBandi i pacnpamoyki: y mpampce paboTbl ObUTi  BBIBYYaHbI
TIAPITHIKA-METAJlaIariuHbIsl ACHOBBI MapKEThIHTaBal J3€iHACIll  apraHi3allbli;
mpaBe/3eHbl  aHalli3 MapKeThIHTaBa  J3eiHaciil  apranizanbll  TAA  «XXI
CTATI'OOA3E-KAHCAJIT»; pacnpanaBanbl MepanpbleMCTBbl Ia YJacKaHaJleHHI
apraHizaipli mpaibl 3 KJIieHTaMi ¥ pamkax mapkeTbiHraBaii ctpararii TAA «XXI
CTAT'OAA3E-KAHCAJIT».

Bobaacubr MarysiMara (akTbluHAra TPbIMSHEHHS: TpanaHaBaHbISA
MEpanpbleMCTBbBl 3 HEKATOpail KaHKPATHI3AIBISI MOTYIh OBIlb BBIKAPHICTAHBI ¥
mparibl 6emapycKix mpaanpbleMCTBaY .

A¥Tap mpansl manuBsipjKae, IITO MPBIBEI3CHBI y €U pa3iiKoBa-aHATITHIYHBI
MaTIPBISIT TIpaBiibHA 1 a0'eKThIVHA a/UTFOCTPOYBae CTaH JIOCHeHara mpaipcy, a Bce
3ama3bpluaHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHII TAAPITHIYHBISA, METaJAJIaridHbIg 1
METaIBIYHBIS KAHIRMIIBI 1 CTAaHOBIIIYA CyTpaBajKaroIia ClacbuIkaMi Ha iX ayTapay.



Thesis: 61 p., 11 Fig., 14 tab., 40 sources, 4 ADJ.

MARKETING, STRATEGY, MARKETING STRATEGY, CLIENT, WORKING
WITH A CLIENT, SERVICES, EDUCATION

The object of research is LLC «XXI CENTURY-CONSULT».

The subject of the research is the organization of work with clients as part of
a marketing strategy.

The purpose of the thesis: on the basis of theoretical research of the problem
under consideration, analysis of its state in LLC «XXI CENTURY-CONSULT»" to
identify ways to improve the organization of work with clients within the marketing
strategy.

Research methods: generalization, observation, economic and statistical
analysis, comparison, structural, balance.

Research and development: in the process, has been studied theoretical and
methodological foundations of the marketing activities of the organization; the
analysis of marketing activity of the LLC «XXI CENTURY-CONSULT»; measures
on improvement of organization of work with clients in the marketing strategy of the
LLC «XXI CENTURY-CONSULT».

The range of possible actual use: proposed activities with some specificity
can be used in the work of Belarusian enterprises.

The author confirms that there are settlement the analytical material correctly
and objectively reflects a condition of researched process, and all borrowed from
literary and other sources of theoretical, methodological and methodical concepts and
provisions references to their authors.



