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Junnmomuas padota: 70 c., 6 puc., 22 tabi., 43 ucToyHuKa, 2 PUJL.

MAPKETHUHI'OBAS CTPATEI'UA, MAPKETHUHI'OBAS
JNEATEJIBHOCTD, PEKJIAMHA A KAMITAHU AL

OO0beKT uccienoBaHus — OOUIECTBO C OIPAaHUYEHHON OTBETCTBEHHOCTHIO
«I'ullben».

IIpeamet uccnegoBanus — MapketuHronas crparerus B OOO «'ullbem».

Hean padoTsl — pazpadoTka MapkeTuHroBoit crparerun OO0 «I ullbemy.

Metoabl ucciaea0BaHNs: 00IIEHAYYHbIE METObI UCCIIEIOBAHUI: CCTEMHBIE,
AHAJIMTUYECKUE, IKOHOMUKO-CTAaTUCTUYECKHUE.

B pabore ucnosib30BaHbl yuyeOHbIE MaTepuaibl MO AHAIU3Y XO3SHCTBEHHOMN
NEATEIIBHOCTH, MAapKETUHIY M PEKIAMHOMY MEHEI)KMEHTY, a TakKKe MaTepHalibl
CpelCTB MaccoBOW HH(MOpMAIMU, CTATUCTHUYECKUE MaTepHUalibl, JaHHbIE OOBEKTa
UCCJIEIOBaHUS U COOCTBEHHBIE pa3pabOTKH aBTOPA.

HccaenoBanusi m pa3padoTKU: pacCMOTPEHBI TEOPETUYECKUE OCHOBBI OLICHKU
MAapKETHUHTOBOTO COCTOSIHMSI OpraHM3aluy: IIOHATHE, CUCTEeMa II0OKas3aTeliel u
METOJMKM OLEHKH, MpPOBEJEHA OLEHKA TEKYIIEro COCTOSAHHUS OOLIEeCTBa C
orpaHu4eHHord oTBeTcTBeHHOCThIO «l'ullbeny», paszpaboTanbl MeponpuaTus 1O
YIIYUYIIEHUIO MAPKETUHTOBOM COCTABJISIONIEH OPTaHU3allMU U OLIEHEH Y5 KOHOMUYECKU I
3¢ (}EKT OT X BHEAPEHHUS.

TexHUKO-IKOHOMHMYECKAs M COUMAJIbHAS 3HAYUMOCTH IPOBEACHHOIO
HCCJIeIOBAHMS 3aKIIFOYAETCSI B TOM, YTO IPUMEHEHUE €T0 PE3yJIbTaTOB HA MPAKTUKE
MOJKET MOBBICUTH IKOHOMHUYECKYIO 3PHEKTUBHOCTH I€ATEIHOCTH OpraHU3aIINH.

ABTOp pabOTHI MOATBEPKIAET, UTO MPUBECHHBIN B HEH MaTepuall MPaBUIbHO
U OOBEKTHUBHO OTpPa)KaeT COCTOSIHUE HCCIEAYEeMOro Mpoliecca, a BCe 3aMMCTBOBAHUS
COITPOBOXKJIAOTCS CCHUIKAMU HA UX aBTOPOB.



Jermumomuas miparma: 70 c., 6 man., 22 tabin., 43 KpbIHi, 2 qai.

MAPKETBIHT'ABBII CTPATAI'I, MAPKETBIHTABAS JI3EMHACIIP,
POKITAMHBIA KAMITAHILI.

AO'ekTam Jan3eHara jgaciefaBaHHs 3'synsenna npaanpeleMctBa  TAA
“T'illben”.

IIpaameTram faa3eHara nacieaBaHHs 3'syiseliia MapKeTbIHTaBas J13eiHacIb 1
ctpataris paamzanbii TAA «I'illbeny.

MbsTa padoThl — pacnpaiioyka MapKeThIHTaBail CTpATaril Ha MPaANpbIEeMCTBE
TAA «I'illbem»

MeTtaabl gacjieqaBaHHSl: aryJbHAHAaBYKOBBISI METaJbl Jlaclie/laBaHHSY:
CICTOMHBISI, AHATITBIYHBIS, SKAHOMIKa-CTaThICTHIYHBIS.

VY mpaiibl BBIKapBICTaHBIS HaBY4YaJbHbIS MATIPBISUIBI A aHaAIi3€ racrajgapyait
N3€MHACIIl, MAPKETBIHTY 1 p3KJIaMHall MEHEKMEHIIE, a TaKcaMa MaTIPbISIIbl CPOAKAY
MacaBail iHdapmarbli, CTaTBICTBIYHBIS MATIPBISUIBL, JaA3€HbIS a0'eKTa JaciielaBaHHs 1
YIIacHbIS paclpaiioyki ayrapa.

JlacienaBaHHi i pacnpamnoyki: pasriekaHbl TIapITHIYHBISI ACHOBBI aAlPHKI
MapKeThIHTaBara CTaHy apraHizallpli: TaHAIIE, CiCTAMa Iaka3yblkay 1 METOIBIKI
aIPHKI, TpaBe/3eHa allPHKa OArydara CTaHy rpamMajicTBa 3 abOMe)xaBaHai aJKa3HACIIIO
«'il1ben», pacnpanaBaHbl MepanpbleMCTBBl A TAISAMIIPHHIO MapKEeThIHTaBa
CKJIQJIHIKaM apraHizalibll 1 allPHEHbI SKaHaAMIYHbI 3(DEKT aJl 1X YKapaHECHHS.

TrxHika-d3kaHaMiyHasi | caubIsJIbHAsE  3HAYHACHL  I[PaBeJA3eHara
AacjeaBaHHs 3aKJII0Yaelia ¥ ThIM, IITO NPLIMSIHEHHE A0 BBIHIKAY HA MPaKTHILbI
MO3Ka MaBBICIIb SKaHAMIYHYIO 3(EKThIYHACIb A3€HHACI apraHi3albli.

A¥Tap mpanpl naussip/pKae, ITO MPbIBEA3EHBI Y € MaTIpbIs MpaBUIbHA 1
a0'eKThIYHAa aJUIIOCTpOYBae CTaH JoOcCJieHara Tmpanpcy, a yce 3ama3bluaHHi
CyTpaBaJKaroIlia crnachblikaMi Ha ixX ayTtapay.



Thesis: 70 p., 6 Fig., 22 table., 43 sources, 2 app.
MARKETING STRATEGY, MARKETING ACTIVITIES,
ADVERTISING CAMPAIGN.

The object of this research a limited liability company "GiPBel"..

The subject of this research is marketing activity and the implementation
strategy of GiBbel LLC.

The purpose of this work is the development of a marketing strategy at
the company LLC "GiPbel".

Research methods: General scientific research methods: dialectic, system,
analytical, statistical, marketing.

The paper uses educational materials on management accounting,
accounting, financial management, as well as data from the research object and
the author's own developments.

Research and development: the theoretical basis for assessing the
marketing status of the organization is considered: the concept, system of
indicators and assessment methods, the current state of the limited liability
company GiBbel is assessed, measures are developed to improve the marketing
component of the organization and the economic effect of their implementation
IS evaluated.

The technical, economic and social significance of the research is that
the application of its results in practice can increase the economic efficiency of
the organization.

The author of the work confirms that the material presented in it correctly
and objectively reflects the state of the process under study, and all borrowings
are accompanied by references to their authors.



