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These days information about COVID-19 disease is everywhere. This
trouble has touched everyone and each of us has lost something. The effects
of coronavirus lead to a global crisis, disrupting economies around the world.
The impacts of the Coronavirus COVID-19 will have a very serious impacts
on the global tourism, travel, transportation, hospitality industry apart from the
health impact on people that are affected by the coronavirus. The main idea of
my report: from my point of view that people shouldn’t concentrate on only
bad things of this situation, but they need to continue to live and look for new
opportunities.

Tourism is currently one of the most affected sectors and UNWTO has revised
its 2020 forecast for international arrivals and receipts, though emphasizes that
such predictions are likely to be further revised. Considering the evolving nature
of the situation, it is too early to estimate the full impact of the COVID-19 on
international tourism. For its initial assessment, UNWTO takes the SARS scenario
of 2003 as a benchmark, factoring in the size and dynamics of global travel and
current disruptions, the geographic spread of COVID-19 and its potential economic
impact. Today, UNWTO estimates that in 2020 global international tourist arrivals
could decline between 20-30%. This could lead to a loss of US$ from 30 to 50
billion in spending by international visitors. The travel industry could shrink by up
to 25% in 2020. The World Travel and Tourism Council (WTTC) estimates that up
to 50 million jobs could be lost. The Global Business Travel Association estimates
that if coronavirus-related travel restrictions continue, whether the travel cutbacks
are self-imposed or ordered by governments, spending on travel around the world
could drop by more than 37%, costing the industry a whopping $46.6 billion loss
a month and nearly $560 billion a year.
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Consequently borders are closed. Airlines are struggling. Bloomberg research
shows that most airlines will have been bankrupted by the end of May. A lot
of events have been cancelled such as the ITB in Berlin, the Barcelona Mobile
World Congress, the International Hospitality Investment Forum and others. The
hospitality industry was also impacted with places across the world shutting down.
Hotels of a low level may be the exception because nowadays there are buying
places for the homeless and the sick.

Analyzing the above information I can say that tourism industry is facing
an unprecedented challenge from Coronavirus disease 2019 (COVID-19).
Most countries keep quarantine. Somebody lost the job, somebody doesn’t
know where to find money for future months, somebody can’t come back
home, somebody doesn’t have the opportunity to see parents or relatives. Each
of us has own problems, own fears. John Kehoe in his book “Power mind”
writes: “There is no such thing as a problem, there are only opportunities”.
I absolutely agree with him. We should use this time to develop ourselves,
understand ourselves and improve our skills. To confirm these words I would
like you to follow theroadmap “Insightful roadmap towards healing” created by
psychologist Robert Leahy. It consists of three zones: the fear zone, the learning
zone, and the growth zone. In my opinion, people do not know how to live
optimally in this situation, they need a learning zone to understand this and find
a balance in these new realities and then they will come to a growth zone. At the
moment many online resources such as foreign language courses, yoga, fitness,
dancing, sessions of psychologists and so on are open for people. First, it is safe
and second, it is convenient. How can all this affect tourism and how it can be
connected with it? Due to coronovirus, people have the opportunity to visit for
free popular theaters, exhibitions, concerts, museums that are located abroad.
I consider this a kind of tourism. Online excursions around famous museums
such as Louvre, Hermitage, British Museum and others are becoming more and
more popular. Youtube channel “Rambalac” provides us with excellent tours
around Japan. Due to these videos everyone has the opportunity to be a tourist
walking around streets of Japan. Tourism in Belarus. If the situation with the
coronavirus in Belarus is better by the summer period, most Belarusians, who
usually go for a vacation to other countries, will prefer to stay at home. In my
opinion, this will support the local tourism industry at such a hard time and help
people to overcome their fear and anxiety.

In conclusion I consider this crisis will demonstrate the economic and social
value of travel and tourism. We can show the strategic importance of the sector for
regional development, employment and prosperity as well as for the wellness and
wellbeing of people in general.
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BiinsiHue TaMOKeHHBIX OPraHOB
HA pa3BUTHE TPAHCHOPTHO-JIO0TMCTHYECKOM
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Pa3Butne MHPPACTPYKTYPHI SBISIETCSI OMHUM W3 KIIOYEBBIX (DAKTOPOB MOJ-
JIepIKaHMs JTOITOCPOYHOTO YCTOWIMBOTO M COATaHCHPOBAHHOTO YKOHOMHYECKO-
ro pocTa JItoboi cdepsl neaTenbHOCTH. [0BOPSI O TPaHCIIOPTHO-JIOTUCTUIECKOM
HHPPACTPYKType KaK 0 (haKTope COIHAaTbHO-OKOHOMHIECKOTO POCTa M Pa3BUTHS,
MOXKHO TIPOCJIEINTH €€ B3anMOJIEHCTBHE C Pa3YHbIMU ChepamH, AesTEeTbHOCTD
KOTOPBIX OHA 00eCIeYnBaET.

VYcnoBrueM ycnemHoi OpraHu3alliyd BHEIIHEAKOHOMHYECKOH NesSTeIbHOCTH
SIBIISICTCS MHTETPAIs B €IMHOM KOMILUIEKCE TAMOXXEHHBIX OPraHoOB, HPEAIpHUsi-
TUH — ydacTHUKOB BDJ] M 00BEKTOB OKOJIOTaMOXKEHHON MH(PPACTPYKTYpHI, 00-
pasyIoIInX TaMOKEHHO-JIOTHCTHYECKHE cHCcTeMbl. [Ipu 3TOM oKolloTaMOoKXeHHas
HHQPACTPYKTypa MpENCTaBIseT cOO0H COBOKYIMHOCTh KOMMEPUYECKHX H TOCY-
JIAPCTBEHHBIX CTPYKTYp, BUJIOB JESTEIFHOCTH, MHOOPMAIIMOHHBIX CHCTEM, Ma-
TePUATTbHO-TEXHUUECKOW 0a3bl, 00eCNEUNBAIONINX BBIOJIHEHUE TOCPEIHHYE-
CKHX TAMOYKCHHBIX U OKOJIOTAMO)KEHHBIX YCIIYT, CIIOCOOCTBYIOLIMX MOBBIIICHHUIO
3 HEKTHBHOCTH IKCIOPTHO-UMITOPTHBIX OINEPAIMid MO MEePEMENICHHIO TOBAapOB
1 TPAHCIIOPTHBIX CPEJICTB Yepe3 TAMOKCHHYIO I'PaHHMILY.

Taxkum 00pa3oM, MOXKHO OTMETh HENOCPEICTBEHHYIO CBSA3b TPAHCIIOPTHO-
JIOTUCTUYECKOH U TaMOKEHHOH MH(PACTPYKTYpPHI, PEICTABICHHBIX B BUJIIE OT-
JICJIBHBIX B OJIMHAKOBOM CTENIEHU PAa3BUTBIX CEKTOPOB, KOTOPBIE JJIS JIOCTUKEHUS
HanOoIbIIeH 2)(PEKTUBHOCTH W YCTOWYHUBOTO PA3BUTHSI HMEIOT MPSMO IIPOIIOP-
IMOHANIFHYTO 3aBUCUMOCTD (PucyHok 1).
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