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PE®EPAT

B numnomuoi padote 59 ctpanui, 15 MConb30BaHHBIX UCTOYHHUKOB, 1 mpH-
JIOKEHUE.

KuroueBblie ciioBa: Pexiiama, pekiamMHbIi CI0TaH, JUHIBUCTHUYECKHE OCOOEH-
HOCTH, CUHTAKCUUECKHE OCOOEHHOCTH.

OO0beKT uccjiel0BaHusA — PEKIIAMHBII TEKCT U CIIOTaH.

IIpenmer uccien0BaHusl — CUHTAKCUYECKHUE OCOOCHHOCTH PEKIAMHOTO TEK-
CcTa.

MartepuaJjioM HCCIEIOBaHUA MMOCTYKUIU 127 peKilaMHBIX TEKCTOB M CJIOTa-
HOB.

Heab nanHoi pabOThl — BBISIBUTH U ONMUCATh CHHTAKCUYECKHUE OCOOCHHOCTHU
COBPEMEHHOI'0 PEKJIAMHOI'O TEKCTA.

3agaum vccie0BaHus:

1) paccMOTpeTh TEOPETUUECKUE OCHOBBI H3YUCHUS PEKIIAMBI,

2) W3yYUTh TCOPETHUCCKUN MaTEpHaJ 10 UCCIeAyeMOH mpodieme,

3) oxapakTepu30BaTh JIMHTBHCTUYECKHE OCOOCHHOCTH PEKJIAMHBIX TEKCTOB
U CJIOTaHOB,

4) mpoaHATU3UPOBATH CHHTAKCHYECKAE OCOOCHHOCTH PEKIIAMHOTO TEKCTA.

MeTtoabl HccieqOBaHUsA: ONMMCATENBHBINA, CUCTEMHBIM, KOHTEHT-aHaJu3, CTa-
TUCTUYECKHU.

Hayuynasi HOBM3Ha JaHHOW paOOTHI 3aKJIIOYAETCS B TOM, YTO B HEW IpeaIpu-
HSTA TIOMBITKA CUCTEMHOI'O HCCJIENOBAaHUS CHUHTAKCMYECKMX OCOOEHHOCTEH Io-
CTPOEHUS PEKIAMHOT0O TEKCTA U CJIOraHa.

Teopernueckast 3HAYUMOCTH PaOOTHI COCTOUT B ONPEACIICHUN U XapaKTepu-
CTUKE CUHTAKCHYECKMX OCOOCHHOCTEN MOCTPOEHUS PEKIAMHOTO TEKCTA.

IIpakTHYeckass 3HAYUMOCTH PAa0OTHI 3aKJIFOYAETCS B TOM, YTO MOJTYYEHHBIH
B XOJI€ UCCJIENOBAaHMs MaTepHall MOKHO HCIIOJb30BaTh HA KypcaxX CTHJIMCTUKHU U
JIEKCUKOJIOTMH PYCCKOTO 53bIKA, & TAK)KE B MPAKTUKE MAPKETUHIOBOW JESATEIBHO-
CTH.

PaboTa cocTrouT u3 BBEACHUS, ABYX IJIaB, 3aKJIIOUEHHMS, CHHCKA HCIOJb30-
BAaHHBIX HCTOYHUKOB, TPUIIOKEHUS.



PODEPAT

VY nermuiomHail pabore 59 craponak, 15 BeIKapbICTaHBIX KPBIHIL, | ganaTax.

KarouaBbis CJIOBbBI: POKIIAMA, POKJIAMHBI CJIOI'AH,
JIIHI'BICTBIYHbBIA ACABJIIBACII, CIHTAKCIYHbIA ACABJIIBACIII.

AD'eKT naciielaBaHHs — PIKJIAMHBI TOKCT 1 CJIOTaH.

IIpaamer nacnegaBaHHS — CIHTAKCIUHBIS acaOJriBacIli pIKJIaMHara TIKCTY.

MaTapsisijiaM JacielaBaHHs MacHyXbpUll 127 pIkIaMHBIX TAKCTAY 1 cliora-
Hay.

MbTa paboThl — BBIABILB 1 amicallb CIHTAKCIYHBISA acabiiBacill CydacHara
pAKIIaMHara TIKCTY.

3amaubl 1acie1aBaHHA:

1) pasrienzens TPapITHIUHBISA ACHOBBI BBIBYUSHHSI PIKJIaMBl,

2) BBIBYUBIIIb TAPATHIUHBI MATIPHISII 14 Jaciieq4an npadieme,

3) axapakTapbI3aBallb JIHIBICTBIYHBIA aca0JIiBacIli pIKJIAMHBIX TAOKCTAY 1 CIO-
raHay,

4) npaanHaJizaBallb CIHTAKCIUHbIS acaOJiBacIll pIKJIaMHara TIKCTY.

Metaabl macieaaBaHHS: aliCaIbHBI, CICTAMHBI, KAHTOHT-aHaIN3, CTaThICTHIU-
HBI.

HaBykoBasi HaBi3Ha pa0OTHI 3aKiIr0ovacIa ¥ TeiM, TO ¥ €M npaanpbiHaTas
cnmpoOa cicTPMHara Jaciie/laBaHHsl CIHTaKCIYHBIX acaliiBaciied CKiIajaHHs
pAKJIaMHara T3KCTY 1 CJIOTraHa.

TrapaThiuHae 3HAuUdHHe palOTHl  CKJIaAaelia Yy  BbI3HAYIHHI 1
XapaKTapbICTHIIBI CIHTAKCIYHBIX acabiiBaciieil CKIaaHHs pIKJIaMHAra TOKCTY.

IIpakTbiyHae 3HAYIHHe PAOOTHI 3aKioyacia y ThIM, IITO aTPbIMAHbl ¥
X0J13€ JlacjeaBaHHsI MaTAPbISI MOKHA BBIKAPBICTOYBAllb HA KypcaX CTBUIICTBIKI 1
JIEKCIKAJOril pycKail MOBBI, a TaKCaMa ¥ MPaKThILbI MApKEThIHTaBal 13eiHacIi.

PaboTa ckianaera 3 yBs3€HHS, IBYX IJI1ay, 3aKIIOYIHHS, CIICY BBIKApbICTa-
HBIX KPBIHIII, 1aJIaTKa.



ABSTRACT

The diploma thesis has 59 pages, 15 sources used, 1 annex.

Key words: ADVERTISING, ADVERTISING SLOGAN, LINGUISTIC
FEATURES, SYNTACTIC FEATURES.

The object of study is an advertising text and slogan.

Subject of study is the syntactic features of the advertising text.

The research material was 127 advertising texts and slogans.

The purpose of this work is to study the syntactic features of the advertising
text.

Research problem:

1) consider the theoretical basis for studying advertising,

2) study the theoretical material on the problem under study,

3) describe the linguistic features of advertising texts and slogans,

4) analyze the syntactic features of the advertising text.

Methods of research are descriptive, system, content analysis, statistical.

The scientific novelty of this work is that it attempts to systematically study
the syntactic features of the construction of advertising text and slogan.

Theoretical importance of the work consists in defining and characterizing
the syntactic features of the construction of an advertising text.

The practical significance of the work lies in the fact that the material ob-
tained during the research can be used in the courses of stylistics and lexicology of
the Russian language, as well as in the practice of marketing activities.

The work consists of an introduction, two chapters, conclusion, list of sources
used, and appendix.



